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B^ore  tennis  players  were  Open-minded. 


No\p<>ri  (  asiiH).  1891. 


The  US.  Open,  It  wasn’t  always  like  it  is  today.  For 
one  thing,  it  wasn’t  always  played  in  New  York.  The  first 
US.  National  Championships  were  played  in  Newport, 
Rhode  Island  in  1881  and  remained  there  until  1915. 

But  years  before  the  first  US.  Open,  the  US.  was 
opening  The  Boston  Globe. 

To  read  about  everything  from  tennis  games  to  war 
games.  From  the  grand  courts  of  the  Newport  Casino  to 
the  Supreme  Court  in  Washington,  If  people  wanted  to 
follow  it.  The  Boston  Globe  was  a  leader  in  covering  it. 

Which  is  why  years  before  people  started  swinging  at 
the  US.  Open,  they  kept  on  the  ball  with  The  Boston  Globe. 

5^lic  2lo5ton  (Slobc 

^  A  wholly  owi^'d  >ubsidiar>  of  AlFiliaicd  Publications,  Inc. 

Photo  courtesy  of:  The  International  TennLs  Hall  of  Pume  at  the  Newp«»rl  Casino.  Newp<»rt.  Kl. 


WE  DELIVER  READERSHIP 


COPLEY  NEWS  SERVICE  helps  more  than  1500  publica-  > 
tions  around  the  country  put  the  bite  on  revenues  with  \ 
Copley  packages.  Written  by  top  journalists.  Zeroing  in 
by  theme  on  what's  important  to  readers.  Complete  with 
art.  And  available  camera-ready  or  via  high-speed  AP  or 
UPl  wire  for  less  than  the  cost  of  one  free-lance  story. 


EDITORIAL  CARTOONS.  A  package  of  11 
I  cartoonists,  including  award-winners  Steve 
q  Kelley,  Bruce  Beattie  and  Mike  Luckovich. 
c'  The  slashing  wit  of  J.D.  Crowe  and  Pat 
Crowley.  And  introducing  the  NY  Daily 
News' Paul  Rigby. 

_ EDITORIAL  AND  1. 

COMMENTARY.  With 

iOri  Iflf'fri  odd  Pioru^  Y  bureaus 

*1  H  j  1  li  1)  1 1  llli  •  UUjJj  ■  in  Washington  and  L. A. 

The  analyses  of  Gregory 

— ~  Ql  A.  Eossedal,  Richard 

^5^  Louv,  Phyllis  Schlafly, 
Lionel  Van  Deerlin  and 

others.  Nat  Hentoff  on  civil  liberties.  Along  with  up-to- 
the-minute  scoops  on  politics,  international  affairs,  social 
issues,  future  trends,  bioethics  and  the  Pacific  Basin. 

ARTS  &  ENTERTAINMENT.  With 
reviews  and  interviews  that  are 
solid  gold  for  revenues.  David  ^  J 
I  Elliott  does  films.  Paul  Taublieb's 
on  video.  George  Christy 
reaches  for  the  stars.  Plus  pop, 
jazz  and  classical  music  reviews. 

TV  program  and  ad  previews.  ^ 

Illustrated  book  reviews.  A  /m  ST. 


'  - FOOD  &  HEALTH.  The  package  that 

\  1^  I  ^  feeds  you  readership.  With  vege- 

^  "'PPTj  tarian  and  15-minute  meals, 

h  ^  microwave  recipes,  Jeanne  Jones' 

Coo/c  It  Light  meals,  wine  and  beer 
reviews,  Carol  Cutler's  party 
\  pointers,  Rena  Coyle's  cooking 

W  with  kids  and  hearty  cookbook 

k/e  _Zrtr^reviews.  Along  with  healthy  tips  on 

h.  /'  ^  dieting,  nutrition,  fitness  and 

■  sports  medicine.  Plus  our  ^ 

Color  Photo  Service. 

TRAVEL  &  ADVENTURE.  You'll  snap 
up  readership  with  The  Purcell's  CP) 
h  Vacation  Camera.  Take  readers  traveling 

aus  with  Arbus/Fox  and  Philip  tk'^  Ji: 

■A.  Sousa's  illustrated  destina-  — 

;ory  tion  guides.  Give  them  the 

best  vacation  ideas  with  i 

Travel  Tips.  Heat  up  their  j 

d  vacation  fantasies  with  what's 

hot  in  the  Americas  and  the 
al  Far  East.  Plus  Fred  Ferretti  on  the  1^ 
foibles  of  travel.  And  ^ 

^  ^oor  Color  Photo  Serv;cer'":^|  ^ 

I  I  HEADLINERS.  Copley's  got  the 
^  ^  0^  write  stuff.  The  bylines  that  do 

great  things  for  a  newspaper's 
^  k  bottom  line.  Like  Richard  Louv, 

Gregory  A.  Eossedal, 

I  ^ \~^  C;"^  Nat  Hentoff,  Letitia 
^  Vv  Baldrige,  Joey  Berlin, 


children's  book  and  audio 
column.  Even  an  illustrated 
panel  on  Hollywood  trivia. 


w  fj  Nat  Hentoff,  Letitia 

((^  Baldrige,  Joey  Berlin, 
^  Christopher  Finch, 
Linda  Rosenkrantz,  Loreen  Arbus, 
Norm  Fox  and  more  than  90  other 
award-winning  writers. 


MORE  THAN  50  OTHER  PACKAGES.  Tech  to  Go.  Special  Feature  Packages.  The  Good 
Life.  Homes  &  Gardens.  Sports  &  Hobbies.  Financial  &  Consumer.  From  comics  to 
crosswords,  pets  to  puzzles,  the  far  side  of  Crowe's  Feats  and  Rick  Geary  to  comics 
about  computers  and  media,  Copley  delivers  what  your  readers  want. 

Get  free  samples  of  the  packages  that  tie  up  readership  and  revenues  by  calling 
toll-free  800-445-4555*.  We  deliver  readership . . .  and  put  the  bite  on  revenues. 


A  NEWSPAPER'S 
BEST  FRIEND. 


Post  Office  Box  190,  San  Diego,  CA  92112-0190 
*ln  Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 


It's  our  corporate  policy. 


LA  CORFORATON 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE 
DETROIT.  Ml  4*239-2609 
OIL  INK  DIVISION:  ATLANTA  •  CHICAGO 
CLEVELAND  •  CORINTH  •  DALLAS  •  DENVER 
DETROIT  •  GRAND  RAPIDS  •  HOUSTON 
INDIANAPOUS  •  JACKSONVILLE  •  KANSAS  CITY 
LANCASTER  •  LOS  ANGELES  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 
ORLANDO  •  PORTLAND  •  PROVIDENCE 
RICHMOND  •  SAN  FRANCISCO 
SOUTH  BRUNSWICK 
INTERNATIONAL  DIVISION: 

MIAMI  •  MEXICO  CITY 
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E&P  Classified 


Buying  Or 
Selling... 

the  Classified  Pages  of  Editor  &  Publisher, 
where  thousands  of  newspaper  people  get 
together  every  week,  can  be  your  people-to- 
people  meeting  place,  too. 


Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 

11  West  19'"  St. 

New  York,  NY  10011 
(212)  675-4380 


When  you  need  Classified, 
we*re  here — every  week! 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 
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APRIL 

25-28— Inter-State  Circulation  Managers  Association,  Sheraton  Inner  Har¬ 
bor,  Baltimore. 

28 — National  Conference,  Changing  Economics  of  News,  Gannett  Center 
for  Media  Studies,  Columbia  University,  New  York  City. 

MAY 

1-3 — Graphics  '87,  Conference,  Sponsored  by  the  San  Jose  Mercury 
News,  Sunnyvale  Hilton,  San  Jose,  Calif. 

1-3— National  Society  of  Newspaper  Columnists,  Annual  Meeting,  The 
Pointe  at  Tapatio  Cliffs,  Phoenix. 

3-6 — American  Newspaper  Publishers  Association,  Convention,  Waldorf- 
Astoria,  New  York. 

3-6 — Society  of  American  Business  Editors  and  Writers,  Annual  Meeting, 
Washington  Marriott  Hotel,  Washington,  D.C. 

8-9 — North  Carolina  Press  Association,  Advertising  Conference  Greens¬ 
boro.  N.C. 

8-10 — Florida  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Conference,  Sundial  Beach  and  Tennis  Resort,  Sunibel  Island. 

8-10 — Third  Annual  Pittsburgh  Interdisciplinary  Conference  on  Photojour¬ 
nalism,  sponsored  by  the  Pittsburgh  Press,  Holiday  Inn  at  Greentree, 
Pittsburgh. 

10-13— International  Newspaper  Financial  Executives,  Marriott  Hotel,  Marco 
Island,  Fla. 

10-13 — Organization  of  Newspaper  Ombudsmen,  Brown  Hotel.  Louisville. 

10-13— Pacific  Northwest  International  Circulation  Managers'  Association, 
Inc.,  Annual  Sales  Conference,  Coeur  d’Alene  Resort,  Coeur 
d’Alene,  Idaho. 

10-14 — 49th  Annual  News  Conference  of  the  Aviation/Space  Writers  Associ¬ 
ation,  Bahia  Resort  Hotel,  San  Diego,  Calif. 

10-17— International  Press  Institute,  Buenos  Aires,  Argentina. 

15-17 — Photo  West  '87,  Western  Conference  for  Professional  Photogra¬ 
phers,  Moscone  Center,  San  Francisco. 

17-20 — 32nd  Annual  Locally-Edited  Sunday  Magazine  Advertising  Confer¬ 
ence.  Lincoln  Hotel,  Dallas,  Texas. 

17-20 — International  Newspaper  Marketing  Association,  Hilton  Harbour 
Castle,  Toronto,  Canada. 

20-22— Catholic  Press  Association  of  the  United  States  and  Canada,  Annual 
Convention,  Hyatt  Regency  on  the  Rivemvalk,  San  Antonio. 

24-27— 40th  World  Congress  and  General  Meeting,  International  Federation 
of  Newspaper  Publishers,  Helsinki,  Finland. 


Seminars/ Workshops/Clinics 

APRIL 

23/24 — Illinois  Press  Association  Workshop.  The  Paper  Chase:  Deciphering 
Local  Government  for  You  and  Your  Readers,  Workshop  Series 
being  repeated  April  30/May  1 ,  Eastern  Illinois  University,  Charles¬ 
ton;  May  7/8,  Northern  Illinois  University,  DeKalb,  and  Northwestern 
Illinois  University,  Chicago;  May  14/15,  Southern  Illinois  University, 
Carbondale. 

26-5/1 — The  Poynter  Institute  for  Media  Studies  Graphics  Center:  News 
Information  Graphics,  St.  Petersburg. 

26-5/6— American  Press  Institute,  Sports  Editors.  Reston,  Va. 


MAY 

3-6 — SNPA  Foundation  Seminar,  Managing  the  Classified  Ad  Depart¬ 
ment,  Baton  Rouge  (La.)  State-Times/Advocate. 

3-8 — American  Press  Institute,  Managing  Computer  Systems,  Reston,  Va. 

3-16 — The  Poynter  Institute  for  Media  Studies  Management  Center: 
National  Teaching  Awards,  St.  Petersburg. 

8-10— 38th  Annual  Short  Course.  Photojournalism,  Holiday  Inn,  Woodlawn, 
Charlotte,  N.C. 

15 — 1st  Annual  Professional  Photographers  Seminar  for  Still  and  Eng, 
Sponsored  by  the  White  House  News  Photographers  Association, 
Shoreham  Hotel,  Washington,  D.C. 

17-20— American  Press  Institute,  Regional  Advertising  Workshop,  Danbury, 
Conn. 
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Gives  You 

Picture-Perfect  Graphics 
Every  Time... 
and  Only  a 
Phone  Call  Away! 


AP  ACCESS  is  our  new  computer  graphics  service  offering 
Macintosh-created  graphics. 


It’s  the  first  component  of  a  unique,  flexible  computer  graphics 
network  we’re  building  for  AP  members. 


To  take  advantage  of  AP  ACCESS  now,  all  you  need  is  a 
Macintosh.  And  all  you  do  is  dial  up  the  AP  Host  Computer, 
check  out  the  graphics  menu  and  select  what  you  want... 

24  hours  a  day. 


Graphics  are  transmitted  to  your  Macintosh  and  each  can  be 
edited  or  enhanced  to  fit  your  local  needs.  They’re  printed  out 
on  a  laser  printer  that  provides  high  quality  copy  for 
reproduction. 


You’ll  be  receiving  a  varied  package  of  news  graphics  drawn 
from  AP’s  worldwide  editorial  and  communication  resources. 
Plus  you  get  national  and  regional  weather  maps  prepared  by 
ACCU-WEATHER  as  well  as  breaking  news  graphics. 


In  a  nutshell,  AP  ACCESS  will  give  you  graphics  so  clear  and 
clean...they’ll  look  like  you  did  them  yourself. 


^  Macintosh  Plus 


Access 
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About  Awards 


NENA  Award  winners.  The  Providence  (R.I.)  Journal 
was  named  1987  New  England  Metropolitan  Newspaper 
of  the  Year  by  the  New  England  Newspaper  Association. 

Other  newspapers  winning  top  awards  in  their  circula¬ 
tion  categories  were:  the  Patriot  Ledger  of  Quincy,  Mass.; 
the  Journal  Inquirer  of  Manchester,  Conn.;  the  Concord 
(N.H.)  Monitor',  the  Times-Argus  of  Barre-Montpelier, 
Vt.;  and  the  Daily  News  of  Newburyport,  Mass. 

The  Standard-Times  of  New  Bedford,  Mass.,  received 
top  honors  among  Sunday  newspapers  with  circulations  of 
50,000  to  199,999.  Among  Sunday  newspapers  with  circu¬ 
lations  under  50,000,  the  Norwich  (Conn.)  Bulletin  was  the 
winner. 

Other  winners  were:  Ipswich  (Mass.)  Chronicle,  top 
among  weekly  newspapers  with  circulation  greater  than 
50,000,  and  the  Watertown  (Mass.)  Sun  weeklies  with 
circulations  under  50,000. 

APSE  best  in  sports.  The  Dallas  Times  Herald  and  the 
Boston  Globe  each  won  seven  awards  in  the  Associated 
Press  Sports  Editors  contest. 

Four  newspapers  —  the  Times  Herald,  the  Dallas 
Morning  News,  the  Los  Angeles  Daily  News,  and  the 
Norfolk  Virginian-Pilot  and  the  Ledger-Star  —  were 
among  the  10  best  in  all  three  section  categories:  best  daily 
section,  best  Sunday  section  and  best  special  section. 

The  Times  Herald  and  the  Miami  News  were  the  only 
newspapers  with  two  first-place  winners  in  the  writing 
categories. 


The  Times  Herald’s  Shaun  Powell  won  best  news  story 
for  newspapers  with  more  than  175,000  daily  circulation, 
and  Danny  Robbins  and  Jack  Sheppard  were  first  in  inves¬ 
tigative  reporting  for  all  circulation  categories. 

The  Times  Herald’s  other  awards  were  third  for  Chris¬ 
topher  Bogan  and  fifth  for  Robbins  and  Jack  Fischer  in  the 
best  news  story  category. 

The  Globe’s  awards  included  best- 10  ranking  in  Sunday 
and  special  sections;  first  for  Ian  Thomsen,  fourth  for 
Kevin  Dupont  and  fifth  for  Jackie  MacMullan  in  features, 
and  second  for  Leigh  Montville  and  fourth  for  Michael 
Madden  in  column  writing. 

The  Miami  News’  Tom  Archdeacon  was  the  only  indivi¬ 
dual  double  first-place  winner,  for  best  news  story  and 
column  writing  in  the  50,000-175,000  circulation  class. 

A  total  of  87  papers  won  awards,  39  of  them  more  than 
one. 

The  Virginian-Pilot  and  Ledger-Star,  the  Washington 
Post  and  the  Philadelphia  Daily  News  won  five  each.  The 
Anderson  (S.C.)  Independent  Mail,  the  Los  Angeles  Daily 
News,  Newsday  and  the  San  Francisco  Examiner  won 
four  each. 

The  best  columns  went  to  Tim  Ellerbee  of  the  Anderson 
Independent  Mail  in  the  under  50,000  category.  Archdea¬ 
con  in  the  50,000- 175, 000  category  and  Mitch  Albom  of  the 
Detroit  Free  Press  in  the  over  175,000  category. 

The  awards,  announced  March  20,  will  be  presented 
June  12  at  the  APSE  convention  in  Orlando,  Fla. 


FROM  HOLLYWOOD,  February  27 . . . 

“Bad  news  sometimes  makes  worse  TV. 

“Thursday  morning’s  long-awaited  release  of  the  Tower  Commission  report 
on  the  Iran-contra  arms  affair  triggered  a  Washington  media  frenzy  that  showed 
TV  reporting  at  its  chaotic,  hip-shooting  worst. 

“At  7  a.m.  EST,  CNN  loudly  advertised  The  Tower  Commission  Report,’  to 
air  an  hour  later,  as  if  promoting  a  prime-time  TV  show. 

“It  turned  out  to  be  a  show,  at  that.  ABC,  CBS,  NBC  and  CNN  itself  refused  to 
await  the  Tower  Commission’s  press  conference,  which  was  to  follow  a  brief 
statement  by  President  Reagan  at  8  a.m. 

“Shortly  after  7,  CNN  showed  live  pictures  of  a  confused  scene:  reporters 
crowding  in  to  get  their  copies  of  the  blue-bound  Tower  report,  then  swiftly  strid¬ 
ing  off.  Someone  else  was  flipping  copies  to  reporters  like  a  trainer  tossing  fish  to 
seals. 

“Within  minutes,  network  correspondents  were  on  the  screen,  attempting  to 
summarize  the  300-plus  page  report  that  they  had  had  time  only  to  scan. 

“You  could  have  picked  your  metaphor: 

•  “An  old  movie.  Reporters  rush  from  a  sensational  murder  trial  to  tele¬ 
phones  and  immediately  begin  dictating  stories  off  the  tops  of  their 
heads. 

•  “A  bargain-basement  sale.  The  doors  open  and  customers  run  to  a  table 
piled  high  with  merchandise,  grab  handfuls  of  99-cent  panties  and  race 
to  the  cash  register. 

•  “Piranha  feeding  on  a  carcass. 

That  the  White  House  correspondents  were  largely  uninformed  about  the 
report  was  understandable:  They  had  not  had  time  to  read  it.  That  they  were 
asked  to  comment  on  camera  anyway,  however,  was  astonishing.” 

—Howard  Rosenberg  of  the  Los  Angeles  Times 


Every  Wednesday  and  Friday  in  the 

LOS  ANGELES  TIMES- 
WASHINGTON  POST  NEWS  SERVICE 

1150 15th  St.  N.W.,  Washington,  DC  20071 
202334-6173 
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General  Motors  invites  America  to  join  Bill  Moyers 
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IN  SEARCH  OF  THE  CONSTITUTION 


‘r 


A  ten-part  series,  starting  April  16th 


In  the  bicentennial  year  of  the  United  States 
Constitution,  Bill  Moyers  takes  the  pulse  of  the 
nations  celebration  in  the  weekly  series,  MOVERS: 

In  Search  of  the  Constitution. 

Ten  one -hour  programs  present  one  of  America’s 
most  respected  journalists  with  Supreme  Court 
Justices,  historians,  educators,  scholars,  and  citizens 
who  have  taken  petitions  of  their  constitutional 
rights  dll  the  way  to  the  highest  court  in  the  land. 

“The  series  is  about  ideas,”  Moyers  says.  “The 
people  you  will  meet  have  spent  their  lives  wrestling 
with  interpretations  of  the  Constitution.  They  remind 
us  this  document  is  alive  in  our  times...  requiring 


us  to  make  up  our  minds  about  what  happens  if  we 
ignore  or  misuse  it.” 

General  Motors  is  presenting  this  series  of  programs 
to  broaden  an  appreeiation  of  our  Constitution  in  the 
belief  that  the  strength  of  America  lies  in  understand¬ 
ing  our  freedoms  and  responsibilities  as  citizens. 

Check  local  listings  for  time  and  PBS  channel 


A  General  Motors 
Mark  of  Excellence  Presentation 
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Newspaper  Products 
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WE  PUT  OUR  NAME  ON 


The  introduction  of  a  Goss® 
press  is  an  event  of  major  sig¬ 
nificance.  You  can  be  sure  it 
isn't  undertaken  lightly.  The 
j  Goss  Flexo  press  design  first 
had  to  prove  itself.  And  it 
has — convincingly.  Under 
deadline  pressure.  Producing 
'  four-color  112-page  newspa- 
_  pers  and  advance  runs  in  the 
pressroom  of  a  major  metro¬ 
politan  daily.  Only  a  flexo  press 
that  measures  up  to  that  kind 
of  evaluation,  to  our  uncom- 
^  promising  standards  of  per¬ 
formance,  reliability  and  ease 
of  operation,  could  qualify  for 
the  Goss  name,  which  repre¬ 
sents  a  century  of  leadership. 

The  70,000  cph  Goss  Flexo 
press  incorporates  advance¬ 
ments  that  make  flexo  a  viable 
option  for  the  industry  today. 
As  customer  needs  grow  for 
color  and  paging,  modular 
design  permits  the  Goss  Flexo 
press  to  grow  with  added 
units,  halfdecks,  full  decks  and 


upper  decks.  With  a  variety  of 
cylinder  arrangements,  up  to 
six  colors  can  be  printed.  Uni¬ 
form  ink  application  is  pro-  , 
vided  by  an  inker  developed  by 
Paper  Converting  Machine 
Company,  our  flexo  partner 
and  a  leading  manufacturer  of 
flexo  equipment  for  th^  pack¬ 


aging  industry  for  40  years. 

Ink  cleanup  is  made  easy  by 
an  automatic  washup  system. 
The  press  is  protected  by  an 
interlock  system.  Plating  of 
units  and  halfdecks  is  fast  and 
accurate  with  the  Goss  mag¬ 
netic  lockup.  Simple,  reliable 
press  control  is  maintained 
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from  a  touch-sensitive  unit 
panel  or  remote  console.  And 
the  press  is  available  in  a  variety 
of  cutoffs,  50"  to  60"  web 
widths,  and  with  a  range  of 
folders  for  product  versatility. 

In  short,  the  Goss  Flexo  press 
can  give  you  all  of  the  recog¬ 
nized  advantages  of  the  flexo 
process  in  a  high-volume  press¬ 
room.  Start-up  is  reduced  to  an 
armful  of  papers.  Very  few  on- 
the-run  adjustments  are  neces¬ 
sary.  Bright  spot  and  process 
color  is  achieved  with  water- 
I  based  flexo  inks — and  with  no 
rub-off. 

Above  all,  you  can  share  our 
confidence  in  the  process  as 
carried  forward  by  the  Goss 
Flexo  press — confidence 
earned  by  performance.  We 
have  the  same  commitment 
to  leadership  in  flexo  that  we 
are  known  for  in  offset.  A  com¬ 
mitment  characterized  by  con¬ 
tinuing  research,  materials 
testing,  extensive  training  and 
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full  support  by  the  Goss  parts 
and  service  network. 

Goss  Newspaper  Products; 
First  in  offset.  Now  first  in 
flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  IL  60650.  Or 
phone  312-656-8600. 


With  the  modular  design  of  the  Goss 
Flexo  press  units,  you  can  expand  to 
three,  four,  five  or  six  colors  by  adding 
half  decks,  full  decks,  upper  halfdecks 
and  upper  full  decks — whenever  you 
need  them.  Goss  Flexo  units  can  replace 
all  the  units  in  a  letterpress — or  individ¬ 
ual  units  to  increase  the  color  capability 
of  a  press. 
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Ban  on  AT&T  still  justified 

When  the  AT&T  phone  monopoly  was  broken  apart  several 
years  ago,  terms  of  the  modified  final  judgment  prohibited  the 
company  or  the  regional  Bell  Companies  from  offering  elec¬ 
tronic  publishing  services.  The  court  agreed  with  publishers 
that  the  phone  companies  should  not  be  permitted  to  offer  such 
electronic  publishing  as  long  as  they  control  the  phone  lines 
which  would  permit  them  to  control  access  by  competitors. 

The  telephone  companies  and  their  supporters  have  now 
convinced  the  Department  of  Justice  and  some  members  of 
Congress  that  the  ban  should  be  upset.  The  Justice  Depart¬ 
ment  would  overturn  the  ban  outright  on  the  assumption  that 
other  firms  have  grown  sufficiently  strong  in  electronic  pub¬ 
lishing  so  that  the  entrance  of  the  Bell  operating  companies 
would  not  make  much  difference.  A  bill  has  been  submitted  in 
Congress  which  would  do  the  same  thing  —  permit  Bell  to 
provide  “informational  services.” 

It  is  only  logical  that  the  newspaper  industry  under  the 
leadership  of  the  American  Newspaper  Publishers  Association 
should  oppose  this  sweeping  reversal  of  policy.  According  to 
ANPA,  the  Bell  operating  companies  “still  retain  monopoly 
control  over  bottleneck  local  exchange  facilities  and  have  the 
means  and  the  will  to  abuse  this  monopoly  power.” 

Nothing  has  changed  since  U.S.  District  Judge  Harold 
Greene  presided  over  the  AT&T  breakup  case  and  signed  the 
Modified  Final  Judgment  that  spun  off  the  BOCs  and  placed 
restrictions  on  the  types  of  businesses  they  could  engage  in. 
The  situation  is  the  same  and  there  is  no  justification  for 
opening  the  gates  now  to  what  was  prohibited  a  few  years  ago. 
We  hope  members  of  Congress  as  well  as  Judge  Greene  will 
recognize  that. 

“Fairness  Doctrine” 

Legislation  has  been  introduced  in  Congress  to  give  the  “F airness 
Doctrine”  the  force  of  law  which  up  to  now  has  been  imposed  on 
broadcasters  by  the  Federal  Communications  Commission.  The 
chairman  of  FCC  w'ants  to  get  rid  of  this  regulation  because,  in  his 
opinion,  it  has  been  counterproductive  in  causing  broadcasters  to 
avoid  controversy.  If  Congress  assumes  this  job  of  regulating  broad¬ 
casting,  it  will  open  the  door  for  gov  ernment  control  of  content.  If 
that  is  successful,  the  next  target  for  government  control  could  be  the 
printed  word. 

“Speaking  of  a  Free  Press” 

The  ANPA  Foundation  has  published  an  expanded  version 
of  its  booklet  containing  notable  quotations  about  press  free¬ 
doms  over  the  last  200  years.  It  is  a  valuable  compendium  and 
should  be  extremely  useful  to  editors  during  this  year  of  the 
bicentennial  of  the  U.S.  Constitution. 
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Letters  to  the  Editor 

Cartoon  spelled  troubles  for  Pa.  paper  too 


I  read  with  considerable  interest 
the  March  21  Editor  &  Publisher 
piece  on  the  Syracuse  Post-Stan¬ 
dard’s  troubles  following  publication 
of  Pat  Oliphant’s  cartoon. 

Syracuse  isn’t  the  only  paper  to 
experience  such  vehement  reader 
reaction.  Fortunately,  we  were 
spared  the  pickets.  We  were  not 
spared  the  angry  letters  and  phone 
calls  —  including  seven  or  eight 
cancellations.  We  responded  much 
the  same  as  Syracuse,  with  a  brief 
editorial  apologizing  to  any  people 
who  might  have  been  offended  by  the 
cartoon.  I  also  sent  a  personal  letter  to 
each  reader  who  called  or  wrote  to 
complain. 

Would  I  run  the  cartoon  again, 
knowing  what  I  know  now?  I  think 

Says  editor  could 
have  bought  ticket 

I  do  not  understand  Ross  Connel¬ 
ly’s  complaint  in  Jan.  24  E&P. 
Nowhere  does  he  explain  how  the 
Pacific  10  conference  prevented  him 
from  buying  a  ticket  and  covering  the 
Tournament  of  Roses,  or  from 
watching  it  on  television. 

What  he  is  really  complaining  about 
is  that  he  was  refused  a  free  pass.  The 
U.S.  Constitution  does  not  require 
private  enterprises  to  provide  free 
tickets  to  other  private  enterprises. 

Arnie  Matanky 

(Matanky  is  editor  and  publisher  of 
Near  North  News,  Chicago.) 

Clarifications 

This  is  concerning  your  article 
about  coverage  of  the  Super  Bowl,  in 
the  issue  of  Feb.  14.  In  the  paragraph 
concerning  the  New  York  Times,  you 
managed  to  make  the  following 
errors: 

1.  The  editor’s  name  is  Arthur  Pin- 
cus,  not  Arthur  Marcus. 

2.  He  is  the  assistant  sports  editor, 
not  the  deputy  sports  editor  of  the 
New  York  Times. 

3.  You  omitted  the  names  of 
George  Vecsey,  a  columnist,  and 
Peter  Alfano,  a  reporter,  who  also 
covered  the  game. 

Joseph  Vecchione 

(Vecchione  is  sports  editor  of  the  New 
York  Times.) 
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not  —  and  for  reasons  unrelated  to 
the  issue  of  “fair  commentary’’  raised 
by  Universal’s  Lee  Salem. 

I  think  it  is  significant  that  the  read¬ 
ers  I  talked  to  prefaced  their  com¬ 
ments  by  noting  that  although  they 
are  Catholics,  they  disagree  with  the 
Vatican  statement  on  non-coital 
methods  of  conception. 

In  fact,  had  the  editorial  cartoon 
made  that  point  simply  and  clearly. 

Worries  about 
‘right  to  reply’ 
proposal 

As  appealing  as  Professor  Franklyn 
Haiman’s  legal  “right  to  reply”  pro¬ 
posal  (E&P,  Feb.  14)  appears  on  the 
surface,  I  would  be  seriously  con¬ 
cerned  about  its  impact  on  the  flow  of 
information  in  this  country. 

The  news  media,  already  supersen¬ 
sitive  to  the  threat  of  libel,  would  only 
further  reduce  their  limited  coverage 
of  sensitive  and  controversial  issues 
under  such  legislation. 

We  surely  do  not  need  governmen¬ 
tal  intervention  which  would  only 
encourage  the  media  to  even  greater 
self-censorship  than  we  already  have. 

Carl  Jensen 

(Jensen  is  a  professor  at  Sonoma  State 
University  and  director  of  Project  Cen¬ 
sored.) 


these  readers  would  have  welcomed 
that  expression  of  opinion.  Instead, 
the  point  was  lost  amid  an  elemental 
feeling  that  Pat  Oliphant  had  deni¬ 
grated  a  religious  symbol  (namely,  the 
Virgin  Mary). 

If  the  point  of  an  editorial  cartoon  is 
lost  on  so  many  readers,  who  has 
failed?  Given  a  similar  situation  with 
an  editorial,  I  would  blame  the  writer 
for  not  identifying  his  “audience” 
and  communicating  effectively  with 
that  audience.  And  perhaps  that  is  the 
case  here. 

All  in  all,  an  interesting 
experience  —  and  one  that  should 
give  us  all  much  food  for  thought. 

James  R.  Lalbach  Jr. 

(Laubach  is  editor  of  the  Bethlehem 
[Pa.]  Globe-Times.) 

Public  records 
are  public  records 

Re:  misapplication  of  FoIA,  E&P, 
Page  6,  Feb.  28. 

You  may  not  believe  the  writers  of 
the  federal  Freedom  of  Information 
Act  intended  the  act  to  be  used  by  one 
news  organization  trying  to  find  out 
what  another  news  organization 
found  out  or  was  trying  to  find  out 
from  a  public  body. 

(Continued  on  page  28) 


She  was  hoping  for  a  birthd^  negligee. 
Do  you  know  what  she  got  instead.^ 

...Millions  do. 

Pertinent  facts  about Joyce  Maynard, 
who  chronicles  the  challenges  and  joys 
of  family  life  in  her  weekly  column 
DOMESTIC  AFFAIRS: 

MOST  MEMORABLE  MOMENTS:  Getting  res¬ 
cued  by  a  handsome  stranger  who  didn’t  know  she 
was  married.  Canning  20  bushels  of  tomatoes  in  one 
night.  Discovering  her  home  had  just  been  proposed  as 
a  nuclear-waste  dump. 

PET  PEEVES:  Snowsuits.  Baby-sitter  turnover. 

He-Man  Slime. 

For  a  FREE  copy  of  the  “negligee”  column  and 
a  FREE  copy  of  Joyce  Maynard’s  forthcoming  book, 

DOMESTIC  AFFAIRS,  call  Dan  Barber  at  800-972-3550. 


THENEWYORKTlMESSvrOICAriOnSALESCoRR 

130, fifth  Avenue,  New  York,  N.Y.  10011*  800-972-3550  or  (2q)  645-3000 
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Booth  wins  30 


Bigger 

isn’t  necessarity 

better. 


Its  some- 

thing  we  all  ^  'V 
know.  And  the  V  \ 
examples  V  \ 

abound.  David  \  '  ’v 

.slew  Goliath.  Good 
things  come  in  small  NkjW  1 

packages.  But  sometimes  i 

we  forget.  We  take  size  for 
granted  and  think  it’s  all  that 
counts.  It’s  not.  It’s  how  you  do  ^ 
your  work,  not  how  big  you  are. 

The  writers,  editors,  photog- 
raphers-all  the  people  at  the  Bcx)th 
newspapers  obviously  do  their 
work  very  well.  The  Michigan  Press 
Asscxriation  recently  awarded 
first,  second  and  third  place  in 
the  General  Excellence  category  ^ 
to  three  B<x)th  newspapers.  The  ‘  p 
highest  professional  honor  that  T 
can  be  awarded  a  Michigan  daily  » 
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newspaper.  In 
~"J.  all,  Bcx)th  t(X)k 

/  ,/  ij  6  firsts,  5  sec- 
J  onds,  11  thirds 
^  honorable 
mentions  in  almost 
every’  category  judged. 
Thirty  awards  in  all.  More 
■IF  than  anybtxly  else  in  the  state. 
^  Wd  like  to  thank  the 

Michigan  Press  AsscKiat ion  for 
recognizing  what  our  1  million  plus 
readers  find  out  every  day. 
It’s  not  how  big  you  are,  it’s  how 
gtxxl  you  are. 
Members  of  the  Newhouse  group 
of  newspapers. 
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Misuse  of  classifieds 

Hate  group  in  Chicago  uses  personai  ad  coiumn  to  harass  gays 


By  Mark  Fitzgerald 

and  Debra  Gersh 

A  hate  group  has  used  the  personals 
column  of  a  Chicago  weekly  to  harass 
homosexuals  who  responded  to  an  ad 
placed  by  the  group. 

The  group  or  individual  goes  by  the 
name  of  the  Great  White  Brotherhood 
of  the  Iron  Fist.  No  other  identifica¬ 
tion  for  the  group  or  any  of  its  mem¬ 
bers  has  been  revealed  or 
discovered  —  the  “Brotherhood” 
acts  anonymously. 

Its  victims  have  included  between 
nine  and  1 1  men  who  responded  to  an 
ad  run  in  the  Chicago  Reader,  a  free 
“alternative”  weekly  that  is  widely 
distributed  in  the  city. 

The  ad  read:  “Attractive  GWM 
[gay  white  male],  24,  shy  and  U  of  C 
[University  of  Chicago]  Hyde  Parker, 
wishes  to  meet  discreet  students  and 
locals  only  for  close  friendships.” 

The  group  also  attempted  to  place 
the  same  ad  in  the  Chicago  Tribune 
but  was  rejected. 

Ruth  Roguski,  public  relations 
director  for  the  Tribune,  explained 
that  the  paper  does  not  accept  ads  for 
its  personals  column  that  contain 
references  to  gays.  Only  ads  for  heter¬ 
osexual  relationships  are  permitted. 

Those  who  responded  to  the  box 
number  in  the  Reader  ad,  however, 
later  discovered  that  they  were 
named  in  letters  the  group  sent  to 
their  employers,  landlords  and  neigh¬ 
bors. 

“It  has  come  to  our  attention  that 
your  employee  is  homosexual  and  a 
possible  carrier  of  AIDS,”  one  letter 
began.  “Please  take  whatever  steps 
are  necessary  to  secure  yourselves 
from  the  threat  of  AIDS,  anywhere 
from  maintaining  distance  from  the 
employee  to  firing  him.” 

The  letters  were  signed  with  the 
White  Brotherhood  name  and  bear  an 
insignia  with  a  skull  and  crossbones 
inside  an  inverted  triangle. 


Gay  and  lesbian  activists  at  the 
University  of  Chicago  said  the  so- 
called  White  Brotherhood  previously 
had  sent  similar  letters  to  students 
and 'faculty  members  who  signed  a 
petition  objecting  to  anti-homosexual 
threats  and  signs. 

David  Rosen,  associate  vice  presi¬ 
dent  for  public  affairs  at  the  Univer¬ 
sity  of  Chicago,  explained  that  the 
latest  incident  with  the  Reader  is  just 
a  part  of  an  ongoing  history  of  harass¬ 
ment  of  gay  students  that  began  in  the 
early  fall. 


Initially,  the  Brotherhood  distrib¬ 
uted  handbills  in  the  neighborhood 
around  the  university  that  carried  the 
message,  “Stop  AIDS,  castrate 
gays,”  Rosen  said. 

Around  Christmas,  the  group 
began  to  send  hate  mail  to  campus  gay 
and  lesbian  groups  and  to  liberal  pro¬ 
fessors  and  other  students  who  signed 
the  petition  supporting  those  organi¬ 
zations. 

In  addition,  the  students  received 
harassing  phone  calls  and  letters  were 
sent  to  their  parents.  Rosen  noted  that 
the  petition  was  printed  in  the  campus 
newspaper,  and  students’  home 
addresses  are  readily  available  from 
the  campus  directory. 

Shortly  after  the  first  of  the  year, 
Rosen  continued,  a  campus  conserva¬ 
tive  group  set  up  a  table  at  the  student 
center  to  pass  out  information.  Gay 
students  took  offense  to  much  of  that 
literature  and  asked  the  university  to 
shut  the  table  down.  Rosen  said,  how¬ 
ever,  that  the  university  refused,  cit¬ 
ing  the  First  Amendment  rights  of  the 


conservative  group  to  distribute  liter¬ 
ature. 

That  conservative  group,  however, 
has  since  denied  any  involvement 
with  the  harassment  and  the  Brother¬ 
hood,  Rosen  said,  adding  that  that 
openly  anti-gay  group’s  literature  is 
always  signed  and  is  not  sent  to 
named  individuals. 

There  have  been  no  direct  threats 
to  any  individual’s  well-being  from 
the  Brotherhood,  nor  have  there  been 
any  attacks  or  physical  confronta¬ 
tions  related  to  the  group,  Rosen  said. 


While  the  publisher  of  the  Windy 
City  Times,  a  local  gay  newspaper, 
was  attacked  recently,  the  paper’s 
editor,  Tracy  Bairn,  said  there  was  no 
indication  in  the  form  of  messages  or 
statements  that  the  assault  was 
related  to  the  group.  She  noted  that 
the  Brotherhood  usually  targets 
closeted  gays  and  that  it  is  usually 
non-violent.  Police  are  still  investi¬ 
gating. 

After  meeting  several  times  with 
campus  gay  organizations,  the  uni¬ 
versity  set  up  a  hotline  to  help  those 
who  have  been  harassed,  Rosen 
added,  noting  there  were  students 
among  those  victimized  as  a  result  of 
the  ad. 

Campus  police  are  investigating  the 
Brotherhood  in  an  effort  to  uncover 
possible  civil  rights  violations  and  to 
discover  the  identity  of  those  behind 
it. 

“It’s  hard  to  confront  them  unless 
you  know  who  is  responsible,”  Rosen 
noted. 

(Continued  on  page  28) 


“We’re  not  looking  to  the  Reader  for  anything 
except  who  placed  the  ads,”  he  said.  “We  have  filed 
suit  requesting  the  information  and  I  expect  we  will 
see  cooperation ...” 


Buffet  will  eventually  get  voting  control  of  Capital  Cities/ABC 
But  Murphy  and  Burke,  until  their  retirement,  have  irrevocable 
proxy  to  vote  Berkshire  Hathaway  executive’s  18.4%  share 


By  Andrew  Radolf 

The  three  million  shares  Warren  Buffet  received  for 
helping  finance  Capital  Cities’  $3.5  billion  acquisition  of 
the  American  Broadcasting  Companies,  Inc.  in  March 
1985  have  not  only  doubled  in  value  to  over  $1  billion,  but 
also  put  him  in  position  to  have  voting  control  of  Capital 
Cities/ABC  when  its  current  chairman  and  president 
retire. 

But  until  those  two  executives  retire,  they  will  have  an 
irrevocable  proxy  to  vote  all  shares  owned  by  Omaha- 
based  Berkshire  Hathaway  Inc.,  which  is  controlled  by 
Buffet. 

Buffet  provided  Capital  Cities  with  $517  million  for  the 
ABC  acquisition.  In  return,  he  received  three  million 
shares,  valued  at  $172.50  each,  plus  92,240  in  warrants. 
The  three  million  shares  amount  to  18.45%  of  the  Capital 
Cities/ABC’s  outstanding  common  shares. 

Buffet  is  the  only  shareholder  who  owns  5%  or  more  of 
outstanding  Capital  Cities/ABC  stock. 

Buffet’s  share  in  Capital  Cities/ABC  is  technically 
owned  by  Berkshire  Hathaway,  but  Buffet,  as  chairman 
and  chief  executive  officer,  owns  45%  of  that  company’s 
outstanding  stock.  Therefore,  Buffet  is  deemed  in  control 
of  the  stock  of  Berkshire  and  recognized  as  the  “beneficial 
owner”  of  the  Capital  Cities/ABC  stock. 

Capital  Cities/ABC  has  been  selling  on  the  New  York 
Stock  Exchange  in  the  $350  range  and  recently  reached 
$360. 


Giving  up  voting  control  was  the 
“only  basis  in  which  he  could  buy,” 
Dickler  said.  “He  was  willing  to  do  it. 
He  has  absolute  confidence  in 
management.” 


According  to  Capital  Cities’  proxy  statement,  the  voting 
proxy  for  Buffet’s  three  million  shares  was  given  to  chair¬ 
man  Thomas  S.  Murphy,  61,  “so  long  as  he  is  chief 
executive  officer  of  the  company.”  President  and  chief 
operating  officer  Daniel  B.  Burke  would  be  given  the 
voting  proxy  if  he  succeeds  Murphy  as  CEO. 

The  proxies  would  expire  when  either  Murphy  or  Burke 
is  no  longer  CEO,  or  by  Jan.  2,  1997,  “whichever  shall 
occur  first.” 

The  “normal  retirement  age”  for  Capital  Cities/ABC 
executives  is  65,  but  there  is  no  mandatory  retirement  age, 
said  assistant  secretary  Philip  Farnsworth. 

Although  there  is  no  mandatory  retirement  age  for 
board  members,  company  bylaws  state  that  no  director 
can  stand  for  reelection  after  age  75,  he  said. 

The  agreement  stipulates  that  Burke  and  Murphy  have 
sole  voting  power,  but  no  investment  power  with  respect 
to  the  shares,  while  Buffet,  56,  has  sole  investment  power 
but  no  voting  power. 

In  addition,  the  agreement  states  that  Buffet  can  not  sell 
his  three  million  shares  without  first  offering  them  back  to 


the  company. 

Buffet  also  cannot  “knowingly  sell  any  common  stock 
to  any  entity  or  group  if  such  a  sale  would  give  [them] 
more  than  5%  of  all  outstanding  voting  stock”  of  Capital 
Cities/ABC. 

Buffet  agreed  to  give  up  voting  control  of  his  three 
million  shares  in  order  to  avoid  any  problems  with  federal 
regulatory  agencies,  explained  Gerald  Dickler,  senior 
counsel  to  Hall,  Dickler,  Lawler,  Kent  &  Friedman  and 
secretary  on  the  Capital  Cities  board  of  directors. 

Giving  up  voting  control  was  the  “only  basis  in  which  he 
could  buy,”  Dickler  said.  “He  was  willing  to  do  it.  He  has 
absolute  confidence  in  management.” 

Buffet’s  acquiring  18.45%  of  Cap  Cities  stock  may  have 
been  viewed  by  the  Federal  Communications  Commission 
as  a  “transfer  of  control”  if  he  had  retained  voting  power, 
Dickler  continued.  The  company  wanted  to  avoid  a  situa¬ 
tion  that  could  further  complicate  its  ABC  acquisition 
which  required  federal  approval  because  of  the  broad¬ 
casting  licenses  involved. 

Although  voting  rights  do  “revert  to  Buffet,”  Dickler 
said  that  is  “way  down  the  road.” 

Berkshire  Hathaway  is  involved  in  insurance  under¬ 
writing,  various  manufacturing  and  marketing  activities 
and  in  newspaper  publishing.  Among  its  newspaper  prop¬ 
erties  is  the  Buffalo  (N.Y.)  News. 

In  addition  to  holding  the  voting  proxy  for  Buffet’s 
shares,  Murphy  owns  135,062  shares  and  Burke  owns 
48,669  shares  of  Capital  Cities/ABC  stock. 

University  takes  over  WJR 

The  University  of  Maryland  is  taking  over  Washington 
Journalism  Review,  a  monthly  which  has  been  losing 
money  ever  since  it  was  founded  ten  years  ago. 

The  magazine  has  a  circulation  of  30,226,  half  of  it  paid. 

The  Review  is  being  given  to  the  university  by  the 
magazine’s  present  owner,  H&C  Communications,  an 
enterprise  of  the  Hobby  family  of  Texas  and  the  Catto 
family  of  Washington,  which  also  owns  seven  television 
stations. 

Jessica  Catto,  president  of  the  Review,  said  the  gift  “is 
being  made  with  great  pride  and  pleasure”  and  not 
because  of  the  financial  losses. 

Her  husband,  Henry  Catto,  a  contributing  editor,  is  a 
former  U.S.  assistant  secretary  of  defense  for  public 
affairs  and  a  former  chief  of  protocol.  Mrs.  Catto  will 
continue  to  contribute  articles  to  the  magazine,  but  will  be 
succeeded  as  president  by  Reese  Cleghorn,  dean  of  the 
University  of  Maryland  journalism  school. 

Katharine  W.  Evans,  who  has  edited  the  Review  during 
the  seven  years  that  it  has  been  owned  by  H&C,  said  she 
had  been  asked  to  stay  on,  but  planned  to  leave  after  a 
transition  period.  She  is  the  wife  of  syndicated  columnist 
Rowland  Evans. 

Cleghorn,  who  has  been  seeking  an  endowment  of  $3.3 
million  for  the  Review,  said  he  had  obtained  pledges 
totaling  $2  million,  including  one  from  the  Philip  L.  Gra¬ 
ham  Fund. 
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Large  losses  projected  for  New  York  Daily  News 

But  unions  say  they  will  not  agree  to  concessions  until  the  parent 
Tribune  Co.  assures  it  is  committed  to  long-term  investment  in  the  News 


By  Andrew  Radolf 

The  New  York  Daily  News  will  lose 
more  than  $44  million  in  1990  and  its 
daily  circulation  will  drop  to  under 
one  million  if  no  further  “turn¬ 
around”  actions  are  taken,  according 
to  a  report  prepared  by  Stanley  Simon 
&  Associates. 

The  report,  commissioned  by  the 
10  labor  unions  currently  negotiating 
new  contracts  with  the  News,  essen¬ 
tially  corroborates  an  earlier  study 
done  for  News  management  by 
McKinsey  &  Co. 

The  McKinsey  study  said  that  if  the 
News  continued  with  “business  as 
usual”  its  losses  in  1990  would  total 
$54  million.  Revenues  in  1990  would 
total  $399  million,  but  costs  in  1990 
would  reach  $453  million. 

McKinsey’s  projections  were  “rea¬ 
sonable”  under  business  conditions 
existing  at  the  time,  but  cost-cutting 
and  other  “steps”  subsequently 
implemented  in  1986  would  lower  the 
News’  projected  losses  in  1990  by 
about  $10  million,  the  Simon  report 
said. 

The  McKinsey  study  said  circula¬ 
tion  for  the  News  would  continue  to 
decline,  reaching  988,000  daily  and 
1.18  million  by  1990.  The  News  is 
currently  at  about  1.27  million  daily 
and  1.6  million  on  Sundays. 

Advertising  linage  would  also  con¬ 
tinue  to  decline,  the  study  said,  while 
ad  rates  would  increase  only  by  4%  a 
year,  the  assumed  inflation  rate. 

The  McKinsey  study  also  assumed 
that  New  York  City  would  continue 
to  be  a  “mature  market,”  meaning 
that  any  advertising  gains  by  the 
News  would  have  to  come  at  the 
expense  of  its  competitors.  The 
Simon  report  accepted  that  assump¬ 
tion. 

All  expenses,  including  compensa¬ 
tion,  would  also  increase  by  4%  a 
year,  the  McKinsey  study  said,  with 
the  exception  of  newsprint  costs 
which  would  increase  at  higher  rates. 
(The  Simon  report  said  newsprint 
costs  rose  6.5%  in  the  fourth  quarter.) 

Both  the  McKinsey  and  Simon 
studies  assumed  the  News  did  not 
increase  its  current  newsstand  prices 
of  350  daily  and  $1  on  Sundays. 


Another  assumption  of  both 
reports  is  that  the  Tribune  Co.  of  Chi¬ 
cago.  the  News’  parent,  does  not 
invest  in  a  new  production  plant. 

The  Daily  News  ordered  the 
McKinsey  study  in  order  to  bolster  its 
negotiating  position  that  the  unions 
must  agree  to  a  two-year  contract 
giving  a  wage  freeze  plus  another  $30 
million  in  cost  reductions. 

The  unions  have  stated  that  they 
will  not  agree  to  concessions  until  the 
Tribune  Co.  gives  them  some  form  of 
assurance  that  it  is  committed  to 
investing  in  the  News. 


“We  don’t  want  to  hear  two  years 
from  now  that  the  Tribune  Co.  is 
going  to  close  the  Daily  News,”  said 
George  McDonald,  president  of  the 
Allied  Printing  Trades  Council.  The 
Allied  negotiates  for  nine  of  the 
News’  10  unions.  The  drivers  negoti¬ 
ate  separately. 

The  McKinsey  study  projected  a  $5 
million  operating  profit  for  the  News 
in  1986  under  its  “business  as  usual” 
scenario. 

The  McKinsey  report  also  assumed 
that  the  News  would  receive  $1.2  mil¬ 
lion  a  year  from  Parade.  However, 
the  Simon  report  said  under  its  new 
contract  with  Parade,  this  assumption 
is  “overly  optimistic.”  The  Simon 
report  did  not  give  a  specific  figure  for 
Parade  revenue. 

The  Simon  report  noted  that  in  1986 
the  News  took  a  $13.9  million  charge 
for  severance  and  restructuring  as 
well  as  a  number  of  other  actions  such 
as  fleet-leasing  and  subcontracting 
insert  operations  that  were  not  part  of 
the  McKinsey  assumptions. 

Other  steps  taken  by  the  News  in 
1986,  according  to  the  Simon  report, 
included  buyouts  of  printers,  plate- 
makers  and  returns  room  personnel; 
Guild  layoffs;  severance  and  automa¬ 
tion;  management  layoffs  and  sever¬ 


ance;  later  country-edition  start 
times;  product  improvements;  news¬ 
print  price  discounts;  advertising 
revenue-raising  efforts;  additional 
expenditures  for  promotion  and  mar¬ 
keting;  additional  sales  efforts  in  cir¬ 
culation  and  increased  costs  of  insur¬ 
ance. 

The  result  of  these  various  actions 
was  that  the  News  showed  a  loss  of 
about  $5.4  million  in  1986.  If  no  fur¬ 
ther  turnaround  steps  are  taken, 
losses  in  1990  would  be  $44.4  million, 
while  revenues  would  be  slightly 
higher  than  McKinsey's  projection. 


the  Simon  report  said. 

“The  magnitude  of  the  projected 
losses,  alleviated  somewhat  by  the 
early  actions  of  the  News’  turnaround 
plan,  is  still  substantial.”  Stanley 
Simon  stated.  “Based  on  my  experi¬ 
ence.  1  believe  that  both  the  projec¬ 
tions  before  and  after  the  impact  of 
these  actions  are  reasonable  forecasts 
of  what  can  be  expected  if  no  further 
turnaround  actions  are  taken.” 

Year-by-year,  the  Simon  report 
projected  the  News  would  lose  $4 
million  in  1987;  $17.7  million  in  1988; 
$31.2  million  in  1989;  and  $44.4  mil¬ 
lion  in  1990.  In  those  years,  revenues 
would  steadily  decrease  from  $413.4 
million  in  1986  to  $410.5  million  in 
1987;  $406.6  million  in  1988;  $403.7 
million  in  1989;  and  $401.8  million  in 
1990. 

The  Simon  report  also  noted  that  if 
the  cost  of  buyouts  are  excluded,  the 
News  would  show  an  operating 
income  profit  in  1986  of  $8.5  million. 

New  Haven  paper 
now  an  a.m.  daily 

The  aftemoon/Sunday  New  Haven 
(Conn.)  Register  became  a  seven-day 
morning  newspaper  on  March  30  with 
the  end  of  publication  for  its  sister 
paper,  the  morning  Journal-Courier. 


“We  don’t  want  to  hear  two  years  from  now  that  the 
Tribune  Co.  is  going  to  dose  the  Daiiy  News,”  said 
George  McDonaid,  president  of  the  Aiiied  Printing 
Trades  Coundi. 


EDITOR  &  PUBLISHER  for  April  11,  1987 


13 


Racial  discrimination  trial  continues  . . . 

Attorneys  for  the  New  York  Daily  News  begin  presenting 
defense  testimony  as  trial  enters  its  third  month 


By  Andrew  Radolf 

Attorneys  for  the  New  York  Daily  News  are  bolstering 
the  tabloid's  defense  against  charges  of  race  discrimina¬ 
tion  by  presenting  testimony  from  former  editors  that  the 
four  black  plaintiffs  were  not  worthy  of  promotion  or  the 
best  job  assignments. 

The  News  attorneys  also  called  to  the  stand  a  statistical 
expert  who  testified  his  data  showed  the  newspaper  did 
not  discriminate  against  blacks  in  salaries  and  promotions. 

An  irony  in  the  trial,  which  began  on  Feb.  9  in  federal 
district  court  in  Manhattan,  is  that  the  four  black  plaintiffs 
still  work  for  the  News  while  their  supervising  editors 
during  the  time  of  the  alleged  discrimination  are  no  longer 
employed  by  the  newspaper. 

The  plaintiffs  charge  that  the  News  racially  discrimi¬ 
nated  against  them  in  pay,  promotions  and  assignments 
from  1975  until  1982.  They  are  senior  reporter  David 
Hardy,  copy  editor  Causewell  Vaughn,  Manhattan  editor 
Joan  Shepard  and  assistant  news  editor  Steve  Duncan, 
who  was  promoted  to  his  management  position  in  1983  and 
is  the  only  plaintiff  in  union-exempt  position. 

The  News  attorneys,  led  by  Thomas  Morrison  of  Patter¬ 
son,  Belknap,  Webb  &  Tyler,  called  on  statistical  expert 
Orley  Ashenfelter  who  stated  that  for  the  years  1975  to 
1983,  with  the  exception  of  1979,  “There  is  no  pattern  of 
statistically  significant  differing  rates  of  pay  between 
black  workers  and  white  workers  in  the  editorial  depart¬ 
ment.” 

Ashenfelter  said  in  1979  blacks  were  paid  a  significantly 
lower  average  salary  than  whites. 


An  irony  in  the  trial ..  .  is  that  the 
four  black  plaintiffs  still  work  for  the 
News  while  their  supervising  editors 
during  the  time  of  the  alleged 
discrimination  are  no  longer  employed 
by  the  newspaper. 


A  significant  difference  is  more  than  5%,  he  said. 

The  percentage  of  blacks  promoted  by  the  Daily  News 
was  equal  to  or  higher  than  the  percentages  of  whites 
promoted,  except  in  1983  and  1977,  Ashenfelter  said.  In 
1977,  no  blacks  were  promoted. 

The  Daily  News,  during  the  period  covered  by  the 
lawsuit,  employed  36  blacks  out  of  a  total  editorial  work 
force  of  more  than  400  people,  according  to  figures 
brought  out  during  the  trial.  Only  one  black,  in  1981,  was 
promoted  to  a  union-exempt  management  position. 

Ashenfelter  also  disputed  figures  given  by  Vincent  J. 
Donato,  a  former  Equal  Employment  Opportunity  Com¬ 
mission  executive,  who  testified  for  the  plaintiffs  that 
whites  were  paid  more  than  blacks  at  the  News. 

“I  read  Mr.  Donato’s  testimony  and  felt  it  would  not  be 
possible  to  draw  any  conclusion  about  discrimination  at 


Michael  O'Neill  as  he  appeared  when  serving  as  New 
York  Daily  News  editor  in  the  late  1970s  —  the  period 
during  which  four  staffers  allege  the  racial  discrimina¬ 
tion  at  the  newspaper  occurred. 

the  Daily  News  based  on  his  information.  I  thought  the 
data  was  seriously  incomplete,”  he  said. 

Ashenfelter  also  stated  that  another  statistical  expert 
called  by  the  plaintiffs,  Mark  Killingsworth,  had  not  pre¬ 
sented  data  favorable  to  the  News  during  his  testimony. 
Killingsworth  testified  that  his  statistical  study  showed 
that  whites  were  more  likely  to  be  in  higher  paying  posi¬ 
tions  at  the  News  and  blacks  were  more  likely  to  be  in 
lower  ones. 

But  the  heart  of  the  Daily  News'  defense  is  to  convince 
the  six-member  jury,  including  one  black  woman,  that  the 
four  plaintiffs  had  “serious  shortcomings”  as  journalists 
and  did  not  deserve  promotions  or  large  merit  raises. 

The  Daily  News  has  also  contended  that  the  four  plain¬ 
tiffs  have  been  “treated  well”  by  the  newspaper.  The  jury 
was  told  in  the  opening  statement  that  Duncan  currently 
makes  $5 1, (KM)  a  year;  Hardy  makes  $49,(K)0;  and  Vaughn 
and  Shepard  each  currently  make  $48,(KM)  a  year. 

The  News  attorneys  have  attempted  to  portray  Hardy 
as  a  volatile  individual  and  an  unreliable  reporter  who 
missed  deadlines  and  editorialized  in  his  stories. 

Under  cross-examination,  former  associate  editor  Jack 
Smee,  now  retired,  said  that  the  charges  of  poor  work  by 
Hardy  were  never  substantiated  and  that  he  had  never 
missed  a  deadline.  Smee  testified  that  when  Hardy  worked 
for  him  from  l974to  1978  at  the  News' New  Jersey  edition, 
there  were  never  any  negative  memos  written  by  his 
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superiors  about  his  performance. 

Smee  also  testified  that  he  had  written  letters  in  1975  and 
1978  recommending  Hardy  for  a  Neiman  Fellowship  at 
Harvard  University. 

Former  News  editors,  including  ex-metropolitan  editor 
Richard  Oliver,  also  testified  that  Hardy  should  have  been 
fired  for  writing  a  “phony”  story  on  the  1980  Abscam 
political  corruption  scandal.  Hardy  had  written  a  story 
saying  that  a  local  Jersey  politician  had  walked  out  on  a 
bribe  offer  during  the  FBI  sting  operation.  A  Nensday 
story  the  same  day  contradicted  Hardy's.  The  News  sub¬ 
sequently  learned  the  Newsday  story  was  true  and  the 
newspaper  had  to  write  a  corrective  story  the  following 
day. 

The  Abscam  issue  is  central  to  the  case.  Hardy  con¬ 
tended  that  News  took  him  off  the  story  because  he  was 
black  and  gave  it  to  a  white  reporter.  He  also  alleged  that 
his  subsequent  transfer  from  the  New  Jersey  edition  to 
Manhattan  was  in  retaliation  for  his  charges  of  racial 
discrimination  when  taken  off  the  Abscam  story. 

Hardy  testified  that  he  also  had  exclusive  information 
linking  former  U.S.  Sen.  Harrison  Williams  to  the  political 
payoffs  scandal.  But  former  political  writer  John 
McLaughlin,  who  shared  a  byline  with  Hardy  on  the 
Williams  story,  testified  that  Hardy  had  told  him  the 
Williams  story  “was  unrelated  to  Abscam.” 

Smee  charged  that  Duncan,  63,  who  was  also  at  the  New 
Jersey  edition,  had  lacked  energy  and  enterprise  in  his 
work. 

But  in  cross-examination  Smee  remarked  that  he  had 
never  spoken  to  Duncan  about  his  aspirations  and  did  not 
know  anything  about  Duncan's  journalism  background 
that  included  being  editor  in  the  1950s  of  the  New  Jersey 
edition  of  the  Afro  American  and  getting  an  exclusive 
interview  with  Fidel  Castro. 

Ex-Daily  News  editors,  including  former  top  editor 
Michael  J.  O'Neill,  testified  that  one  reason  Duncan  was 
never  considered  for  promotion  was  that  the  majority  of 
his  newspaper  experience  was  on  the  twice-weekly  Afro 
American,  where  they  contended  the  pressures  were  not 
as  great  as  at  a  daily. 

But  Duncan,  who  won  four  battle  stars  in  World  War  II 
and  graduated  from  the  University  of  Illinois  journalism 
school,  was  not  hired  by  a  daily  newspaper  until  1963 
when  he  became  the  first  black  to  work  in  the  editorial 
department  of  the  New  York  World-Telegram  and  Sun. 

Another  central  issue  in  the  trial  are  charges  by  the 
News  that  plaintiff  Causewell  Vaughn  should  have  been 
fired  after  it  was  revealed  that  while  Brooklyn  editor  he 
had  former  Brooklyn  Congressman  Fred  Richmond  co¬ 
sign  for  a  $2,400  loan.  Vaughn  later  defaulted  and  Rich¬ 
mond  paid  off  the  balance. 

However,  the  plaintiffs'  attorneys  have  sought  to 
minimize  Vaughn's  ethical  breach  by  showing  that  there 
were  several  cases  of  white  reporters  and  editors  being 
promoted  even  when  n  anagement  knew  of  their  being 
involved  in  potential  conflict-of-interest  situations. 

It  was  also  revealed  during  Smee's  testimony  that  for¬ 
mer  New  Jersey  reporter  Joseph  McNamara  was  pro¬ 
moted  over  Duncan  and  Hardy  even  though  the  newspa¬ 
per  knew  that  McNamara  was  moonlighting  one  night  a 
week  for  the  rival  Star-Ledger  of  Newark. 

O'Neill  stated  that  McNamara's  moonlighting  at  the 
Star-Ledger  “was  not  an  ethical  issue  in  my  view.” 

Another  Daily  News  reporter,  Phil  Roura,  was  pro¬ 
moted  even  though  he  also  worked  for  a  New  Jersey 
assemblyman. 

And  court  testimony  also  brought  out  that  former  met¬ 
ropolitan  editor  Richard  Oliver  was  promoted  after  the 
New  York  Fire  Department  had  spent  over  $3,{KK)  to 
install  a  working  siren  in  Oliver's  personal  car. 


O'Neill  testified  that  his  efforts  to  increase  the  number  I 
of  blacks  working  in  the  editorial  department  were 
thwarted  by  the  financial  problems  that  beset  the  Daily 
News. 

"1  would  get  orders  not  to  hire  so  much  as  a  mouse,” 
O'Neill  stated,  adding  that  the  financial  problems  also 
affected  promotions. 

The  editorial  “crunch”  existed  from  the  mid-l97()s. 
according  to  O'Neill,  with  the  exception  of  efforts  to  build  J 
up  the  New  Jersey  edition  and  an  attempt  in  1980  to  launch 
an  afternoon  edition  called  Daily  New.\  Tonight.  Tonight 
folded  after  about  a  year  of  publication. 


It  was  also  revealed . . .  that  former  \ 
New  Jersey  reporter  Joseph  McNamara 
was  promoted  over  Duncan  and  Hardy 
even  though  the  newspaper  knew  that  j 
McNamara  was  moonlighting  one  night 
a  week  for  the  rival  Star-Ledger  of  \ 

Newark.  ! 


There  were  29  blacks  working  in  editorial  in  1975.  | 
O'Neill  testified.  In  1982.  after  financial  problems  led  to  i 
the  elimination  of  160  people  from  the  news  department, 
the  number  of  blacks  in  editorial  was  33,  O'Neill  said. 

O'Neill  also  said  on  the  stand  that  he  had  done  former 
night  city  editor  Richard  Blood  a  “disservice”  when  he 
had  testified  in  a  pre-trial  deposition  that  Blood  was  repri¬ 
manded  for  calling  a  black  reporter  a  "nigger.” 

O'Neill  stated  that  he  had  confused  Blood  with  a  finan¬ 
cial  writer  who  was  reprimanded  for  the  same  thing. 

However,  in  cross-examining  O'Neill,  plaintiffs  attor¬ 
ney  Daniel  Alterman  read  from  the  deposition  and  said  it 
showed  clearly  that  there  were  two  separate  instances  of  a 
black  reporter  being  called  a  “nigger.”  with  Blood 
involveu  in  one  of  them  and  the  financial  reporter  involved 
in  the  other. 

Despite  Alterman's  fierce  questioning.  O'Neill 
remained  steadfast  in  asserting  there  was  only  one  inci¬ 
dent  of  a  racial  epithet  being  used. 

Blood  himself  also  had  his  veracity  questioned  by  Alter¬ 
man. 

In  earlier  testimony  Blood  had  stated  that  he  did  not 
know  until  1984,  when  he  was  preparing  for  the  trial,  of 
Hardy's  charges  that  his  1980  transfer  from  New  Jersey  to 
Manhattan  was  in  retaliation  for  his  charges  of  racial 
discrimination. 

Alterman  produced  in  cross-examination  several 
memos  written  by  Blood  in  1980  and  1981  that  showed  he 
and  Oliver  were  aware  at  the  time  of  Hardy's  charges  of  j 
racism.  I 

“You  have  been  lying  to  us,  have  you  not,  sir?"  Alter-  I 
man  demanded. 

Blood  replied  he  had  not  lied,  but  that  his  memory  was 
faulty. 

Shepard  has  charged  that  despite  over  a  decade's  expe¬ 
rience  as  a  consumer  affairs  reporter  at  Women’. s  Wear 
Daily  and  WOR  radio,  the  News  damaged  her  career  by 
relegating  her  to  a  “dead-end”  job  on  the  photo  captions 
desk. 

The  News  sought  to  refute  the  charges  with  testimony 
by  Robert  Keane,  a  former  assistant  managing  editor  now 
with  Newsday,  that  at  last  half  a  dozen  other  experienced 
reporters  also  were  transferred  to  captions. 

Since  the  News  bills  itself  as  “New  York's  Picture 
Newspaper,”  writing  photo  captions  is  a  critical  function 
at  the  newspaper,  its  attorneys  argued. 
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Photographer  of  the  Year 

Hartford  CouranVs  Bradley  Clift  wins  top  award  in  the  44th 
annual  ‘Pictures  of  the  Year’  competition  sponsored  by  the  NPPA 


Photographer  Bradley  Clift  of  the 
Hartford  (Conn.)  Courant  has  been 
named  Photographer  of  the  Year  by 
the  National  Press  Photographers 
Association. 

In  addition  to  the  top  award  in  the 
44th  annual  “Pictures  of  the  Year" 
competition  sponsored  by  the  NPPA, 
the  U niversity  of  Missouri  and  Canon 
Inc.,  Clift  won  first-place  awards  in 
two  of  the  contest's  specific 
categories  —  portrait/personality 
and  feature  picture  story. 

Clift,  29,  who  recently  won  a  num¬ 
ber  of  other  awards  including  Con¬ 
necticut  Photographer  of  the  Year 
and  New  England  Photographer  of 
the  Year,  was  given  the  NPPA  honor 
for  a  portfolio  of  29  pictures  from  his 
work  during  the  past  year. 

His  first-place  awards  in  the  por¬ 
trait/personality  and  feature  picture 
categories  were  for  photos  of  a  9- 
year-old  Hartford  boy  who  would  not 
be  slowed  down  by  the  tragedy  of 
being  severely  burned  as  a  youngster. 
The  picture-story,  titled  “Stevie's 
World,”  was  published  in  the  Cou¬ 
rant  on  Aug.  10,  1986. 

Clift  also  won  an  “award  for  excel¬ 
lence,”  or  honorable  mention,  in  the 
contest  for  photographs  he  took  for  a 
series  on  teen-age  drug  abuse. 

Geoffrey  Biddle,  a  free-lance 
photographer  based  in  New  Y ork  was 
named  the  Canon  Photo  Essayist  of 
the  Year,  and  James  Nachtwey  of 
Time  magazine  was  named  magazine 
photographer  of  the  year. 

Other  newspaper  winners  in  the 
NPPA  contest  were:  Newspaper 
Photographer  of  the  Year:  second 
place,  A1  S.  Podgorski,  Chicafto  Sun 
Times',  third  place,  Kim  Komenich, 
San  Franeisco  Examiner. 

Newspaper  Spot  News:  first  place, 
Stanley  Forman,  WCVB-TV/Asso- 
ciated  Press  (Boston);  second  place, 
Melissa  Farlow,  Pittshiirf>h  Press', 
third  place,  Michele  McDonald,  Vir- 
ftinian  Pilot  and  Ledger-Star  (Nor¬ 
folk,  Va.). 

Newspaper  General  News:  first 
place,  Joanne  Rathe,  Boston  Globe', 
second  place,  Scott  Goldsmith, 
Louisville  Courier-Journal',  third 
place,  Bernie  Boston,  Los  Angeles 
Times. 

I _ 


Brad  Clift 


Newspaper  Feature  Picture:  first 
place,  David  L.  Ryan,  Boston  Globe; 
second  place,  John  R.  Walker, 
Fresno  Bee',  third  place,  Susan  Tusa, 
Detroit  News. 

Newspaper  Sports  Action:  first 
place.  Kit  King,  Spokesman  Review 
&  Chroniele  (Spokane,  Wash.);  sec¬ 
ond  place,  William  Snyder.  Dallas 
Morning  News;  third  place,  James 
Kenney,  Las  Vegas  San. 

Newspaper  Sports  Feature:  first 
place,  Paul  Kuroda,  Fresno  Bee;  sec¬ 
ond  place.  Matt  Dilyard,  Daily  Ree- 
ord  (Wooster,  Ohio);  third  place, 
Chris  Boyd,  Community  Cr/Vr  (Plym¬ 
outh,  Mich.). 

Newspaper  Portrait/Personality: 
second  place.  Bob  Self,  Florida 
Times-Union  (Jacksonville);  third 
place,  Tim  Chapman,  Miami  Herald. 

Newspaper  Pictorial:  first  place, 
William  Snyder.  Dallas  Morning 
News;  second  place,  Joel  Sartore, 
Wield ta  (Kan.)  Eagle-Beacon',  third 
place,  Eric  Albrecht,  Coltimhiis  Di.s- 
pateli. 

Newspaper  Food  Illustration:  first 
place,  Joe  Luper,  Times  Tribune 
(Palo  Alto.  Calif.):  second  place,  Geff 


Hinds,  Daily  NewsITacoma  News 
Tribune',  third  place,  Karen  T.  Bor- 
chers,  San  Jose  Mercury  News. 

Newspaper  Fashion  Illustration: 
first  place,  Ron  Bell,  Florida  Times- 
Union;  second  place,  Dan  Miller,  Salt 
Lake  Tribune  (Salt  Lake  City,  Utah); 
third  place.  Chuck  Zovko,  Morning 
Call  (Allentown,  Pa.). 

Newspaper  Editorial  Illustration: 
first  place.  Rich  Mahan,  Ft.  Lauder¬ 
dale  NewsISiin  Sentinel',  no  awards 
for  second  and  third  place. 

Newspaper  News  Picture  Story: 
first  place,  Kim  Komenich,  San  Fran¬ 
cisco  Examiner;  second  place,  Mal¬ 
colm  A.  Denemark,  Florida  Today 
(Melbourne);  third  place,  Brian 
Smith,  Miami  Herald. 

Newspaper  Feature  Picture  Story: 
second  place,  Cheryl  Nuss,  San  Jose 
Mercury  News;  third  place,  Judy 
Griesedieck,  San  Jose  Mercury 
News. 

Newspaper  Sports  Portfolio:  first 
place,  Calvin  Horn,  United  Press 
International  (Kansas  City);  second 
place,  Glenn  Osmundson,  Advocate 
(Stamford,  Conn.);  third  place,  Phil 
Velasquez,  Chicago  Sun  Times. 

Newspaper,  One  Week's  Work: 
first  place,  Bruce  Chambers,  Long 
Beach  (Calif.)  Press-Telegram',  no 
awards  for  second  and  third  place. 

Newspaper  Editing  Portfolio:  first 
place,  team  entry,  Sacramento  Bee: 
tie  for  second  place,  J.  Bruce  Bau¬ 
mann,  Pittsburgh  Press,  and  Alex 
Burrows,  Virginian-Pilot  and  Ledger 
Star;  no  third  place  award. 

Newspaper  Editing-News  Page: 
first  place.  Chuck  Taylor,  Jim  Heck¬ 
man,  Gary  Settle,  Seattle  Times:  sec¬ 
ond  place,  Alan  Jacobson,  Virginian- 
Pilot  and  Ledger-Star;  third  place, 
Randy  Cox,  Hartford  Courant. 

Newspaper  Editing-Feature  Page: 
first  place,  Clif  Bosler,  Dallas  Morn¬ 
ing  News;  second  place,  David  Grif¬ 
fin,  Philadelphia  Inquirer:  tie  for  third 
place,  J.  Bruce  Baumann,  Pittsburgh 
Press,  and  team  entry  from  the  Hart¬ 
ford  Courant. 

Newspaper  Editing-Sports  Page: 
first  place.  Bill  Ostendorf,  Robert 
Dorksen,  Lee  Gordon,  Cleveland 
Plain  Dealer:  second  place,  J.  Bruce 
Baumann,  Pittsburgh  Press;  third 
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Photo  from  the  portfolio  of  Brad  Clift  portrayed  drug 
use  among  young  people. 


place,  team  entry  from  the  Hartford  Courant. 

Newspaper  Editing-Series/Special  Section:  first  place, 
Clif  Hosier,  Dallas  Morning  News;  second  place,  Joseph 
P.  Lippincott,  Michael  J.  Ban,  Felix  Grabowski,  Stephen 
F.  Cvengros  and  Robert  S.  Gallagher,  Detroit  News;  third 
place,  Tom  Reese,  Herald  (Everett,  Wash.). 

Newspaper  Editing-Newspaper  Magazine  Picture 
Editing:  first  place,  Peter  Howe,  New  York  Times  Mufia- 
zine\  second  place,  David  Griffin  and  Larry  Price  with 
Bert  Fox,  Philadelphia  Inquirer  Mafiazine',  third  place, 
Bambi  Nicklen,  West  (San  Jose  Mercury  News). 

Best  use  of  photos  in  newspapers  with  circulation  under 
25,000:  first  place,  Neifihhorhoods  (a  weekly  section  of 
the  Louisville  Courier-Journal);  second  place,  Jackson 
Hole  (Wyo.)  News',  no  award  for  third  place. 


Brad  Clift  photo  of  Stevie  Jacques,  the  subject  of  the 
"Stevie's  World"  feature  that  won  several  awards  for 
Clift. 


Best  use  of  photos  in  newspapers 
with  circulation  of  25,(K)0  to  15().()(K): 
first  place.  Providence  [R.l.)  Journal'. 
second  place,  Anchoraf’e  (Alaska) 


Daily  News:  no  third  place  award. 

Best  use  of  photos  in  newspapers 
with  circulation  over  15(),()(X):  first 


place,  /?t"j;'/.v/<T(  Anaheim,  Caif.);  sec¬ 
ond  place,  Virginian-Pilot  and  Led¬ 
ger-Star;  third  place,  San  Jose  Mer¬ 
cury  News. 


ADVERTISING 


22  Ottaway  newspapers  act  to  reduce  ad  rate  differential 


The  22  dailies  of  Ottaway  News¬ 
papers  Inc.  have  joined  the  handful  of 
newspapers  that  are  reducing  the  dif¬ 
ferential  between  their  national  and 
retail  advertising  rates. 

In  a  statement  released  with  the 
announcement,  John  S.  Goodreds, 
president  and  chief  operating  officer 
said,  “This  policy  may  not  bring  us 
any  more  national  advertising  imme¬ 
diately,  but  we  think  the  time  has 
come  for  our  company  and  local 
newspapers  generally  to  reduce  the 
national/local  rate  dilTerential  and  not 
to  increase  it  constantly. 

“How  can  we  expect  to  improve 
relations  with  national  advertisers 
and  get  more  business  from  them  and 
their  advertising  agencies  if  we  spit  in 


their  eye  every  year  by  increasing  the 
irritants  in  doing  business  with  us?" 

Ottaway’s  policy  goal  is  to  bring 
national  advertising  rates  within  one 
of  two  tests  of  reasonableness  by  the 
end  of  1988.  The  newspapers  will;  (I) 
charge  national  advertisers  for  a 
LOOO-inch  annual  contract  no  more 
than  25%  above  the  local  retail  adver¬ 
tising  rate;  or,  (2)  fix  a  cost  per  thou¬ 
sand  for  a  quarter-page  national  ad  of 
$10  or  less. 

Goodreds  explained  that  the  $10 
figure  is  being  used  “for  some  of  our 
faster-growing  newspapers,  where 
relatively  low  local  rates  make  it  diffi¬ 
cult  to  reduce  the  national/local  dif¬ 
ferential  to  25%. ”  About  half  of  Otta- 
way's  22  daily  newspapers  meet  one 


or  other  test  already. 

Gerald  T.  Tache,  ONI  vice  presi¬ 
dent,  explained  that  the  25%  goal  was 
chosen  because  a  number  of  advertis¬ 
ers  and  agency  excutives  have  sug¬ 
gested  that  as  an  acceptable  differ¬ 
ence. 

Ottaway  is  not  looking  for  a  single 
rate  structure  for  local  and  national 
advertising. 

“We  think  it  is  time  for  more  of 
America’s  local  daily  newspapers  to 
respond  to  the  constant  complaint  of 
national  advertisers  about  national 
rates  that  are  up  to  160%  above  local 
rates,  with  66  newspapers  in  the  1985 
report  having  a  differential  greater 
than  100%,”  he  said.  “We  don't  have 
(Continued  on  pa^e  28) 
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The  best  retail  liquor  ads  in  newspapers 


Extra  Value,  a  liquor  store  in  the  Chicago  metropolitan 
area,  and  Surdyk’s  Liquor  Store,  of  the  Twin  Cities 
region,  each  took  two  of  the  five  top  awards  in  the  1987 
KYLIX  competition  sponsored  by  the  Newspaper 
Advertising  Bureau  and  the  National  Liquor  Stores 
Association  to  honor  outstanding  retail  liquor  advertising 
in  newspapers. 

Regal  Liquors,  of  a  Peoria,  111.,  won  the  fifth  KYLIX, 
giving  the  Midwest  a  clean  sweep. 

Extra  Value’s  full-page  ad  for  “A  1986  Nouveau  worthy 
of  a  short-term  investment,”  won  a  KYLIX  for  the  best 
black  and  white  full-page  ad.  Extra  Value,  for  its  “Chicago 
Liquor  Exchange”  ad  —  which  ran  on  the  same  page  as 
the  New  York  Stock  Market  quotations  —  also  tied  with 
Surdyk’s  for  best  black  and  white,  less  than  a  full-page  ad. 
Both  Extra  Value  ads  were  produced  by  Nesor  Inc.  of 
Westchester,  III. 

Surdyk’s  Liquor  Store’s  ad  against  drunken  driving  won 
a  KYLIX  for  best  color,  less  than  a  full-page  ad.  The  ad, 
featuring  a  red-nosed  reindeer,  was  headlined,  “He’s  the 
only  one  who  should  be  driving  with  a  glow  on.” 


Beer 


4l4BeerSale.Mayl5^ 
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Spring  Wine  Sale,  April  27-  May  S. 

SurdStWk 


The  winning  Surdyk’s  ads  were  created  by  Bozell, 
Jacobs,  Kenyon  &  Eckhardt  of  Minneapolis. 

The  KYLIX  awarded  to  Regal  Liquors  was  for  best 
color,  full-page  ad.  That  ad  was  also  created  by  Nesor, 
which  created  three  of  the  winning  ads. 

The  five  first-ever  KYLIX  awards  winners  were 
selected  from  more  than  100  entries.  The  panel  of  judges 
included  Tino  De  Carlo,  associate  publisher  of  Liquor 
Store  Magazine,  Perry  Luntz,  editor  of  Beverage  Alcohol 
Market  Report,  and  Peter  Cohen,  art  director  at  Levine, 
Huntley,  Schmidt,  Beaver. 


The  winning  Surdyk’s  ads  were 
created  by  Bozeii,  Jacobs,  Kenyon  & 
Eckhardt  of  Minneapoiis. 


Each  KYLIX  winner  will  receive  a  mounted  museum 
reproduction  of  the  Kylix  Apollon  dish  from  the  Delphi 
Museum.  The  awards  were  to  be  presented  by  James 
Koutsikas,  NAB  vice  president/director  alcoholic 
beverage  advertising  sales,  at  the  National  Liquor  Stores 
Association  banquet  April  1 1  at  Caesar’s  Palace  in  Las 
Vegas. 
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Surdyk's  Liquor  Store  of  the  Twin  Cities  region  took  two  of  the  five  top  awards  in  the  1 987  KYLIX  competition  sponsored 
by  the  Newspaper  Advertising  Bureau  and  the  National  Liquor  Stores  Association. 


Reporter  gets  apology  from  Prime  Minister 


Canadian  Prime  Minister  Brian 
Mulroney  personally  apologized  to  a 
Montreal  reporter  after  one  of  his 
MPs  grabbed  the  reporter  by  the 
necktie,  called  him  a  bastard  and 
threatened  to  punch  him  in  the  face. 

“It’s  something  that’s  completely 
unacceptable,”  Mulroney  told 
reporters,  adding  that  he  ordered 
Montreal  MP  Edouard  Desrosiers  to 


apologize  immediately.  Desrosiers 
did  so,  but  said  he  is  still  upset  at  a 
story  reporter  Michel  Vastel  wrote  in 
Le  Devoir,  a  Montreal  daily. 

The  incident  occurred  at  the  end  of 
a  special  meeting  of  the  Quebec  cau¬ 
cus,  which  was  called  after  a  public 
feud  between  Consumer  Affairs 
Minister  Michel  Cote  and  MP  Fran¬ 
cois  Gerin  over  the  pace  of  party 


reforms  in  Quebec. 

Vastel  entered  the  room  and  was 
confronted  by  Desrosiers,  who  a  few 
hours  earlier  had  vowed  to  other 
reporters  that  if  he  saw  Vastel  he  was 
going  to  punch  him  in  the  face.  Desro¬ 
siers  was  angered  at  Vastel’s  report 
that  he  was  one  of  several  MPs  disap¬ 
pointed  with  the  pace  of  reform. 

(Continued  on  page  28) 
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Weekly  Pa.  paper 
becomes  a.m.  daily 

The  weekly  Union  County  Journal 
of  Lewisburg,  Pa.,  became  a  morning 
daily  newspaper  called  the  Lewisburg 
Daily  Journal  on  March  23. 

Park  Communications  Inc.  is  the 
parent  company  of  Park  Newspapers 
of  Susquehanna,  which  purchased  the 
Union  County  Journal  and  the  daily 
Milton  (Pa.)  Standard  in  December, 
1986,  from  the  William  P.  Hastinp 
family,  which  had  published  the  Mil- 
ton  Standard  for  99  years. 

The  Daily  Journal  will  expand 
coverage  of  local  news  in  addition  to 
providing  state,  national  and  interna¬ 
tional  news  from  the  Associated 
Press.  The  editorial  and  advertising 
staffs  of  the  Lewisburg  paper  have 
been  expanded  to  meet  the  needs  of 
the  new  morning  daily. 

Montreal  Gazette 
raises  its  prices 

The  Montreal  Gazette  has  raised 
the  price  of  weekday  editions  sold  at 
newsstands  to  50<J  a  copy,  up  39% 
from  the  previous  price  of  35(J. 

The  single  copy  price  of  the  Satur¬ 
day  paper  continues  to  be  $1  in  the 
Montreal  area,  but  rose  to  $1.25  in 
other  districts.  Home  delivery  prices 
remained  unchanged  at  $10.85  a 
month  in  the  Montreal  area  and 
$  1 1.85  outside  it. 

Publisher  Clark  Davey  said  that 
while  the  price  increase  is  larger  in 
percentage  terms  than  usual,  it  is  the 
first  change  in  its  weekday  single 
copy  price  in  more  than  four-and-a- 
half  years. 

Hollinger,  Murdoch 
in  print  venture 

Conrad  Black’s  Hollinger  Inc.  has 
joined  forces  with  Rupert  Murdoch  to 
launch  a  Joint  venture  printing  com¬ 
pany  in  Manchester,  England. 

Murdoch's  News  International  will 
acquire  50%  of  Trafford  Park  Printing 
Ltd.,  a  wholly  owned  subsidiary  of 
the  Daily  Telegraph,  which  is  58% 
held  by  Toronto-based  Hollinger. 

The  joint  company  will  continue  to 
print  the  northern  editions  of  the 
Daily  Telegraph  and  will  begin  print¬ 
ing  copies  of  Murdoch's  racier 
tabloids,  the  Sun  and  the  News  of  the 
World. 

The  venture  will  result  in  the  effi¬ 


cient  production  of  the  Telegraph  and 
News  International  papers  in  a  plant 
that  would  otherwise  be  underutil¬ 
ized,  Hollinger  said  in  a  news  release. 
The  Telegraph  is  in  the  process  of 
moving  all  its  operations  from  Fleet 
Street  to  new  facilities  on  the  Isle  of 
Dogs  in  London's  Docklands. 

Sale  of  50%  of  Trafford,  together 
with  the  sale  of  the  Daily  Telegraph's 
premises  on  Fleet  Street  in  London 
on  Dec.  31,  1986,  will  net  Hollinger  18 
million  pounds,  or  $37  million  (Cana¬ 
dian).  In  the  past  few  years.  Black  has 
shed  virtually  all  of  his  non-media 
holdings  and  has  acquired  the  Tele¬ 
graph  and  other  papers  in  the  U.S. 
and  Canada. 

Herald  Examiner 
selects  agency 

Moving  away  from  in-house  adver¬ 
tising,  the  Los  Angeles  Herald 
Examiner  has  selected  Ketchum 
Advertising-Los  Angeles  as  its 
agency. 

A  spokeswoman  said  Ketchum's 
first  assignment  will  be  to  create  a 
television,  print  and  radio  campaign 
to  promote  the  area’s  second  largest 
newspaper.  Over  the  past  few  years, 
the  Herald  Examiner  has  handled  its 
advertising  internally. 

“Ketchum  put  together  a  dynamic 
package  of  strategy  and  media  that 
culminated  in  excellent  creative 
work,”  said  John  McCabe,  the 
paper’s  chief  operating  executive. 
“We  felt  an  outside  agency  could  help 
us  plan  a  cohesive  campaign  to  more 
accurately  portray  ourselves  in  the 
community.” 

Promotion  manager  Jane  Dudik 
said  another  advertising  goal  will  be 
to  “correct  some  lingering  miscon¬ 
ceptions  about  us.” 

Ketchum  Advertising  is  a  unit  of 
Ketchum  Communications,  a  full-ser¬ 
vice  marketing  firm  with  12  offices  in 
the  United  States  and  six  overseas. 

Phila.  Daily  News 
p.m.  edition  debuts 

The  Philadelphia  Daily  News  has 
headed  back  to  the  afternoon  market 
with  a  new  edition  that  executive  edi¬ 
tor  Jay  Harris  calls  “an  ’80s  paper  for 
'80s  people.” 

The  new  edition,  which  debuted 
March  30,  is  called  Daily  News  PM 
and  has  a  1  p.m.  press  start.  The  paper 
is  aimed  at  center  city  Philadelphia 
office  workers,  in  order  to  update 
those  people  on  the  day’s  late-break¬ 


ing  news  and  sports.  In  addition,  a 
large  part  of  the  paper  will  be  devoted 
to  activities  after  work. 

A  $400,000  multimedia  promotion 
will  tell  readers  about  the  new  edition, 
slated  for  distribution  in  some  1 ,200 
outlets,  mostly  in  Philadelphia,  with  a 
heavy  concentration  on  center  city. 

Mass,  legislature  to 
debate  lowering  age 
for  papers’  carriers 

The  legal  age  of  newspaper  carriers 
in  Massachusetts  would  be  lowered 
from  12  to  eight  under  guidelines  of  a 
proposed  measure  before  the  state 
legislature  in  Boston. 

The  bill  is  backed  by  two  Demo¬ 
crats,  Rep.  Stanley  G.  Rosenberg  and 
Sen.  John  W.  Olver,  both  of  Amherst, 
who  said  they  filed  the  measure  after 
learning  that  hundreds  of  young  peo¬ 
ple  could  lose  their  paper  routes 
under  a  74-year-old  law  setting  the 
minimum  age  at  12. 

The  Rosenberg/Olver  proposal 
calls  for  allowing  youngsters  to 
deliver  papers  at  age  eight,  given  a 
number  of  conditions:  the  youngsters 
would  need  written  consent  from  a 
parent  or  guardian  and  from  the  local 
school  superintendent;  the  newspa¬ 
per  publisher  would  have  to  provide 
all  carriers  with  written  policies  and 
safety  rules  for  newspaper  delivery; 
and  the  publisher  or  distributor  would 
be  required  to  hold  a  training  and 
orientation  workshop  for  all  new  car¬ 
riers  to  explain  business  practices  and 
safety  measures. 

Ga.  Press  Assn, 
establishes  award 

The  Georgia  Press  Association  has 
established  the  Neely  Young  Award 
to  recognize  outstanding  contribu¬ 
tions  to  journalism  education. 

The  award  is  named  in  honor  of 
Neely  Young,  chief  executive  officer 
of  the  Morris  Newspaper  Corporation 
in  Savannah  and  a  former  president  of 
the  association,  who  spearheaded 
the  Centennial  Campaign  fund  drive 
to  raise  a  $1  million  endowment  for 
the  Georgia  Press  Educational 
Foundation.  Young  currently  serves 
as  chairman  of  the  foundation  board. 

The  endowment  will  be  used  for 
scholarships,  assistance  for  journal¬ 
ism  schools/departments  and  con¬ 
tinuing  education  programs.  The 
award  will  be  presented  annually,  and 
honorees  will  be  selected  by  the  asso¬ 
ciation’s  board  of  managers. 
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Bantam  Books  has  become  one  of  the  world’s  largest  and  most  successful 
book  publishers  with  innovations  like  the  “instant  book,”  and  blockbusters  like 
lacocca:  An  Autobiography,  the  best-selling  non-fiction  hardcover  in  history. 
Alberto  Vitale,  president  and  CEO  of  the  newly  formed  Bantam,  Doubleday, 
Dell  Publishing  Group,  says:  “Bantam,  like  Digital,  believes  customer  service 
is  the  backbone  of  its  business.  Our  Digital  computer  network  handles  on-line 
order  processing,  telemarketing,  inventory,  and  all  financial  services.  The  net¬ 
work  ties  these  functions  together,  so  we  get  very  fast  turnaround.” 

This  enables  Bantam  to  ship  over  10  million  books  a  month  all  over  the 


‘A  computer  network  so 
powerful,  it  can  help 
Bantam  compress  a 
one-year  publishing  cycle 
into  three  days!’ 


world.  It  also  creates  opportunities,  as  Vitale  explains:  “We  are  one  of  the  few 


publishers  who  can  put  out  an  instant  book.  When  the  U.S.  Olympic  hockey 
team  beat  the  Russians  on  a  Sunday  night,  we  had  Miracle  on  Ice  in  bookstores 


that  Thursday  morning.” 


Digital’s  whole  idea  of  making  computer  systems  that  network  together  has 


always  been  to  give  organizations  like  Bantam  a  competitive  advantage.  To  get 


your  own  competitive  advantage  now,  write  to:  Digital 
Equipment  Corporation,  200  Baker  Avenue,  West  Concord, 
Massachusetts  01742.  Or  phone  your  local  sales  office. 


SDSDDID 


©  Digital  Equipment  Corporation  1987  The  Digital  logo  i.s  a  trademark  of  Digital  Equipment  Corporation. 


IN  BRIEF - 

Ad  pages  up  for 
USA  Today  in  ’87 

USA  Today  closed  the  first  quarter 
of  1987  up  24%,  with  its  biggest  adver¬ 
tising  day  of  the  year  on  March  27, 
when  30  paid  pages  appeared. 

Through  the  end  of  the  first  quarter, 
U  S  A  Today  carried  a  total  of  957  paid 
advertising  pages,  compared  to  769 
pages  for  the  same  period  in  1 986.  The 
Gannett  Co.  Inc.  newspaper  has  aver¬ 
aged  just  under  15  advertising  pages 
per  day  in  1987,  up  from  12  per  day  in 
the  first  quarter  of  1986. 

The  record  March  27  issue  featured 
a  free-standing,  eight-page  special 
advertising  section  from  Walt  Disney 
World  celebrating  the  resort’s  15th 
birthday.  Other  advertisers  in  that 
issue  included  American  Express, 
AT&T,  Buick,  Cadillac,  Fidelity 
Funds,  Hartmarx,  Hayes  Microcom¬ 
puter,  Kendall  Motor  Oil,  Minolta, 
Nestle,  Subaru,  Toyota,  Toys  'R  Us 
and  new  business  from  Bermuda 
Tourism. 

Among  the  new  advertisers  in  USA 
Today  during  the  first  quarter  were: 
Allegis,  American  Standard,  Austin 
Rover,  Delta  Faucet,  Digital  Corpo¬ 
rate,  Flying  Tigers,  Lawnboy,  Louis 


Vuitton,  Magnavox,  Mercedes-Benz 
passenger  cars,  Monsanto,  Mount 
Gay  Rum,  New  York  Life  Insurance, 
Saab,  Sanka,  State  Farm  Insurance, 
Trident  Gum  and  Tropicana  Orange 
Juice. 

In  addition,  effective  March  30, 
USA  Today  increased  its  circulation 
rate  base  to  1 ,500,000  from  1 ,450,000. 

Orange  Co.  Register 
opens  $20  million 
Santa  Ana  plant 

More  than  2,000  people  attended  a 
March  19  open  house  by  the  Orange 
County  (Calif.)  Register  for  its  new 
$20  million  building  in  Santa  Ana. 

The  five-story  building,  along  with 
newly  vacated  space  in  the  old  Regis¬ 
ter  building  next  door,  is  expected  to 
accommodate  the  newspaper’s  needs 
for  the  next  25  years,  a  spokesperson 
said. 

The  new  structure  is  designed  to 
allow  for  a  57%  increase  in  the  size  of 
the  Register’s  current  staff.  It  com¬ 
prises  188,000  square  feet  of  interior 
space,  20,000  of  which  are  being 
“banked”  for  future  expansion. 


Among  the  building’s  features  are  a 
200-seat  R.C.  Hoiles  Auditorium, 
named  for  Freedom  Newspapers’  late 
founder,  a  cafeteria  with  an  outdoor 
dining  deck,  a  complete  news  library 
and  state-of-the-art  photographic  stu¬ 
dio. 

The  Register  is  the  flagship  paper  of 
the  Hoiles  chain,  which  includes  28 
other  newspapers  and  five  television 
stations. 


Houston  Post  hires 
Hispanic  ad  agency 

The  Houston  Post  has  contracted 
the  services  of  Rios,  Barcenas  & 
Zadik  Advertising  and  Marketing  as 
its  second  advertising  agency.  The 
Post  will  continue  to  use  GSD&M 
Advertising  to  handle  the  bulk  of  its 
radio  and  television  advertising. 

Rios,  Barcenas  &  Zadik  is  a  full 
service  agency  lead  by  professionals 
with  extensive  experience  marketing 
in  Hispanic  areas.  By  hiring  this  sec¬ 
ond  firm,  the  Post  hopes  to  improve 
its  marketing  efforts  within  the  His¬ 
panic  segment  of  the  Houston  mar¬ 
ket. 


Edison’s  New  Innovation? 
Of  Course  Not. 


When  Thomas  Edison  per¬ 
fected  the  first  commercially 
practical  incandescent  lamp 
in  1879,  it  certainly  was  an 
innovation  at  the  time.  But 
a  new  innovation,  never!  As  a 
professional,  you  recognize 
a  redundancy.  And  you 
avoid  it. 

There's  something  else  we'd 
like  you  to  avoid  —  misuse 
of  our  trademarks  Cat  and 
Caterpillar.  We  make  and 
sell  a  line  of  construction 
machinery  that  includes 
track-type  tractors,  wheel 
and  track-type  loaders,  exca¬ 
vators,  wheel  tractor-scrapers, 
off-highway  trucks,  wheel 
dozers  and  motor  graders. 


We  also  sell  pipelayers,  com¬ 
pactors,  log  skidders,  lift 
trucks  and  diesel  engines. 
Other  companies  have  prod¬ 
ucts  similar  to  ours.  Some 
even  paint  them  yellow  like 
us.  But  those  products  don't 
carry  the  CATERPILLAR  trade¬ 
mark.  CATERPILLAR  and  CAT 
are  registered  trademarks  of 
Caterpillar  Inc. 

When  you  use  our  name  or 
trademarks,  please  make  cer¬ 
tain  you're  writing  about  us 
or  our  products.  It's  important. 
Thank  you. 

rn  CATKflPII.LAfl 

CATERPILLAR.  CAT  and  O  are  trademarks  of  Caterpillar  Irtc 
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with  other  computers  over 
the  phone.  Keep  in  touch 
on  the  road.  Or  access  na¬ 
tional  information  services. 

Fact  three:  You  get  all 
this  for  just  $499.  The 
Tandy  102  packs  the  power 
of  a  desktop  computer  in  a 
small,  battery-powered 
package  that  weighs  only 
three  pounds. 

Come  into  Radio  Shack 
today  and  try  on  a  Tandy 
102  (26-3803)  for  yourself. 


Don’t  let  the  size  fool 
you.  If  you  had  a  Tandy  102 
portable  computer  on  your 
lap  you’d  have  your  hands 
on  a  lot  of  power. 

Fact  one:  The  Tandy  102 
comes  with  five  built-in 
programs.  Use  it  as  a  per¬ 
sonal  word  processor,  an 
address/phone  directory, 
appointment  calendar  and 
auto  dialer.  Or  write  your 
own  programs  in  BASIC. 

Fact  two:  A  built-in  mo¬ 
dem  lets  you  communicate 


Radio  /haelt 


The  Technology  Store' 


Price  applies  at  Radio  Stuck  Computer  CerKers  and  participating  stores  and  dealers.  Actual  size:  IVax  IV/a 
X  i'll".  Batteries  not  included 
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Should  a  newspaper  report  that  one  of  its  execs  was  fired? 

Arkansas  editor  fired  for  wanting  to  report  ad  director’s  firing 


By  Debra  Gersh 

The  issue  of  how  to  mention  the 
firing  of  the  old  advertising  director  in 
a  news  story  about  the  new  advertis¬ 
ing  director  led  to  the  firing  of  the 
editor  of  the  Pine  Bluff  (Ark.)  Com¬ 
mercial. 

On  Jan.  1,  Donrey  Media  Group 
took  over  ownership  of  the  Commer¬ 
cial,  the  Arkadelphia  (Ark.)  Siftings 
Herald  and  the  Yazoo  City  (Miss.) 
Herald  from  the  Freeman  family. 

Charles  H.  Barnes,  who  had  been 
corporate  operating  manager  for  all 
three  papers  and  ad  director  for  the 
Commercial,  said  he  was  told  that  his 
only  responsibility  in  the  future  would 
be  as  ad  director  for  the  Commercial. 

“That  was  fine  with  me,”  he  said. 
“They  went  through  their  whole  song 
and  dance  and  I  flew  all  over  the  coun¬ 
try  with  them  in  their  corporate  jet. 
And  then  1  got  home  and  told  my  wife 
it  was  b.s.  They  were  not  going  to  pay 
me  what  1  was  making.” 

When  Barnes  returned  to  his  office 
Tuesday,  Feb.  3,  after  taking  two 
vacation  days  on  Friday  and  Monday, 
he  said  he  was  called  into  the  office  of 
general  manager  Dan  P.  Smith. 

Smith,  Barnes  said,  told  the  ad 
director  that  he  would  be  more  com¬ 
fortable  with  a  new  advertising  direc¬ 
tor  and  that  some  changes  were 
planned  for  the  paper  that  Barnes 
would  not  be  happy  with. 


“Unless  public  funds 
are  involved,  it’s 
nobody’s  business.” 


According  to  Barnes,  who  had  been 
with  the  paper  for  16  years  and  seven 
months,  the  reason  for  the  firing  given 
on  his  termination  slip  was  that  his 
management  style  was  not  consistent 
with  that  of  the  new  owners. 

“I  said  that  was  bull,”  Barnes  said. 
“They  were  not  there  long  enough  to 
know  my  management  style  and  there 
were  no  meetings  with  them  to  know 
their  direction.” 

The  company  handbook,  however, 
brought  in  by  Donrey,  contains  an  “at 
will”  firing  clause,  Barnes  noted. 

According  to  Barnes,  the  day  the 
story  appeared  he  got  a  number  of 
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calls  from  people  in  the  community 
wanting  to  know  what  happened. 

In  addition,  although  Barnes  said 
he  was  advised  that  he  has  a  case  for 
litigation,  he  has  no  plans  to  sue  the 
newspaper. 

Don  Williams,  who  was  editor  of 
the  Commercial  at  the  time,  said 
Smith  let  it  be  known  that  he  wanted  a 
story  done  on  the  new  ad  director, 
Rick  Etzkorn,  but  that  the  only  men¬ 
tion  of  Barnes  could  be  that  he  was 
replaced  by  Etzkorn. 

“1  went  in  [to  Smith's  office]  to 
protest,”  Williams  said.  “I  thought 
we  should  give  full  detail  to  the  firing 
of  the  previous  ad  director.  1 
explained  to  him  that  the  Commercial 
has  always  covered  ourselves  like  we 
cover  others.  He  said  it’s  not  going  to 
be  that  way  anymore. 

“1  said  I  could  not  order  a  reporter 
to  write  a  story  without  the  informa¬ 
tion.  He  told  me  to  clean  out  my 
desk,”  Williams  said. 

Williams,  who  held  his  post  at  the 
Commercial  for  two  years,  is  no 
stranger  to  leaving  a  job  over  his 
beliefs.  In  1980,  he  resigned  as  profes¬ 
sor  at  Baylor  University  after  three 
students  lost  scholarships  in  a  dispute 
over  the  University’s  editorial  policy 
for  the  school  newspaper  {E&P,  April 
19,  1980). 

Williams  was  replaced  at  the  Com¬ 
mercial  by  Michael  T.  Hengel,  who 
had  previously  been  editor  of  another 
Donrey  newspaper,  the  Vallejo 
(Calif.)  Times-Herald. 

General  manager  Smith,  however, 
said,  “1  was  well  within  my  right  and  1 
did  what  was  best  for  the  paper. 

“The  whole  thing  has  been  blown 
completely  out  of  proportion,”  he 
added.  “1  did  what  any  publisher 
would  do  if  his  editor  walked  in  and 
refused  to  do  what  he  was  told. 

“He  [Williams]  wanted  to  inter¬ 
view  Barnes  [for  the  story].  1  don’t 
know  of  any  other  newspaper  that 
does  that,”  Smith  said,  noting  that  he 
disagreed  with  Williams  over  the 
public’s  right  to  know.  “Unless 
public  funds  are  involved,  it’s 
nobody’s  business.” 

Smith  said  he  also  was  opposed  to 
having  Barnes  interviewed  because 
the  result  would  have  been  a  one¬ 
sided  story. 

“Employers  cannot  comment  on 
the  firing  of  employees  or  they  open 


themselves  up  to  a  lawsuit,”  he 
noted. 


“I’m  just  ready  to  put  this  behind 
us,”  Smith  added.  “Things  are  run¬ 
ning  a  lot  smoother  now.” 


The  home  delivery  rates  for  the 
Austin  (Tex.)  American-Statesman 
have  been  raised. 

New  rates  are  $9  per  month,  from 
$8.50,  for  seven-day  service ;  $7.40  for 
Monday  through  Saturday;  $6.60  for 
Monday  through  Friday;  $6.90  for 
Saturday  and  Sunday  only;  and  $5.80 
for  Sunday  only. 
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“I’m  just  ready  to  put 
this  behind  us,”  Smith 
added.  “Things  are 
running  a  lot  smoother 
now.” 


MSN  adds  five 
account  execs 

Metropolitan  Sunday  Newspapers 
Inc.  recently  announced  the  addition 
of  five  account  executives  to  its  staff. 

They  are:  Michael  Baratoff,  for¬ 
merly  a  senior  vice  president  and 
director  of  business  development  at 
Cadwell  Davis  Partners,  a  subsidiary 
of  the  Saatchi  &  Saatchi  Compton 
Worldwide  Network;  Scott  Mandel, 
most  recently  ad  manager  handling 
consumer  electronics  and  fashion 
advertising  for  C/m/i  magazine;  Dor¬ 
othy  McAvoy,  formerly  an  account 
manager  for  McCall’s  magazine; 
Jonathan  Stone,  who  covered  the 
Connecticut  region  for  Forhes  maga¬ 
zine  concentrating  on  corporate  busi¬ 
ness  before  joining  MSN;  and  Mary 
K.  Yauch,  who  spent  two  years  as  a 
media  planner  with  Ally  &  Gargano 
prior  to  being  hired  by  MSN. 

MSN  Inc.  is  the  parent  company  of 
Sunday  Magazine  Network  and 
Metro  Comics,  which  sell  national 
advertising  in  43  major  markets  for 
locally  edited  Sunday  magazines,  and 
in  over  100  Sunday  comics  sections, 
respectively. 

Rate  hike 
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Quality  and  commitment: 

The  best  in  financial  coverage. 


“The  average  reader  may  not 
care  all  that  much  about  whether 
the  IBM  stock  goes  up  or  down,  but 
you’ve  got  to  explain  how  it  will 
affect  him.” 

AP  personal  finance  columnist 
Chet  Currier  describes  his  audience 
as  “anyone  who  has  any  money  to 
deal  with.  And  that’s  nearly 
everyone.” 

Currier’s  “On  the  Money”  relates 
economic  news  to  the  individual’s 
financial  well-being.  His  readers  are 
receptive;  “They  know  it  has  to  do 
with  whether  or  not  they’ll  have  a 
job  in  a  shoe  factory  or  a  steel 
plant.” 

His  work  is  one  response  to  a 
growing  appetite  for  information 
about  money.  AP’s  business  news 


operation — counterpoint  to  the 
world’s  most  extensive  stocklist 
report — has  almost  doubled  in  the 
last  two  years.  As  Currier  points  out, 
editors  know  that  all  kinds  of  people 
are  reading  financial  pages  these 
days.  Shareholders,  managers, 
employees,  customers, 
environmentalists,  social  scientists 
and  taxpayers  all  want  to  know 
more  about  their  stake  in  the 
economy. 

Currier,  a  16-year  AP  veteran,  is 
on  the  leading  edge  of  providing 
this  expanded  coverage  for  use  by 


the  thousands  of  member 
newspapers  and  broadcasters  who 
own  AP. 

Like  him,  the  2,850  people  who 
staff  AP’s  219  offices  around  the 
world  are  dedicated  to  giving  these 
members  the  highest  quality  service 
in  the  news  industry — a  goal  that  is 
a  continuing  commitment  of 
everyone  in  AP. 

As  a  reporter,  Currier  thinks  AP  is 
the  best  place  to  serve  the  reader 
because  of  this  commitment.  “AP 
creates  an  environment  where 
quality  is  expected.” 

Associated  Press 

Quality.  Commitrnent. 


Chet  Currier  in  New  York's  Wall  Street  area. 
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Misuse 

(Continued  from  page  II) 

Robert  Dachif  is  a  Chicago  attorney 
representing  three  men  who  were  vic¬ 
tims  of  harassment  after  responding 
to  the  ad  in  the  Reader.  He  noted  that 
there  is  not  a  lot  that  can  be  done  until 
it  is  discovered  who  placed  the  ads. 

“We’re  not  looking  to  the  Reader 
for  anything  except  who  placed  the 
ads,”  he  said.  “We  have  filed  suit 
requesting  the  information  and  I 
expect  we  will  see  cooperation”  from 
the  newspaper. 

Dachif  explained  that  filing  a  court 
action  was  necessary,  as  the  Reader 
cannot  voluntarily  turn  over  informa¬ 
tion  on  personal  ads  because  it  prom¬ 
ises  confidentiality.  If  it  did,  Dachif 
said,  the  paper  could  open  itself  up  to 
a  lawsuit. 

However,  Dachif  said  he  has  “no 
doubt  that  the  information  the  Reader 
has  is  false.”  The  person  who  placed 
the  ad  probably  did  not  give  a  true 
name  and  address,  so  the  case  will 
likely  need  even  further  investigation. 

Although  the  Chicago  state’s  attor¬ 
ney  and  the  U.S.  Postal  Inspector 
were  approached,  they  have  not 
become  involved  in  the  investigation. 

U.S.  Postal  Inspector  Gerry 
Christie  explained  that  his  office  did 
look  at  the  matter  but  found  no  crimi¬ 
nal  violation  of  postal  regulations,  as 
there  were  no  extortion  demands  or 
anything  like  that.  He  added  that  the 
Postal  Inspector  does  not  censor  what 
goes  through  the  mail. 

Dachif  said  that  the  state’s  attorney 


Ad  rates 

(Continued  from  page  17) 

very  good  reasons  for  charging  twice 
as  much  for  the  same  space.” 

In  1986,  Goodreds  reported  that 
national  advertising  made  up  only 
3.7%  of  Ottaway  Newspapers’  total 
ad  revenues.  Other  newspapers  of 
small  to  medium  circulation  had 
steadily  reducing  amounts  of  national 
revenue  in  recent  years. 

Tache  told  E&P  that  with  all  the 
talk  in  the  industry  about  reducing  the 
differential,  “We  just  felt  the  time  had 
arrived  for  Ottaway  Newspapers  to 
take  a  stand  on  this.” 

He  noted  that  Ottaway  “is  not 
looking  for  any  pats  on  the  back”  for 
this  move,  but  the  company  is  hopeful 
that  other  groups  and  small-  and 
medium-sized  newspapers  will  fol¬ 
low,  eventually  convincing  national 
advertisers  to  place  more  ads  in  news¬ 
papers. 


is  not  involved  because,  on  the  face  of 
it,  there  are  no  criminal  charges  to  be 
filed.  As  E&P  went  to  press,  Dachif 
was  further  slated  to  meet  with  the 
U.S.  attorney  to  see  if  any  federal 
statutes  had  been  violated. 

“The  sum  of  everything  may 
amount  to  something  criminal,”  he 
said. 

David  Andich,  legal  counsel  for  the 
Reader,  said  he  thinks  the  paper  has 
absolutely  no  liability,  but  declined 
comment  on  the  paper’s  advertising 
acceptance  procedures. 

“The  Reader  was  the  vehicle 
...  in  which  the  ad  apeared,” 
Andich  noted.  “I  think  our  position  is 
waiting  to  see  how  this  further  unfolds 
and  develops  before  we  take  appro¬ 
priate  action.” 

Of  Dachif  s  legal  motion,  Andich 
said,  “We  will  go  to  court  and  the 
court  will  decide  if  his  clients  are 
entitled  to  that  information.  We  will 
place  all  the  circumstances  and  facts 
before  the  court  and  it  will  decide.” 

Dachif  is  further  concerned  that  his 
clients,  who  were  referred  to  him  by 
the  Illinois  Gay  and  Lesbian  Task 
Force,  are  only  a  part  of  those  who 
were  harassed. 

“There  are  people  who,  no  doubt, 
are  involved  but  are  in  no  position  to 
come  forward,”  he  said.  “Maybe 
they’re  married  or  in  substantial  posi¬ 
tions  in  the  community  .  .  .  They’re 
the  last  people  who  are  going  to  go  to  a 
lawyer  and  file  suit.” 

Dachif  s  three  clients  are  not  stu¬ 
dents  at  the  University  of  Chicago. 
Two  are  employed  and  the  third  is  a 
student  at  another  university.  He  said 
the  two  are  very  lucky  to  have 
extremely  understanding  employers, 
although  one  is  losing  both  his  room¬ 
mates  and  the  other  is  in  trouble  with 
his  landlord,  who  may  evict  the  man. 

Apology 

(Continued  from  page  18) 

“He  grabbed  my  tie  and  my  shirt,” 
Vastel  said  later.  “He  said  if  I  didn’t 
apologize  in  my  paper  he  would  break 
my  nose.” 

Desrosiers  was  quickly  ushered 
from  the  room  by  Energy  Minister 
Marcel  Masse,  Mulroney’s  Quebec 
lieutenant,  and  caucus  chairman 
Richard  Grise. 

Montreal  MP  Claude  Lanthier, 
who  stood  next  to  Vastel  and  Desro¬ 
siers,  confirmed  Vastel’s  description 
of  the  incident  and  called  it  a  “dis¬ 
graceful  scene.” 

Vastel  accepted  the  apology  and 
said  he  considered  the  incident  closed 
and  appreciated  Mulroney’s  interven¬ 
tion. 


The  student,  Dachif  said,  has  no 
idea  who  at  his  school  or  in  his  build¬ 
ing  may  have  received  letters, 
although  he  did  mistakenly  receive  a 
letter  from  the  Brotherhood  intended 
for  his  next-door  neighbor. 

It  was  “horrifying”  for  his  clients, 
Dachif  noted.  “They  don’t  know 
where  to  turn.” 

When  he  spoke  to  E&P,  Dachif 
explained  that  the  suit  is  being  filed  as 
John  Doe  vs.  the  Great  White 
Brotherhood  of  the  Iron  Fist,  so  for 
the  time  being  the  identities  of  his 
clients  are  protected.  But  he  does  not 
know  how  far  the  suit  can  go  that  way. 
Two  of  his  clients  are  “not  terrified” 
of  having  their  names  revealed  in 
public  but  would  rather  not  do  so  if  it 
is  not  necessary. 

If  the  case  comes  down  to  not  being 
able  to  do  anything  without  revealing 
who  is  filing  suit,  Dachif  said  at  least 
one  of  his  clients  will  come  forward. 

“We’re  waiting  and  seeing  and 
watching,”  Andich  noted.  “This 
started  several  weeks  ago  and  we 
don’t  know  if  it’s  over.” 

Buffalo  News  ups 
stand,  home  prices 

The  Buffalo  (N.Y.)  News  has 
increased  its  newsstand  and  home- 
delivery  prices.  Newsstand  prices 
will  go  up  100  to  350,  and  home  deliv¬ 
ery  will  cost  $2.65  a  week,  up  from 
$2.50  a  week.  The  $1  price  of  the 
Sunday  News  has  remained  the  same. 


Letters 

(Continued  from  page  9) 

I  think  they  did. 

The  inquiry  becomes  public  record 
when  it  is  submitted.  I  think  disclo¬ 
sure  of  the  inquiry  is  healthy  and 
entirely  consistent  with  the  purpose 
of  the  act. 

Should  news  agencies  be  allowed  to 
conduct  secret  investigations  of 
public  bodies  and  not  be  subject  to 
rules  the  public  bodies  are  bound  to? 
It  gets  even  worse  when  you  sound  as 
though  you  want  to  bend  the  rules  to 
make  money. 

Limiting  what  parts  of  the  record 
can  be  accessed  —  on  the  basis  of 
intent  —  subverts  the  act. It  is  an 
either-or  situation. 

Hugh  Davis 

(Davis  is  president,  Inland  Northwest 
Chapter,  Society  of  Professional  Jour¬ 
nalists.) 
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Use  E&P  “Techniques  ’87” 
to  make  a  big  production 

at  ANP A/TEC  ’87  i 


The  ANPA*Technical  Exposition  and  Conference  will  be  held  in  Las 
Vegas,  June  6-10.  Let  Editor  &  Publisher  be  your  rep  —  at  this  very 
important  Production  Conference  —  and  at  Planning  and  Post- 

Time.  ♦American  Newspaper  Publisher’s  Association 

BThe  ANPA  TECHNICAL  EXPCSITION  and 
CONFERENCE  PLANNING  ISSUE  —  May  9 

Contains  previews  of  the  Conference  for  attendees  ...  a  floor  plan  of  displays,  list  of  exhibitors, 
roster  of  speakers  and  events,  and  a  company-by-company  analysis  of  product  offerings.  Tell  buyers 
from  the  start  about  your  equipment,  products  or  services  with  your  ad  communication  in  Editor  & 
Publisher 

-  Space  Reservation  Close:  April  24  Copy  Close:  April  29 


The  ANPA  TECHNICAL  EXPOSITICN  and 
CONFERENCE  ISSUE  —  June  6 


Bonus  distribution:  thousands  of  issues  will  be  handed  out  at  the  Conference.  This  issue  will  be 
eagerly  read  by  the  “news  tech”  people  —  here’s  information  on  equipment,  systems,  machinery, 
services  and  suppliers.  .  .  .  Get  your  share  of  this  $2  billion  market  —  put  your  advertising  techni¬ 
ques  to  work  in  E&P! 

Space  Reservation  Close:  May  26  Copy  Close:  May  28 


The  ANPA  TECHNICAL  POST-EXPOSITION 
and  CONFERENCE  ISSUE  — June  13 


Wrapping  up  this  year’s  most  important  equipment  event,  E&P  reports  latest  developments  — 
from  the  show  floor  and  from  the  Conference.  Wrap  up  your  sales  efforts  and  reinforce  them  with 
your  ad  in  E&P.  Make  certain  your  company,  your  capabilities,  are  foremost  in  the  memories  of  your 
prospects. 

Space  Reservation  Close:  June  1  Copy  Close:  June  4 
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NEWSPEOPLE  IN  THE  NEWS 


Mel  Sl'FRIN,  who  staffed  Jmost 
every  bureau  of  the  Canadian  Press  as 
a  reporter-editor  before  becoming 
vice  president  of  the  news  coopera¬ 
tive,  has  been  named  executive  secre¬ 
tary  of  the  Ontario  Press  Council 
effective  June  1 .  He  took  early  retire¬ 
ment  from  CP  in  1986  and  is  replacing 
Fraser  MacDolgall,  79,  who 
became  the  council’s  first  executive 
secretary  in  1972  after  retiring  as  CP’s 
Ottawa  bureau  chief. 

Sufrin’s  appointment  coincides 
with  the  Press  Council  moving  its 
office  to  Toronto  from  Ottawa. 

*  *  * 

Timothy  Lange,  formerly  an  edi¬ 
torial  writer  for  the  Los  Angeles  Her¬ 
ald  Examiner,  was  named  deputy  edi¬ 
tor  of  the  editorial  pages  and  will 
oversee  special  projects  pertaining  to 
the  pages. 

*  *  * 

Promoted  at  the  Orlando  Sentinel 
are  Ann  Heli.mlth,  to  state  editor 
after  six  months  as  assistant  metro 
editor;  and  Mike  Li'dden  to  regional 
editor  after  four  years  as  a  county 
editor. 

Prior  to  the  Sentinel,  Hellmuth  was 
a  bureau  chief  for  the  Kansas  City 
Star  and  a  Florida  news  editor  for  the 
Associated  Press  and  Luden  was  with 
the  Beaufort  (S.C.)  Gazette. 

*  *  * 

Steve  Stewart,  editor  of  the  Mon¬ 
roe  Journal,  Monroeville,  has  been 
elected  president  of  the  Alabama 
Press  Association,  succeeding  Jay 
Thornton,  publisher  of  the  Tal- 
ladefza  Daily  Home. 

Elected  first  vice  president  was 
Jack  Venable,  publisher  of  the  Tal- 
lassee  Tribune,  and  James  E.  Jacob- 
■SON,  editor  of  the  Birminf’ltam  News, 
was  elected  second  vice  president. 

Stewart  has  been  editor  of  the  Jour¬ 
nal  since  1973,  when  he  returned  to 
his  hometown  from  Atlanta  where  he 
had  been  working  as  a  reporter  for  the 
Constitution.  Stewart’s  wife,  Patrice, 
is  managing  editor  of  the  family- 
owned  Journal,  and  his  father.  Bill 
Stewart,  is  publisher. 
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LARRY  RUBENSTEIN  has  joined 
Reuters  as  chief  photographer.  North 
America. 

Since  1981,  he  has  been  responsible 
for  organizing  United  Press 
International's  coverage  of  President 
Reagan's  foreign  travel. 

In  addition  to  political  assignments, 
Rubenstein  has  covered  spot  news  and 
sports  for  14  years.  His  trips  with 
Presidents  Reagan  and  Carter  took  him 
around  the  world  twice  and  he  traveled 
extensively  with  First  Lady  Nancy 
Reagan. 

Prior  to  joining  UPl  in  1977,  he  was  a 
staff  photographer  for  the  Cleveland 
Press. 


W.  Curtis  Riddle,  managing  edi¬ 
tor  of  the  Cineinnati  Enquirer,  has 
been  promoted  to  assistant  to  the 
publisher,  and  Margie  Ersoef,  a 
deputy  managing  editor  of  USA 
Today,  replaces  him  as  managing  edi¬ 
tor. 

Riddle  joined  the  Enquirer  in  1985 
from  USA  Today,  where  he  was 
deputy  managing  editor/sports.  Previ¬ 
ously  he  held  reporting,  editorial 
writing  and  editing  positions  at  the 
Courier-Joitrnai,  Louisville,  and  the 
Baltimore  San. 

Ersoff  has  held  editing  titles  in  the 
USA  Today’s  Life  section  since  the 
Gannett  newspaper  was  launched  in 
1982  and  previously  was  a  reporter 
and  editor  at  the  Miami  Herald. 

*  *  * 

Richard  F.  Wehrle,  assistant  to 
the  publisher  of  the  Harrisburg  (Pa.) 
Patriot-News,  has  retired.  He  started 
with  the  newspapers  in  1955  as  a  retail 
advertising  salesman  and  has  held 
various  positions  including  national 
advertising  manager  and  sales  service 
director. 

*  *  * 

Chris  Storm  joined  the  marketing 
department  of  the  San  Francisco 
Newspaper  Agency  as  marketing 
manager  for  the  San  Francisco 
Examiner.  The  past  six  years  Storm 
was  with  McCann-Erickson  Inc.,  San 
Francisco. 

*  *  * 

At  Media  Records,  Inc.,  Charles 
Paul  assumes  the  position  of  director 
of  seminars  and  sales  promotion  this 
month.  He  most  recently  has  been 
manager  of  information  services. 

Robert  Tushingham,  seminar 
director  for  the  past  three  years,  will 
open  a  Western  sales  and  service 
office  for  Media  Records  in  Coro¬ 
nado/San  Diego. 


The  Boston  Globe  assigned  five 
staff  members  to  its  new  Manches¬ 
ter,  N.H.,  news  bureau  to  support 
NH  Weekly,  the  new  Sunday  section 
exclusively  covering  the  state. 

NH  Weekly  was  launched  April  5 
and  circulates  only  in  New  Hamp¬ 
shire  as  part  of  the  Boston  Sunday 
Globe. 

Named  to  the  bureau  are:  Bob  Hoh- 
LER,  a  reporter  and  columnist  with  the 
Concord  (N.H.)  Monitor  for  the  last 
four  years;  Laura  Kiernan,  a 
reporter  and  editor  with  the  Wasldnfz- 
ton  Post  for  12  years;  Nancy  Lee 
Marrapese,  most  recently  a  sports 
copy  editor  for  the  Providence  Jour¬ 
nal-Bulletin;  and  photographer  Bill 
Ryerson,  who  moved  from  the 
Globe’s  photo  department  in  Boston. 

Contributing  columnists  are  Peg 
Boyles,  formerly  with  the  New 
Hampshire  Times,  and  Andy  Mer¬ 
ton,  professor  of  journalism  and 
English  at  the  University  of  New 
Hampshire. 

John  Burke,  metropolitan  editor 
of  the  Globe,  will  serve  as  news  editor 
for  the  section. 

The  Manchester  bureau  has  an 
advertising  sales  staff  with  Lawrence 
J,  Reardon,  who  moved  from  the 
Boston  office,  as  manager. 

*  *  * 

Robert  M,  Shull  is  the  new  circu¬ 
lation  director  of  Columbia  Newspa¬ 
pers,  Inc.,  and  Austin  L.  Smith, 
assistant  circulation  director. 

Shull,  with  the  company  since  1962 
in  circulation  posts,  was  promoted  to 
circulation  manager  of  The  State  in 
1979  and  last  year  assumed  responsi¬ 
bility  for  the  Columbia  Record  as 
well.  Smith,  with  the  company  since 
1978,  has  held  a  number  of  circulation 
posts  and  has  had  responsibilities  in 
departmental  sales,  marketing  sys¬ 
tems,  and  the  mailroom. 
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Terence  P.  Hunt  is  the  newly 
appointed  White  House 
correspondent  for  the  Associated 
Press.  He  began  covering  Ronald 
Reagan  in  1980  and  joined  AP’s  White 
House  staff  after  Reagan’s  election  to 
the  presidency. 

Hunt  started  his  AP  career  in 
Louisville  doing  summer  relief  work 
and,  after  a  stint  in  the  army  as  a 
public  information  specialist  in 
Europe,  returned  to  the  Louisville 
bureau  and  a  year  later  was  appointed 
correspondent  in  Providence.  He 
transferred  to  the  Washington  bureau 
in  1974  and  worked  as  a  general  desk 
editor,  general  assignment  reporter 
and  in  the  Senate. 

*  *  * 

Peter  E.  Pitz,  Detroit  Free  Press 
vice  president  of  operations,  has 
moved  to  the  same  post  at  the  San 
Jose  Mercury'  News. 

With  his  departure,  three 
promotions  were  announced  in  the 
operations  division. 

Robert  F.  Burns,  product  man¬ 
ager  for  pre-press  operations,  was 
named  director  of  operations  with 
overall  responsibility  for  production. 

Richard  I.  Hale,  production  man¬ 
ager  for  the  riverfront  printing  plant, 
became  production  manager  with 
expanded  responsibilities. 

Frank  Johnston,  manager  of 
information  systems,  became 
director  of  information  systems  with 
overall  responsibility  for  data  pro¬ 
cessing,  telecommunications,  and 
electronic  maintainance. 

*  *  * 

Robert  L.  Smith  Jr.  was  elected 
president  and  publisher  of  the 
Charleston  (W.  Va.)  Gazette  by  the 
board  of  directors  to  fill  the  vacancy 
created  last  month  by  the  death  of  W. 
E.  Chilton  III. 

Smith  had  been  serving  as  secre¬ 
tary-treasurer  and  was  general  man¬ 
ager  from  1968  to  1981 .  He  Joined  the 
staff  in  1953  and  worked  as  a  reporter 
and  sportswriter  before  moving  into 
management.  His  father  was 
publisher  from  1951  until  his  death  in 
1961. 

Mrs.  W.E.  Chilton  III,  widow  of 
the  late  publisher,  was  elected  trea¬ 
surer  of  the  company  during  the  board 
meeting.  Phillip  T.  Smith,  the  new 
publisher’s  brother  and  a  director  of 
the  company  and  an  employee  in  the 
camera  and  platemaking  department, 
was  elected  secretary. 

Elizabeth  Richman-Poole  of 
Duncans  Mills,  Calif.,  retains  the 
position  of  vice  president.  Park  V. 
Chapman,  an  employee  in  the  adver¬ 
tising  department,  was  appointed  to 
fill  Chilton’s  position  on  the  manage¬ 
ment  committee.  Chapman’s  mother, 
Mary,  was  Chilton’s  sister. 


Gregory  L.  Moore  has  been 
appointed  city  editor  of  the  Boston 
Globe  and  is  responsible  for  daily 
local  news  reporting. 

He  joined  the  Globe  in  April  1986  as 
a  senior  assistant  metro  editor  from 
the  Cleveland  Plain  Dealer,  where  he 
worked  six  years  in  various  positions, 
including  city  hall  reporter,  state  edi¬ 
tor,  and  day  city  editor. 

Moore  began  his  career  in  June 
1976  at  the  Dayton  Journal  Herald  as 
a  reporter  after  his  graduation  from 
Ohio  Wesleyan  University. 

*  *  * 

Five  reporters  have  joined  the  Dal¬ 
las  Times  Herald  business  staff  in 
recent  weeks.  They  are: 

Dudley  Althaus,  who  was  city 
editor  of  the  Brownsville  (Texas)  Her¬ 
ald  ; 

Jennifer  Fine,  who  will  cover 
workplace  issues.  She  previously  was 
with  Modern  Healthcare  Magazine 
and  the  Dallas  Business  Courier', 

Ross  Ramsey,  a  free-lance  writer 
who  joined  the  business  staff  full 
time; 

Mitchell  Schnurman,  to  report 
on  developments  in  high  technology. 
He  was  with  the  Dallas  Business 
Courier; 

And,  Amy  Stromberg,  to  aviation 
writer.  She  previously  was  with  Phil¬ 
adelphia  Magazine  and  the  Washing¬ 
ton  Times. 

*  *  * 

Lauren  C.  Siegert,  for  the  past 
two  years  general  executive/ 
information  services  for  United  Press 
International  in  Washington,  recently 
joined  PR  Newswire  as  Florida  sales 
manager. 


Margaret  Wolf  Freivogel  and 
William  Freivogel.  who  joined  the 
city  staff  of  the  St.  Louis  Post- 
Dispatch  in  1971  and  went  to  the 
newspaper’s  Washington  bureau  in 
1980  under  an  arrangement  in  which 
they  shared  a  job  as  Washington 
correspondent,  now  share  the  title  of 
assistant  Washington  bureau  chief. 


Margaret  Freivogel  William  Freivogel 
They  assist  bureau  chief  Bob 
Adams  in  the  daily  operations  and 
manage  the  bureau  in  his  absence. 

Margaret  Freivogel  has  written 
about  women’s  issues,  the 
environment  and  various  other  topics 
during  seven  years  in  Washington. 
William  Freivogel  has  developed 
specialties  in  law,  the  environment 
and  defense  fraud. 

In  1983,  they  were  on  the  Post- 
Dispatch  team  of  three  Washington 
correspondents  winning  an  award 
from  the  National  Press  Club  for  their 
investigation  into  dioxin 
contamination  in  Missouri. 

The  Freivogels  and  their  four  chil¬ 
dren  live  in  the  Washington  suburb  of 
Bethesda.  Md. 


,  Carrier- 
Insurance 


(213)  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  9(X)24 


Up  to  $750.(X)0  on- 
duty  medical  protection 
for  youngsters  under  18. 
24-hour  protection  on  and 
off  duty  for  carriers  1 8  and 
older. 

The  cost?  Just  pennies  a 
day.  Call  for  details.  Ask 
about  Carrier  and  Dealer 
Bonding,  too. 

Originator:  Carrier  Aceidcnl 
Insurance.  Newspaper  Independent 
Contractor  B<ind 
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NEWSPEOPLE  IN  THE  NEWS 


Diane  McFarlin,  managing  editor 
of  the  Sarasota  Herald-Tribune  since 
1985,  moved  to  executive  editor  of  the 
Gainesville  Sun  earlier  this  month. 
Both  newspapers  are  owned  by  the 
New  York  Times  Co. 

McFarlin,  a  fourth-generation 
Floridian,  joined  the  Sarasota  Jour¬ 
nal,  an  afternoon  daily  under  the 
same  ownership  as  the  Herald-Tri¬ 
bune,  in  1976.  She  became  city  editor 
in  1978  and  later  supervised  installa¬ 
tion  of  a  newsroom  computer  system 
for  the  Journal  and  Herald-Tribune 
and  subsequently  was  assistant  man¬ 
aging  editor  for  features  and  deputy 
managing  editor  at  the  Herald-Tri¬ 
bune. 


*  *  * 

Maggie  Krost  has  been  named 
general  advertising  manager  at  the 
Daily  News  of  Los  Anf>eles.  She 
joined  the  newspaper  in  1986  as  sales 
development  manager  from  the  Lonf; 
Beach  (Calif.)  Press-Telegram  where 
she  held  management  positions  in 
classified,  display  and  special  proj¬ 
ects.  Prior  to  that  she  was  with  the 
Los  Angeles  Herald  Examiner  and 
the  Costa  Mesa  (Calif.)  Daily  Pilot. 

Also  at  the  Daily  News,  Nancy  Su¬ 
mac  was  named  classified  advertising 
manager,  moving  from  classified  tele¬ 
marketing  manager.  She  earlier  was 
with  the  Contra  Costa  (Calif.)  Times 
as  assistant  classified  manager. 

Dia  Woeee  was  promoted  from 
recruitment  account  executive  to 
recruitment  sales  manager. 


Diane  McFarlin 

Patrick  F.  Stickel  is  the  newly 
named  administrative  assistant  to  the 
publisher  of  The  Oregonian,  Port¬ 
land.  He  is  the  son  of  Fred  A. 
Stickel,  president  and  publisher  of 
the  publishing  company. 

He  returns  to  the  newspaper  after 
working  since  January  1 986  on  special 
projects  for  the  publisher  of  the  New 
Orleans  Times-Picayune.  Both  pa¬ 
pers  are  owned  by  the  S.I.  Newhouse 
family. 

Stickel  has  worked  in  the  newspa¬ 
per  world  since  the  age  of  12  when  he 
delivered  the  now-defunct  Newark 
Evening  News.  After  his  family 
moved  to  Portland,  he  was  with  The 
Oregonian  in  classified  before  spend¬ 
ing  two  years  in  the  Marine  Corps. 
Following  graduation  from  the  Uni¬ 
versity  of  Portland  he  worked  in  the 
pressroom  and  retail  advertising  and 
left  for  Marine  Corps  Officer  Candi¬ 
date  School  in  1976.  He  served  on 


Patrick  F.  Stickel 
active  duty  as  a  first  lieutenant  until 
October  1980,  when  he  returned  to 
the  newspaper. 

*  *  * 

Lou  Perullo  has  been  appointed 
vice  president/group  promotion  man¬ 
ager  for  Rupert  Murdoch’s  Boston 
Herald  and  New  York  Post.  Perullo 
previously  was  vice  president  of 
promotion  for  the  Herald  and  now 
will  oversee  all  promotions  both  in 
and  out  of  the  papers. 

*  *  * 

Patrick  J.  Birmingham  IV  was 
named  local  advertising  sales  man¬ 
ager  for  the  Cincinnati  Enquirer.  He 
formerly  was  manager,  zone  adver¬ 
tising  for  the  Kansas  City  Times  and 
Star. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Maggie  Krast 


OBITUARIES 


Robert  J.  Anglin,  53,  a  newsman 
for  25  years  with  the  Boston  Globe, 
died  at  Massachusetts  General  Hospi¬ 
tal,  Boston,  on  March  20  after  a  five- 
month  illness.  For  the  past  10  years, 
he  had  been  an  assignment  editor  on 
the  city  desk. 

*  *  * 

Edward  W.  Evers,  68,  a  retired 
vice  president  and  production  direc¬ 
tor  of  The  Times-Picayune  Publishing 
Corp.,  New  Orleans,  died  March  8  at 
Southern  Baptist  Hospital  after  a  long 
illness.  He  retired  last  June  after  22 
years  with  the  company. 

After  serving  as  naval  officer  in 
World  War  11  for  four  years,  Evers 
joined  the  St.  Louis  Globe-Democrat 
as  a  production  trainee  and  moved  up 
the  ladder  in  production  positions 
until  1955  when  he  was  appointed  pro¬ 
duction  manager. 


James  Garrett  Jr.,  46,  picture  edi¬ 
tor  and  an  award-winning  photogra¬ 
pher  for  the  New  York  Daily  News, 
died  March  28  at  Overlook  Hospital, 
Summit,  N.J. 

Garrett  joined  the  paper  as  a  clerk 
in  the  promotion  department  in  1959 
and  worked  his  way  up  through  the 
ranks  as  a  radio  car  driver  to  news 
photographer. 

*  *  * 

Harold  Knop,  74,  who  was  among 
the  original  employees  of  Newsday, 
Long  Island,  died  of  lung  cancer 
March  25  at  Mather  Memorial  Hospi¬ 
tal,  Port  Jefferson,  L.l.  He  joined 
Newsday  in  September  1940  and 
w'orked  in  the  composing  room  until 
he  retired  in  1978. 

*  *  * 

Jean  Gass  Lonergan,  60,  a  civic 


leader  and  wife  of  James  D.  Loner¬ 
gan,  president  and  publisher  of  the 
Wichita  Falls  (Texas)  Times  and  Rec¬ 
ord  News,  died  March  18,  at  her  home 
after  a  lengthy  illness. 

*  *  * 

Anthony  Rollo,  69,  retired  chief 
photograher  for  Newsweek  magazine 
died  March  26  of  complications  from 
surgery.  With  Newsweek  more  than 
40  years,  he  was  chief  photograher 
when  he  retired  six  years  ago. 

*  *  * 

Richard  Wilson,  66,  science  fic¬ 
tion  writer  and  jouurnalist,  died 
March  29  at  his  Fort  Pierce,  Fla., 
home  after  a  long  illness. 

He  was  a  New  York  City  bureau 
chief  for  Reuters  until  1963  and  then 
director  of  the  news  bureau  at  Syra¬ 
cuse  University  until  his  retirement  in 
1982. 
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biased. 


^  don't  think 
crime  should  pay. 

In  Houston,  a  man,  one  of  tens  of 
thousands,  was  arrested  for  enter¬ 
ing  this  country  illegally.  He  was 
placed  in  a  privately  run  jail.  And 
killed  when  he  was  suspected  of 
trying  to  escape. 

Who  is  responsible?  The  private 
corrections  company  or  the  state? 

In  Pennsylvania,  a  judge 
ordered  a  privately  operated  prison 
to  return  55  out-of-state  inmates 
the  prison  managers  had  brought 
in  to  increase  their  profits. 

Private  prisons  are  the  most 
dangerous  aspect  of  thepolicy  of 
privatization -the  transferring  of 
certain  public  service  to  private 
enterprises.  Maybe  that’s  why 
many  states  have  considered 
“contracting  out”  prisons,  but 
very  few  have  even  experimented 
with  it. 

Out  of 4,000  state  and  local 
corrections  facilities,  only  thirty 
privately  run  prisons  or  jails  are 
now  operating  in  the  U.S.,  accord¬ 
ing  to  the  National  Institute  of 
Corrertions. 

Law  enforcement  and  legal 
experts  agree  that  privatiz  ing 


prisons  would  leave  governments 
liable  for  the  actions  of  a  private 
company. 

Imprisoning  a  citizen  is  one  of 
the  most  drastic  acts  governments 
can  take.  Government,  and  govern¬ 
ment  alone,  should  have  the  legal 
responsibility  and  liability  of 
incarceration. 

There  could  easily  be  funda¬ 
mental  conflicts  between  a  private 
firm’s  profit  motive  and  a  govern¬ 
ment’s  duty  to  ensure  the  fair 
administration  of  justice. 

Private  jails  run  the  risk  of 
bringing  cost  considerations  into 
the  forelront  of  public  safety.  Salary 
and  benefits  make  up  around  two- 
thirds  of  correaions  costs.  Several 
major  corporations  involved  in 
privatization  say  that  hiring  fewer 
people  and  cutting  salary  and  ben¬ 
efits  is  one  way  they  plan  to  make 
a  profit.  This  in  a  nation  where 
staff-to-inmate  ratios  are  already 
dangerously  high. 

There  are  deep  legal  and  ethical 
questions  concerning  ‘  ‘contracting 
out”  prisons. 

Do  you  think  a  private  parole 
board  should  decide  who  tney  can 
let  out  of  prison? 

Should  private  guards  judge 
the  conduct  of  an  inmate  which 


affects  the  length  of  time  a  person 
should  stay  in  jail? 

Should  we  let  some  of  our  citizens 
profit  from  the  punishment  of 
others?  (With  private  contractors, 
the  more  prisoners  they  have,  the 
more  money  they  make.  There  is 
no  incentive  to  rehabilitate.) 

Can  a  city  or  state  legally  relin¬ 
quish  its  responsibility  or  liability 
for  the  incarceration  of  inmates? 

From  every  angle,  “contracting 
out”  of  prisons  is  nad  policy  and 
bad  government. 

We’d  like  you  to  know  about 
the  pitfalls  of  prison  privatization. 
AFSCME  has  published  a  new 
book  entitled  Does  Crime Pc^?. 

We’d  like  to  send  you  a  free  copy. 
Mail  this  coupon  today. 

I  ^lilFSCaifE.  I 

!  Send  to:  1625  L  Street,  N.W. 

I  Washington,  D.C.  20036  or  I 

I  Call  (202)  429-1000.  „  I 


City/State/Zip. 

Organization- 


TECHNICAL  BRIEFS 


I  Hartford  Courant 
tests  plastic 
wrapping  systems 

j  The  Hartford  (Conn.)  Courant  has 
I  begun  wrapping  bundles  of  its 
I  advance  Sunday  sections  in  plastic  to 
I  protect  them  and  the  ad  inserts  they 
I  hold. 

I  Advance  sections  are  wrapped  on 
1  two  Great  Lakes  plastic  shrink-wrap- 
I  pers  after  being  counted,  stacked  and 
bundled  by  two  Harris  Graphics 
NPI6()  packaging  systems. 

The  Courant  said  it  is  one  of  the 
first  newspapers  to  take  advantage  of 
both  systems. 

“With  our  new  Harris  equipment 
and  plastic  shrink-wrap  machine, 
we've  made  our  inserting  operation 
much  more  efficient,  and  we’re  pro¬ 
tecting  our  advance  sections  once 
they're  out  the  door,”  said  Michael 
Fisch,  Courant  vice  president  of 
administration. 

Fisch  said  plastic  wrapping  assures 
that  advance  sections  and  ad  inserts 
I  are  in  good  condition  when  received 
by  newspaper  carriers.  The  paper 
expects  to  handle  more  than  425  mil¬ 
lion  ad  inserts. 

He  said  the  equipment  has  cut  costs 
by  reducing  the  press  run,  reducing 
damage  to  the  sections,  minimizing 
makeups  and  increasing  the  ability  to 
handle  bigger  bundles. 

The  Harris  packaging  systems  are 
linked  to  Quipp  conveyors  and  Harris 
Graphics  1472  inserters. 

GATF  presents 
its  1987  forecast 

Flexography  is  becoming  “a  sig¬ 
nificant  process”  for  printing  news¬ 
papers,  newspaper  inserts,  directo¬ 
ries  and  Yellow  Pages,  according  to 
the  Graphic  Arts  Technical  Founda¬ 
tion's  1987  forecast. 

Other  observations  in  the  forecast 
included: 

Major  vendors  of  electronic  pre¬ 
press  systems  are  integrating  design 
workstations  into  prepress  systems. 

Foreign  ownership  of  U.S.  ink 
manufacturers  is  growing.  Examples 
included  the  acquisitions  of  Inmont 
by  BASF  of  West  Germany  and  of 
General  Printing  Ink  by  Dainippon 
Ink  and  Chemicals  of  Japan. 

Printed  product  markets,  including 
newspaper  ad  inserts,  direct  mail  and 
catalogs,  will  continue  to  grow  at 
above-average  rates  of  6%  to  10%  a 


year.  The  outlook  for  the  U.S.  econ¬ 
omy,  a  bellweather  of  printing  vol¬ 
ume,  is  for  real  economic  growth  of 
3%. 

Newspaper  ad  inserts  are  among 
the  fastest-growing  segments,  aver¬ 
aging  increases  of  more  than  13%  a 
year,  with  46  billion  inserts  distrib¬ 
uted  in  newspapers  in  1985  and  52 
billion  expected  this  year.  Growth 
was  expected  to  slow  to  6%  to  8%  a 
year  in  the  late  1980s  and  early  1990s. 
Page  counts  on  the  inserts  rose  by 
13%  a  year  from  1977  to  1983  and 
color  has  increased  70%  to  80%. 

Low-rub  news  inks  are  being  devel¬ 
oped,  at  higher  cost,  but  “newspa- 
ers  have  been  reluctant  to  increase 
their  spending  on  ink  until  their  major 
customers,  the  advertisers,  have 
demanded  it.”  Water-based  flexo 
inks,  which  all  but  eliminate  ruboff, 
“may  therefore  be  providing  some 
incentive  to  upgrade  the  oil-based 
inks.” 

Offset  plates  will  continue  to 
improve,  and  the  market  will  remain 
highly  competitive  as  demand 
increases  by  5%  to  6%  a  year. 

A  shortage  of  qualified  people  is 
anticipated  as  technology  necessi¬ 
tates  better  trained  people.  Raiding 
rather  than  training  will  be  the  pre¬ 
ferred  means  of  acquiring  qualified 
production  personnel. 

NPES  calls  for 
meeting  on 
graphic  standards 

The  National  Printing  Equipment 
and  Supply  Association  has  called  for 
an  open  meeting  May  14  on  the  char¬ 
ter  for  a  proposed  committee  to  deal 
with  national  standards  for  graphic 
arts  technology. 

The  committee  would  coordinate 
standards  governing  graphic  arts 
equipment.  The  standards  would  be 
submitted  to  the  American  National 
Standards  Institute. 

The  committee’s  goal  is  not  actu¬ 
ally  to  write  standards,  but  to  have  all 
graphic  arts  technology  be  repre¬ 
sented,  while  respecting  existing 
accredited  standards. 

The  committee  is  open  to  trade 
associations,  companies,  government 
agencies,  standards  groups  and 
others  with  direct  interest  in  the 
graphic  arts. 

Inquiries  about  the  meeting  were 
directed  to  William  Smythe  at  NPES, 
6849  Old  Dominion  Drive,  Suite  200, 
McLean,  Va.,  22101. 


Users  group 
schedules  meeting 

The  Publishing  Systems  Group, 
formerly  Itek,  Unitex  and  Cuneiform 
users  group,  has  scheduled  its  annual 
meeting  for  June  4-5  at  the  Flamingo 
Hilton  in  Las  Vegas  during  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  Technical  Exposition  and  Con¬ 
ference. 

The  systems  around  which  the 
group  is  formed  are  now  affiliated 
with  Computer  Peripheral  Sciences 
Inc.  of  Denville,  N.J.  Registration 
was  being  handled  through  Benny 
Hendrix  of  the  Post  Publishing  Co.  in 
Salisbury,  N.C. 

Sll  announces 
two  systems  deals 

System  Integrators  Inc.  has 
announced  a  S70().()()()  contract  with 
the  Gold  Coast  Bulletin  in  Queens¬ 
land,  Australia,  for  a  System/55  clas¬ 
sified  system  and  a  SI. 8  million  deal 
with  the  Bakersfield  Californian  for  a 
System/55  editorial  and  classified  sys¬ 
tem. 

The  Californian  deal  includes  1 10 
Coyote  terminals  and  is  scheduled  for 
installation  in  January  1988. 

The  Bulletin  deal  includes  44  classi¬ 
fied  terminals.  It  adds  to  an  Sll  edito¬ 
rial  system  installed  in  1984,  bringing 
the  number  of  Sll  terminals  there  to 
99.  It  is  scheduled  for  installation  in 
April. 

PIA  celebrates 
100th  anniversary 

This  year  is  the  100th  anniversary 
of  the  Printing  Industries  Association 
and  the  event  is  being  marked  by  a 
Celebration  of  Print  by  the  printing 
industry  around  the  world. 

Vice  President  George  Bush  helped 
kick  off  the  celebration  in  February, 
when  a  page  of  the  Gutenberg  Bible 
was  transmitted  by  satellite  from 
Mainz,  West  Germany,  and  a  page  of 
China  Daily  was  sent  from  Beijing  to 
USA  Today  headquarters  in  Arling¬ 
ton,  Va.  • 

The  year  notes  China's  develop¬ 
ment  of  block  type,  Gutenberg’s 
development  of  movable  type  and 
their  effects  on  an  industry  today 
employing  1 .6  million  people  in  North 
America. 
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Tax  law  changes 
hamper  the 
paper  industry 

Changes  last  year  in  federal  tax 
laws  will  cost  the  paper  and  forest 
products  industries  S3  billion  in  lost 
cash  flow  over  five  years,  according 
to  the  director  of  the  American  Paper 
Institute. 

API  president  Red  Caveny  told  the 
paper  association’s  annual  conven¬ 
tion  in  March  that  the  removal  of 
investment  tax  credits  "creates  an 
impediment  to  future  investment," 
and  the  end  of  the  differential  tax  rate 
for  capital  gains  income  “can  have 
long-range  consequences  for  future 
timber  supplies." 

“In  essence,  through  tax  reform, 
the  government  has  served  notice  to 
capital-intensive  industries  that  rates 
of  return  must  rise  if  future  invest¬ 
ments  are  to  be  justified.” 

Adjustments  to  an  anticipated  five- 
year  loss  of  $3  billion  in  cash  flow  to 
forest  products  industries  “will 
adversely  affect  the  capital-spending 
decisions  of  individual  companies," 

Allied-Signal  sells 
West  German  bank 

Allied-Signal  Inc.  has  sold  its 
Linotype  Group  to  a  top  West  Ger¬ 
man  bank  that  plans  to  take  the  100- 
year-old  typesetting  company  public. 

“It  would  be  an  understatement  to 
say  we  are  very  pleased  about  this,” 
Wolfgang  Kummer,  Linotype  Group 
president,  said  in  a  prepared  state¬ 
ment. 

The  sale,  for  an  undisclosed  price, 
to  Commerzbank  AG  set  in  motion 
the  emergence  of  Linotype  from 
years  of  U.S.  corporate  ownership 
into  an  independent,  publicly  owned 
company  headquartered  in  Frankfurt, 
West  Germany,  and  traded  on  the 
stock  exchange  there. 

The  move,  favored  by  Linotype 
management,  was  chosen  as  the  best 
alternative  from  a  large  number  of 
proposals  since  Morristown,  N.J.- 
based  Allied-Signal  announced  plans 
last  November  to  sell  its  electronics 
and  instruments  companies. 

Citing  a  “good  relationship”  with 
Allied-Signal  —  but  one  lacking 
“synergy"  —  Kummer  said:  “Had 
we  been  bought  by  another  large  con¬ 
glomerate,  there  might  have  been  a 
lack  of  synergy  or  an  undesirable 
involvement  in  our  strategic  deci¬ 
sions.  As  an  independent,  publicly 
owned  company,  we  will  be  more  cer¬ 
tain  of  having  the  necessary  freedom 
in  strategic  decision  making  and  in 


he  said. 

However,  Caveny  noted  that 
despite  tax  changes  last  year,  after¬ 
tax  profits  in  the  paper  industry,  com¬ 
pared  with  sales,  climbed  over  previ¬ 
ous  levels.  He  also  predicted  a  record 
volume  for  1987. 

Mead  reports 
revenue  growth 

Mead  Data  Central  Inc.  reported 
revenue  from  its  electronic  informa¬ 
tion  service  surged  229^  in  1986  to 
S187.6  million  and  said  it  expected  the 
same  or  better  growth  this  year. 

Jack  Simpson,  the  company's 
president,  said  it  signed  more  than 
1.800  new  accounts  in  various 
businesses  last  year  to  its  on-line  ser¬ 
vices.  including  LEXIS  legal  research 
service  and  NEXIS  news  and  infor¬ 
mation  service. 

“We  expect  our  revenue  growth 
rate  to  continue  well  above  the  indus¬ 
try’s  estimated  159f  average  annual 
growth  rate  over  the  next  five  years." 
Simpson  said  in  an  annual  report  to 
employees. 

Linotype  Group  to 
hat  will  take  it  public 

responding  to  changing  market  condi¬ 
tions." 

According  to  the  agreement. 
Linotype  units  in  the  United  States, 
Canada  and  England  will  be  operated 
as  subsidiaries  of  West  German- 
based  Linotype  GmbH,  which  will 
change  to  Linotype  AG  before  being 
offered  for  sale  later  this  year  on  the 
Frankfurt  stock  exchange. 

Headquartered  since  1983  in 
Eschborn,  West  Germany,  Linotype 
companies  reported  1986  revenues  of 
S237.8  million  and  income  net  income 
of  $17.5  million.  The  group  maintains 
facilities  in  Cheltenham,  England, 
and  Hauppauge,  N.Y.  It  makes  and 
sells  laser  typesetters  and  imageset¬ 
ters,  text  and  graphics  composition 
systems,  and  a  font  library.  Its  largest 
single  market  is  the  United  States. 

Allied-Signal  in  1979  acquired 
Linotype  when  it  took  over  Eltra 
Corp. 

David  Dinin,  president  of  the 
Linotype  Co.,  the  group’s  U.S.  arm. 
said  there  were  no  plans  to  change  the 
company’s  marketing  as  a  result  of 
new  ownership.  He  said  Linotype 
recently  had  announced  a  400-dot- 
per-inch  laser  proofing  device  and  a 
faster  Postscript  raster  image  proces¬ 
sor,  and  it  would  continue  develop¬ 
ments  with  the  Postscript  page 
description  language. 


Calif,  daily 
selects  Morris 
front-end  system 


Antelope  Valley  Press  in  Palmdale. 
Calif.,  plans  to  install  its  first  com¬ 
puterized  front-end  system  along  with 
other  improvements  this  spring. 

The  classified  and  editorial  front 
ends  are  part  of  SI. 5  million  in  new 
equipment,  including  typesetters, 
two  press  units  and  reels,  company 
president  William  Markham  said. 

The  53.000-circulation  morning 
paper  said  it  will  upgrade  its  Asso¬ 
ciated  Press  service  from  slow-speed 
circuits  running  tape  perforators  to  a 
high-speed  service. 

The  front-end  system  is  a  64-iei  mi- 
nal  personal  computer-based  system 
from  Morris  Publishing.  It  includes 
IBM  PC  ATs  with  color  monitors 
linked  by  microwave  between  the 
Palmdale  and  Lancaster  offices.  .As 
planned,  the  Morris  system  will  drive 
two  new  Linotron  202  typesetters  and 
a  Xitron  XIP  plain-paper  proofer. 

Additions  to  the  Goss  Urbanite 
offset  press  will  be  done  by  Rockwell 
International’s  Graphic  Systems 
Division  and  will  allow  more  color 
printing.  Six  Enkel  Hying  pasters 
were  expected  to  speed  press  runs. 


SAVE 

onEVEREAOY® 

batteries. 


Compare  our  prices  with  what  you’re  now  paying: 


EPX13BP 

$1.18 

CH15-AA  Rechargeable 

2.50 

EPX76BP 

1.68 

E91 AA  Alkaline 

.50 

E93  C  Alkaline 

.76 

497 

22.44 

544BP 

5.56 

EPX675BF 

1.11 

Many  other  batteries  and  a  wide 
selection  of  projector  lamps  in  stock. 

CaU  ToU-Free:  1-800-426-3938 
(In  Iowa,  1-800-872-6489) 

$50  miniiniim  order. 

Orders  over  tSOO  prepaid. 


Sitler’s  Supplies  Inc.  „ 
702  E.  Washington,  Box  10, 
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TECHNICAL  BRIEFS 


AM  International 
merges  Harris 
web  operations 

AM  International  Inc.  has  merged 
the  European  and  U.S.  web  press 
operations  of  its  Harris  Graphics  sub¬ 
sidiary  into  what  it  calls  the  Web 
Press  Group. 

The  group  assumes  responsibility 
for  all  engineering,  manufacturing, 
sales,  service  and  distribution  for  all 
Harris  Graphics  web  presses. 

The  Web  Press  Group  will  be 
headed  by  Ted  Niggli,  who  has  been 
named  its  president.  He  was  formerly 
president  of  the  European  web  press 
division  and  an  AMI  corporate  vice 
president. 

The  announcement  followed  the 
resignation  of  Hugh  Silbaugh  as  presi¬ 
dent  of  Web  Press  USA.  Silbaugh, 
who  quit  “to  pursue  other  business 
interests,"  according  to  AMI,  will 
assist  Niggli  in  establishing  the  new 
group. 

The  move  was  part  of  continuing 
restructuring  and  cost-cutting  mea¬ 
sures  at  the  former  Harris  Graphics 
Corp.,  which  now  consists  of  the  Web 
Press  Group  and  the  Bindery  and 
Forms  Press  Division,  together 
employing  3 ,600  people  in  eight  plants 
worldwide. 

Washington  Times 
to  build  an 
$18  million  plant 

The  Washington  (D.C.)  Times  has 
announced  plans  for  an  $18  million 
printing  plant  in  a  renovated  news¬ 
print  warehouse  in  the  nation's  capi¬ 
tal. 

Washington  Mayor  Marion  Barry 
Jr.  said  the  plant  would  involve  300 
construction  jobs,  200  permanent 
jobs  and  $500,000  a  year  in  taxes. 

Paul  Rothenburg,  vice  president 
and  general  manager  of  the  five-year- 
old  conservative  paper,  said  its 
growth  to  104,000  daily  circulation 
and  revenue  growth  of  50%  in  each  of 
the  last  two  years  necessitated  new 
press  capacity. 

Charles  Patterson,  Times  produc¬ 
tion  manager,  said  the  warehouse, 
two  blocks  from  the  paper's  head¬ 
quarters,  currently  stores  newsprint. 
When  renovation  is  finished,  the 
Times  will  install  two  new  10-unit 
Goss  Urbanite  single-width  presses 
and  will  move  its  existing  Urbanite 
press  and  an  eight-unit  M.A.N.- 


Roland  2X2  press  into  the  plant,  dou¬ 
bling  the  paper's  press  capacity.  It 
also  will  double  its  inserting  capacity 
by  trading  in  an  existing  inserting 
machine  for  two  Harris  Graphics 
1372PS. 

The  site  on  New  York  Avenue  in 
the  capital's  northeast  corridor  has 
been  targeted  by  the  city  for  industrial 
employment. 

The  existing  pressroom  at  New 
York  Avenue  headquarters  will  be 
converted  to  office  space  for  the 
newspaper,  Patterson  said. 

Anitec  offering 
validated  by  SEC 

Anitec  Image  Technology  Corp. 
said  the  Securities  and  Exchange 
Commission  has  validated  Anitec's 
registration  of  $75  million  aggregate 
principal  of  its  5%%  convertible  sub¬ 
ordinated  debentures.  Due  in  2012, 
they  are  convertible  into  shares  of  the 
company's  common  stock  at  $32  a 
share. 

The  proceeds  of  the  offering  are 
designed  to  expand  business  through 
acquisitions,  joint  ventures  and  other 
investments. 

N.J.  daily 
joins  DataTimes 

The  Record  of  Bergen  Co.,  N.J., 
has  offered  its  clips  to  the  public  on 
the  DataTimes  electronic  information 
network  of  Oklahoma  City,  Okla. 

The  service  offers  more  than 
100,000  Record  stories  dating  from 
April  1985  and  adds  new  material  48 
hours  after  publication.  Material  from 
1984  and  the  rest  of  1985  is  being 
added  to  the  data  base. 

Homer  Martin,  the  Record's  chief 
librarian,  said  the  service  should  be 
useful  to  the  news  media  as  well  as 
teachers,  librarians,  legal  services 
and  others.  It  is  available  by  phone 
through  computer  terminals  and 
modems. 

Goss  donates  press 

A  $500,000,  four-unit  Goss  Com¬ 
munity  press  donated  to  California 
Polytechnic  State  University  in  San 
Luis  Obispo  will  help  print  the 
school's  student  newspaper,  the  Mus¬ 
tang  Daily. 

The  press,  dedicated  in  March,  is 
planned  for  a  new  building,  where  it 
will  be  used  for  teaching  and 
research.  A  fund  drive  is  being 
planned  for  the  building. 


Scitex  cuts 
losses  slightly 

Scitex  Corp.  Ltd.  of  Israel  reported 
fourth-quarter  revenues  up  11%  to 
$47  million  compared  with  a  year  ear¬ 
lier. 

Despite  overall  losses  for  the 
period  ended  Dec.  31  of  $4.9  million, 
operating  income  was  reported  $1.5 
million  in  the  black,  up  from  losses  of 
$7.3  million  a  year  earlier. 

However,  overall  quarterly  losses 
resulted  from  “financial  expenses"  of 
$4.8  million  and  a  leasing  charge  of 
$1.5  million,  the  company  said.  On 
the  positive  side,  net  losses  decreased 
from  1985,  when  a  quarterly  loss  of 
$12.7  million  was  reported. 

The  quarterly  losses  pushed  the 
company's  net  loss  for  1986  to  $33.7 
million,  or  $3.08  per  share,  compared 
with  a  net  loss  of  $13.3  million,  or 
$1.28  a  share,  for  1985. 

Efraim  Arazi,  Scitex  chairman  and 
chief  executive,  said  that  the 
revenues  hit  a  record  for  the  quarter, 
and  the  operating  profit  was  the  first 
in  five  quarters.  He  said  the  period 
represented  “a  significant  step  in  the 
implementation  of  the  company's 
recovery  program." 

Newsprint  imports 
rose  during  1986 

U.S  newsprint  imports  rose  8.6 
million  tons  in  1986,  accounting  for 
60%  of  U.S.  consumption. 

Imports  were  down  from  the  nearly 
70%  range  of  the  late  1970s,  Irene 
Meister,  API  vice  president  interna¬ 
tional,  reported  at  the  API's  annual 
convention  in  New  York  in  March. 

Mead  Data  expands 
information  base 

Mead  Data  Central  has  added  vast 
new  libraries  of  information  on  state 
statutes,  state  taxes,  insurance  and 
corporate  law  to  its  LEXIS  electronic 
data  base. 

Statutes  from  Florida,  Kansas, 
Missouri,  Delaware,  Alaska, 
Nevada,  Indiana  and  Minnesota  are 
included  in  the  data  base  used  by 
150,000  attorneys. 

The  data  base  of  state  tax,  insur¬ 
ance  and  corporate  law  combines 
administrative  rulings  and  data  rele¬ 
vant  to  all  50  states,  according  to 
James  Roemer,  Mead  Data  Central 
vice  president. 
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possible  and  can  be  very  entertaining. 

Shop  Talk  •  Examine  the  idea  of  advertising  in  a  sophisticated  way 

~  on  the  front  page  of  the  newspaper.  This  is  an  idea  that  can 

(Continued  from  page  52)  be  networked  among  major  groups  of  newspapers  and  sold 

-  at  a  premium  price. 

•  Explore  applications  of  the  new  telecommunications  .  •  Capsulize  and  summarize  the  books  on  the  best-seller 
technology  that  extends  the  utility  of  the  newspaper  prod-  I'st  into  digestible  prose. 

uct.  The  technology  of  voice  box  messages  with  the  tele-  •  Capsulize  and  summarize  the  hottest  movies  into 
phone  has  tremendous  implications  for  extension  of  classi-  digestible  prose.  Only  the  most  ardent  moviegoer  can  see 

fied  advertising  and  potential  editorial  updates  for  those  all  of  the  good  movies  that  are  available  at  any  time.  Help 

readers  who  want  to  get  the  news  before  the  printing  of  the  the  theater  owners  by  allowing  your  movie  critic  to  lecture 

next  edition  of  the  newspaper.  The  potential  result  is  a  audience  prior  to  the  premiere  showing  of  hot  films, 
product  with  greater  utility  to  distribute  information  and  •  Recognize  that  the  circulation  departrnent  is  an  asset 
lengthen  an  edition’s  shelf  life  —  news-on-paper  (i.e.,  whose  function  is  only  surpassed  by  the  United  States  mail 
newspaper)  and  news-on-line  (i.e.,  newsline),  if  you  will.  system.  Ideas  such  as  distributing  the  Yellow  Pages  or 

•  Devote  a  monthly  high-profile  page  of  editorial  to  top  other  products  have  tremendous  potential  for  those  who 

high  school  and  college  Journalists  in  the  city  to  expose  ^^re  to  explore. 

youthful  talent.  The  effort  would  help  to  promote  younger  •  Network,  network  and  network  with  other  papers, 

readership  and  promote  community  good  will.  To  end,  for  those  who  laugh,  I  laugh  with  you.  For  those 

•  Hit  television  while  it  is  weak  by  exploiting  declining  "'ho  weep,  1  weep  for  your  fear  to  explore.  For  those  who 

viewership  due  to  poor  programming,  VCR  proliferation,  have  their  minds  racing  ahead  to  bigger  and  higher  ideals,  1 

remote  zapping  and  budget  cutbacks  due  to  expensive  applaud  you. 

corporate  takeovers.  Ideas  such  as  these  can  be  executed. 

•  Critique  daily  television  programs  heavily  and  provide  LSSt  ChSIlCG  tOf  TEC  iSSUG 
appropriate  entertaining  reading  alternatives  to  certain 

programs.  Exhibitors  at  the  ANPA/TEC  '87  show  in  Las  Vegas, 

•  Combat  the  deluge  of  shallow  police  and  detective  Nev.,  are  reminded  to  submit  information  on  your  exhibit 

shows  with  real-life  stories  and  columns  by  local  “celebri-  for  inclusion  in  E&P's  May  9  planning  edition  for  the 

ties”  within  the  city  police  department.  The  true  details  of  show. 

the  fight  against  crime  would  indeed  serve  the  community  If  you  received  a  form  from  E&P,  send  it  in  NOW.  If 
well.  not,  call  George  Garneau  immediately  at  the  E&P  offices 

•  Forge  an  alliance  with  radio.  Singly  and  combined,  in  New  York  City.  The  number  is  listed  in  the  masthead, 
radio  and  newspapers  exercise  the  mind  and  the  imagina-  The  deadline  is  already  past,  so  if  you're  not  in,  you’ll 
tion.  Programming  that  requires  the  use  of  both  together  is  be  left  out  —  no  exceptions! 


GAQSEQEEC, 

FHLB,CaNMA,CFTC, 

MmandOFEC 


If  anybody  can  translate  the  language  of  tinalysis,  columns,  features  tind  mttrket  reiToits  that 
business,  it’s  Reuters.  After  till,  wcA  ebeen  reporting  thousands  of  key  decision-makers  in  the 
business  and  financial  news  since  18S1.  marketplace  reK’  on. 

Tliat  experience  is  w  hat  llie  Reuter  Business  Let  us  show'  you  w  hat  The  Reuter  Business 

Report  has  going  for  it.  That  and  the  expertise  Rejx)rt  c;in  do  for  your  business  pages.  7()  arrange 
of  l.CKX)  news  professionals  in  106  bureaus.  for  a  free  te.st  of  llie  Reuter  Business  Rei^ort, 

They  make  .sen.se  of  business  for  your  readers  ju.st  call  us  at  ( 212 )  603-3^76. 
like  no  one  else  in  the  bu.sine.ss— with  news,  Do  it  ASAl^. 
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SYNDICATES 


Panelists  talk  about  getting  syndicated 

Speakers  at  all-day  Cartoon  Art  Museum  conference  In  California 
offer  advice  and  information  to  about  125  aspiring  creators 


By  David  Astor 

When  program  chairman  Lew 
Little  made  his  introductory  remarks 
at  the  Cartoon  Art  Museum's  “How 
to  Become  Syndicated”  conference 
March  28,  he  recounted  a  phone  con¬ 
versation  earlier  in  the  week  with  fea¬ 
ture/Sunday  editor  Rosalie  Muller 
Wright  of  the  San  Francisco  Chroni¬ 
cle. 

Wright,  who  was  one  of  the  speak¬ 
ers  at  the  University  of  California/ 
Berkeley-based  event,  commented  to 
Little  that  getting  syndicated  was  so 
tough  that  paying  $65  for  the  confer¬ 
ence  was  like  playing  the  lottery. 
Meaning  that  maybe  the  registration 
fee  wasn't  such  a  good  investment  for 
aspiring  creators. 

Indeed,  one  of  the  conference 
panelists  —  Universal  Press  Syndicate 
associate  editor  Jake  Morrissey  — 
reported  that  UPS  gets  UK)- 1 50  sub¬ 
missions  a  week  and  introduces  only 
about  two  comics  and  six  or  seven 
text  features  a  year. 

Little,  who  is  president  of  Lew 
Little  Enterprises,  acknowledged  the 
difficulty  of  getting  a  feature  accepted 
by  a  major  syndicate.  “But  some¬ 
one's  got  to  be  picked,"  he  empha¬ 
sized. 

As  a  matter  of  fact,  Los  Angeles 
Times  Syndicate  (LATS)  vice  presi¬ 
dent/editor  Don  Michel  reported  dur¬ 
ing  the  conference's  first  session  that 
a  contact  made  at  a  similar  how-to 
gathering  in  New  York  City  Novem¬ 
ber  I  led  LATS  to  sign  real  estate 


Brad  Bushell 
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David  Seidman  at  the  conference.  (This 
and  other  story  photos  by  David  Astor.) 


columnist  Edith  Lank.  (Lank  did 
have  several  years  of  successful  self- 
syndicating  experience  in  her  favor.) 

Anyway,  about  1 25  people  ended 
up  attending  the  March  28  confer¬ 
ence,  and  they  were  offered  a  huge 
amount  of  syndication  advice  and 
information  during  five  panel  discus¬ 
sions. 

The  first  panel  consisted  of  seven 
syndicate  executives,  who  discussed 
the  merits  of  their  specific  companies 
in  addition  to  commenting  on  syndi¬ 
cation  in  general. 

As  hard  as  it  is  to  enter  syndication, 
one  exec  observed  that  there  is  still  no 
guarantee  of  success  for  those  who  do 
get  signed.  Universal  vice  president/ 
editorial  director  Lee  Salem  —  who 
was  responding  to  an  audience  ques¬ 
tion  —  estimated  that  about  one-third 
of  the  features  introduced  by  syndi¬ 
cates  “don't  make  it,"  one-third  are 
“modest”  successes,  and  one-third 
are  “solid”  successes. 

The  same  questioner  also  asked 
what  kinds  of  features  syndicates 
don't  want.  “We're  not  looking  for 
something  that  looks  like  what  else  is 
out  there,”  replied  Salem.  “Do 
what's  inside  yourself.” 

He  added,  by  way  of  example: 
“  ‘Doonesbury'  has  been  done  once 
—  some  would  say  twice  —  so  why 
do  it  again?”  The  audience  laughed  at 
Salem's  reference  to  “Bloom 
County”  by  Berke  Breathed  of  the 
Washington  Post  Writers  Group. 


The  Universal  exec  also  reported 
that  someone  recently  sent  Universal 
a  comic  starring  a  stuffed  bear  that 
comes  alive  —  obviously  derivative 
of  the  syndicate's  popular  new  “Cal¬ 
vin  and  Hobbes”  strip,  which  fea¬ 
tures  a  stuffed  tiger  that  is  real  to  a 
kid. 

Quite  a  few  speakers  during  the  day 
profusely  praised  Bill  Watterson's 
comic.  Sacramento  Bee  executive 
editor  Gregory  Havre,  for  instance, 
said  “Calvin  and  Hobbes”  is  “one  of 
the  great,  great  strips.”  Favre, 
speaking  during  the  second  panel  ses¬ 
sion,  also  defended  Breathed  —  stat¬ 
ing  that  “Bloom  County”  is  “not 
really  a  clone  of  'Doonesbury.'” 

Speaking  of  “cloned”  mailings, 
almost  all  the  panelists  talking  about 
multiple  submissions  said  it's  okay 
for  creators  to  send  their  feature  ideas 
simultaneously  to  several  syndicates. 
“You'll  get  your  answers  more 
quickly,”  stated  former  News  Amer¬ 
ica  Syndicate  director  of  feature 
development  Jack  Prahl,  who  also 
advised  creators  to  mail  no  more  than 
three  or  four  weeks  of  samples 
(copies,  not  originals)  and  to  initially 
limit  the  number  of  characters  in 
comics  to  two  or  three. 

But  senior  vice  president/editorial 
director  David  Hendin  of  United 
Media  —  the  parent  of  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association  —  said  creators  should 
submit  to  their  first  syndicate  choice 
first,  second  choice  second,  and  so 
on.  He  did  note  that  creators  should 


Doris  Richetti  Nolan 
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Don  Michel  and  Patricia  Weber 


Robert  Freitas,  Sandy  Close,  and 
Nanette  Wiser. 


Bill  Yates  talking  with  attendees. 


not  wait  longer  than  six  weeks  for  a 
response. 

Prior  to  these  comments,  Hendin 
walked  to  the  blackboard  to  chalk  out 
a  four-part  plan  for  successful  syndi¬ 
cation.  Using  the  acronym  “BEST,” 
he  said  creators  should  have  a  “Bet¬ 
ter  idea,"  “Execute  (it)  exquisitely," 
possess  the  ability  to  “Sustain”  the 
quality  of  the  feature  for  many  years, 
and  have  the  “Tenacity”  to  keep  try¬ 
ing  to  get  syndicated  after  being 
rejected. 

“If  you  really  believe  in  yourself, 
keep  on  submitting,”  added  Prahl, 
who  will  soon  join  Tribune  Media  Ser¬ 
vices  (TMS)  as  a  sales  representative. 
“Don't  get  discouraged.” 

He  noted  that  countless  well- 
known  cartoonists  were  rejected 
numerous  times  by  syndicates  before 
hitting  it  big,  including  the  aforemen¬ 
tioned  Watterson  and  “Terry  and  the 
Pirates”  creator  Milt  Caniff,  who  now 
does  “Steve  Canyon”  for  King  Fea¬ 
tures  Syndicate  and  North  America 
Syndicate  (NAS). 

Hendin,  in  discussing  how  difficult 
it  is  to  sustain  a  feature,  observed  that 
Moby  Dick  took  two  years  for  Her- 
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Bushell  and  Toni  Mendez 

man  Melville  to  write  while  Charles 
M.  Schulz  has  been  creating  the  UFS- 
distributed  “living  novel”  of  “Pea¬ 
nuts”  for  over  36  years. 

“How  many  of  you  have  that  in 
you?”  Hendin  asked  of  the  audience. 
“If  you  do,  see  me  after  the  lunch 
break!” 

Prahl  said  things  are  especially 
tough  for  comic  creators  because  they 
have  only  about  “six  seconds”  to 
make  their  point  before  the  reader 
moves  on.  “A  situation  comedy  has 
30  minutes,”  he  commented. 

Another  sales  representative  Pa¬ 
tricia  Weber  of  TMS,  discussed  the 
importance  of  new  creators  choosing 
a  syndicate  with  a  good  traveling  sales 
force  —  which  she  called  the  “heart¬ 
beat”  of  a  feature-distributing  com¬ 
pany. 

“An  established  strip  can  be  sold 
over  the  phone  and  by  mailings,” 
commented  Weber.  “Editors  know 
it,  and  readers  write  in  asking  for  it. 
But  with  a  new  strip,  it’s  imperative  to 
have  a  large  traveling  sales  force.” 

A  good  force,  she  added,  should 
keep  putting  a  lot  of  effort  into  selling 
a  feature  when  it’s  no  longer  brand 
new. 

When  a  feature  does  get  sold,  Hen¬ 
din  noted  that  the  average  price  a 
paper  pays  is  $12  a  week. 

Other  first-session  panelists 
included  King  vice  president/creative 
director  Dennis  R.  Allen  and  Creators 
Syndicate  (CS)  president/chief  execu¬ 
tive  officer  Richard  S.  Newcombe 
(quoted  in  E&P's  initial  story  on  the 
conference  last  week). 

Syndicate  execs  were  also  among 
the  speakers  on  the  fourth  and  fifth 
panels  of  the  day. 

Copley  News  Service  editorial  direc¬ 
tor/marketing  manager  Nanette 
Wiser  said  aspiring  creators  should 
“research,  research,  research”  a  fea¬ 
ture  proposal  and  then  get  people  to 
comment  on  it  before  approaching  a 
syndicate. 

EATS  comics  editor  David  Seid- 
man  said  creators  should  also  keep  up 
on  industry  developments,  such  as 
the  formation  of  new  syndicates  and 
personnel  changes  at  other  syndi¬ 
cates.  In  the  latter  case,  Seidman  said 


David  Hendin  at  the  blackboard,  with 
Dennis  Allen  seated. 

creators  could  resubmit  their  idea  in 
the  hopes  that  the  new  person  would 
like  it  better  than  his  or  her  predeces¬ 
sor. 

When  an  idea  is  ready  for  submis¬ 
sion  to  a  syndicate.  Wiser  said  it 
should  be  mailed  in  rather  than 
described  over  the  phone.  And  Seid¬ 
man  added  that  tubes  should  not  be 
sent  (the  material  becomes  “hard  to 
flatten”)  and  that  stamped,  self- 
addressed  envelopes  should  be 
included. 

Wiser  also  mentioned  some  of  the 
specific  kinds  of  features  Copley  is 
looking  for,  including  “infographics” 
material. 

When  it  comes  to  strip  and  panel 
(Continued  on  pufte  40) 
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PASSPORT  TO 
READERSHIP 


Fred  Ferretti's  weekly  travel  journal 
is  filled  with  highlignts-and  pit- 
falls-that  are  very  real.  Very  tunny. 
And  written  by  a  regular  contrib¬ 
utor  to  the  New  Yo^  Times  and 
Gourmet  magazine.  Fred  takes 
travel  into  unexplored  territory. 
While  he  gives  you  a  first-class 
ticket  to  more  readers. 

Call  toll-free  80044M555  for  a 
free  sarriple  of  Travels  with  Fred. 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  read¬ 
ership  and  revenues. 
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SYNDICATES 


(Continued  from  page  39) 

features,  Seidman  said  almost  all  the 
successful  ones  have  continuing  char¬ 
acters.  But  he  did  note  that  there  are 
exceptions,  such  as  “The  Far  Side” 
by  Gary  Larson  of  Universal. 

“Usually  humor  is  based  on  char¬ 
acterization,”  added  King  comics 
editor  Bill  Yates.  “You  (eventually) 
don’t  remember  the  gags  per  se.  You 
remember  the  characters  and  their 
traits.” 

Seidman  also  observed  that  gags 
are  more  important  than  art  in  com¬ 
ics,  although  drawing  is  obviously  not 
inconsequential.  And  art  in  a  new 
comic  can  improve,  said  another 
speaker,  as  was  the  case  with  “Sally 
Forth”  by  Greg  Howard  of  NAS. 

Syndicates,  said  Seidman,  accept  a 
relatively  “narrow”  range  of  material 
and  may  “heavily  censor”  comics 
because  features  “have  to  please  a 
lot”  of  newspaper  readers.  So  he 
commented  that  non-mass-audience 
cartoonists  might  be  better  off  trying 
comic  books,  greeting  cards,  or 
books. 

As  for  writers,  said  PaciFic  News 
Service  executive  editor  Sandy  Close, 
those  having  a  tough  lime  getting  syn- 


Chronicle  Features  editor/general 
manager  Stuart  Dodds  was  one  of  the 
conference  attendees 

dicated  might  seek  a  core  group  of 
papers  to  do  articles  for.  Given  the 
small  amount  of  money  many  papers 
pay  for  a  syndicated  feature.  Close 
said  a  writer  might  be  able  to  earn 
more  with  this  free-lance  method. 

Another  fourth-panel  speaker  was 
attorney  Robert  Freitas  of  Orrick, 
Herrington  &  Sutcliffe  in  San  Fran¬ 
cisco  (where  the  Cartoon  Art 
Museum  is  also  based).  He  talked 
about  copyright  law. 

The  fifth  conference  panel  dis¬ 
cussed  licensed  products  and  other 


syndication  spinoffs. 

“It’s  appropriate  that  we’re  the  last 
panel  of  the  day  because  merchandis¬ 
ing  is  the  last  thing  you  should  think 
about,”  United  vice  president/sales 
manager  Brad  Bushell  told  the  audi¬ 
ence  of  aspiring  creators.  He  said 
when  a  comic  becomes  more  estab¬ 
lished,  licensing  possibilities  can  then 
be  explored. 

CS  vice  president/general  manager 
Doris  Richetti  Nolan  agreed,  noting: 
“Licensing  shouldn’t  be  what’s  moti¬ 
vating  you.  You  have  to  develop  what 
comes  from  inside.” 

Another  panelist  —  literary  and 
licensing  agent  Toni  Mendez  of  the 
New  York  City-based  Toni  Mendez, 
Inc.  —  said  creators  might  look  into 
doing  children’s  books.  “They’ve 
become  very,  very  popular,”  she 
said. 

The  other  fifth-session  speaker  was 
Amy  Franzblau  of  the  Beverly  Hills- 
based  Compu-Mark,  who  discussed 
trademark  registration. 

Another  conference  story  in  next 
week's  E&P  will  include  comments  from 
newspaper  editors  and  cartoonists 
speaking  on  the  second  and  third 
panels.  There  will  be  more  photos,  too. 


‘Doonesbury’  series  on  Reagan’s  brain  is  puiled 


Controversial  “Doonesbury” 
strips  are  periodically  pulled  by  news¬ 
papers,  and  strong  reader  reaction 
often  follows.  But  the  recent  response 
of  Tallahassee  (Fla.)  Democrat  read¬ 
ers  was  especially  strong. 

After  the  newspaper  pulled  most  of 
the  March  23-April  4  “Doonesbury” 
series  featuring  a  return  trip  through 
President  Reagan’s  brain,  hundreds 
of  readers  protested  via  letters  and 
phone  calls.  Executive  editor  Bob 
Stiff  received  death  threats  (which  he 
didn’t  take  seriously)  and  was  called  a 
“fascist,”  a  “twit,”  and  worse.  One 
reader  even  drove  past  and  flung  his 
paper  at  the  Democrat’s  office.  And 
about  1(X)  people  canceled  their  sub¬ 
scriptions  to  the  55,000-circulation 
daily,  although  many  said  they  would 
renew  when  the  comic  returned  this 
past  week. 

Area  media  coverage  of  the  Demo¬ 
crat’s  decision  was  extensive,  and 
some  readers  began  to  think  Stiff  was 
getting  too  much  flak.  So  calls  and 
letters  began  pouring  in  supporting 
the  dropping  of  the  “Doonesbury” 
series,  which  spoofed  Reagan’s  less- 
than-brilliant  mental  capacities. 

When  the  smoke  cleared,  said  Stiff, 
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Hedley  gets  caught  in  a  rare  presidential  brainstorm. 


the  paper  had  received  over  1,000 
calls  and  letters  —  with  about  half 
favoring  the  Democrat  move  and  the 
other  half  opposing  it. 

“I  regret  that  it  [dropping  the 
strips]  got  people  so  upset,”  said 
Stiff,  who  pulled  the  series  after  the 
March  23  episode  and  let  the  Florida 
State  University  paper  run  it.  The 
Democrat  also  sent  copies  of  the 
series,  upon  request,  to  about  600 
readers. 

“I  thought  it  was  lacking  in  humor 
and  in  terrible  taste,”  stated  Stiff, 
who  said  he  usually  likes  “Doones¬ 
bury,”  had  never  pulled  a  Garry  Tru¬ 
deau  strip  before,  and  was  not  a 
strong  Reagan  supporter. 


But  Universal  Press  Syndicate  vice 
president/editorial  director  Lee 
Salem  said  he  felt  the  March  23-April 
4  series  “very  funny  and  visually 
superb.”  And  he  reported  that  it 
didn’t  elicit  anywhere  near  the  reac¬ 
tion  greeting  Roland  Burton  Hedley, 
Jr.’s  first  trip  through  Reagan’s  brain 
in  1980.  A  major  reason  why  about 
two-dozen  papers  dropped  the  series 
or  switched  it  to  their  op-ed  pages 
back  then,  said  Salem,  was  the  fact 
that  it  ran  during  the  presidential  cam¬ 
paign. 

At  least  one  of  the  900  other 
“Doonesbury”  subscribers  also 
didn’t  carry  Trudeau’s  1987  brain 
spoof  —  the  Salt  Lake  City  (Utah) 
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Astrology  columnists  respond 


Characters  from  the  'Garfield'  and 
'U.S. Acres'  comic  strips  by  Jim  Davis  of 
United  Feature  Syndicate  appear  in 
U.S.  Constitution  bicentennial 
advertisements  distributed  by  the 
American  Newspaper  Publishers 
Association  Foundation.  Some  ads  ask 
readers  to  contact  the  educational 
services  department  of  their  local 
paper  for  information  on  upcoming 
bicentennial  events.  Others  promote 
the  nationwide  'Celebration  of 
Citizenship'  school  event  planned  for 
September  16. 

Deseret  News.  Actually,  the  62,000- 
circulation  daily  hadn’t  run  “Doones- 
bury”  from  February  23  (when  Tru¬ 
deau  began  addressing  the  issue  of 
condoms  as  an  AIDS  preventative) 
through  April  4.  But  the  Deseret 
News  decided  to  resume  the  comic 
this  past  week. 

Editor  and  publisher  Jim  Mortimer 
said  the  Mormon  Church-owned 
Deseret  News  felt  many  February  23- 
April  4  “Doonesbury”  strips  were 
not  suitable  for  a  “family  paper.” 

During  the  six-week  “Doones¬ 
bury”  suspension,  the  Deseret  News 
received  criticism  from  area  media, 
several  hundred  reader  complaints, 
and  200-300  subscription  cancella¬ 
tions  (some  of  which  the  DN  hopes  to 
recoup  now  that  the  comic  is  back). 

“It  was  a  very  interesting  experi¬ 
ence,”  deadpanned  Mortimer,  who 
called  the  whole  brouhaha  a  “tempest 
in  a  teapot.” 

Mortimer,  speaking  on  .April  3, 
added:  “1  just  hope  that  things  quiet 
down  —  and  that  Mr.  Trudeau 
behaves  himself!” 

— David  Astor 


Astrology  columnists  are  not  espe¬ 
cially  pleased  with  the  recent  decision 
of  two  sister  Georgia  newspapers  to 
run  disclaimers  stating  that  horo¬ 
scope  features  are  “intended  for 
entertainment  only”  and  “have  no 
reliable  scientific  basis.” 

The  disclaimers  now  appear  with 
the  Sydney  Omarr  column  in  the 
Columbus  Enquirer  and  the  Jeane 
Dixon  feature  in  the  Columbus  Led¬ 
ger.  Enquirer/Ledger  managing  edi¬ 
tor  Jack  Swift  explained  his  reasons 
for  the  decision  in  a  March  28  E&P 
story. 

Omarr  said  Swift  has  the  right  to 
run  disclaimers,  but  stated  that  they 
“invite”  the  possibility  of  other  fea¬ 
tures  and  stories  eventually  getting 
disclaimers,  too. 

The  Los  Angeles  Times  Syndicate 
columnist  said  he  is  aware  that  there 
is  skepticism  about  astrology,  but 
added:  “I’ve  never  met  anyone  who’s 
really  looked  into  the  subject  and 
come  away  ridiculing  it.” 

Omarr  referred  to  a  1951  letter  he 
received  from  Pulitzer  Prize-winning 
New  York  Herald  Tribune  science 
editor  John  J.  O’Neill,  who  wrote: 
“Attacks  on  astrology,  without  previ¬ 
ous  extensive  investigations  by  com¬ 
petent  individuals,  must  ...  be 
regarded  as  a  very  antiquated,  unsci¬ 
entific  practice  .  .  .  .” 

“I’d  love  to  know  where  they  [the 
Georgia  papers]  got  their  proof,”  said 
Bernice  Bede  Osol,  who  does  a  horo¬ 
scope  feature  for  Newspaper  Enter¬ 
prise  Association.  Osol  noted  that  she 
didn’t  believe  in  astrology  until 
researching  a  college  term  paper 
about  it. 

But  while  emphasizing  that  there  is 
a  “basis”  to  astrology  columns,  Osol 
observed  that  they  are  “of 
course  .  .  .  entertaining”  as  well. 

And  Omarr  said  he  always  hopes 
that  some,  followers  of  his  column  will 
have  their  “intellectual  curiosity” 
piqued  and  “go  to  the  library  to  do 
serious  reading”  about  astrology. 

Dixon  wondered  if  a  “Bible  Belt” 
philosophy  might  have  influenced  the 
Enquirer/Ledger  decision.  But  she 
said  astrology  doesn’t  really  conflict 
with  religion. 

“I  don’t  worship  the  stars,” 
declared  the  Universal  Press  Syndicate 
columnist.  “1  use  them  as  a  road 
map.” 

Dixon  further  stated  that  the  three 
wise  men  who  figure  so  prominently 
in  the  story  of  Jesus  were  astrologers, 
and  Osol  said  some  old  European 
church  floors  have  art  featuring  signs 
of  the  zodiac. 


Osol  added  that  people  like  Carl 
Jung,  Benjamin  Franklin,  Galileo, 
Copernicus,  and  Euclid  were 
involved  with  astrology. 

“All  the  early  astronomers  were 
astrologers,”  commented  Omarr, 
who  said  the  “scientific  art”  he  writes 
about  dates  back  5,000  years.  Dixon 
said  astrology  is  “scientific  to  a  cer¬ 
tain  point;  from  then  on  it’s  interpre¬ 
tation.” 

One  dictionary  defines  astrology  as 
something  “claiming  to  foretell  the 
future  by  studying  the  supposed  influ¬ 
ence  of  the  relative  positions  of  the 
moon,  sun,  and  stars  on  human 
affairs.” 

Omarr,  a  former  United  Press 
International  and  CBS  radio  journal¬ 
ist,  said  millions  of  people  enjoy 
reading  horoscope  features  because 
they  offer  “immediate  self-identifica¬ 
tion.” 

Osol  added:  “It’s  the  one  place 
readers  can  turn  to  in  the  paper  that 
might  offer  them  some  explanation 
for  what’s  happening  in  their 
lives  ....  It’s  the  one  place  where 
you  can  read  about  yourself.  And 
there’s  nothing  as  interesting  as  your¬ 
self.” 

Universal  vice  president/editorial 
director  Lee  Salem  said  the  fact  that 
the  two  Georgia  papers  are  still  run¬ 
ning  the  horoscope  features  “speaks 
to  their  popularity  and  the  number  of 
readers  who  enjoy  that  type  of  thing.” 

The  Enquirer  and  Ledger  are  not 
the  only  papers  running  disclaimers 
with  horoscope  columns.  The  Asbury 
Park  (N.J.)  Press,  for  instance,  runs  a 
note  reading:  “While  this  column  has 
no  scientific  validity,  it  is  published 
for  the  entertainment  of  our  readers.” 

— David  Astor 
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Classified  Advertising 


FEATURES 

AVAILABLE 


AUTOMOTIVE 


:aR  test  column,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun,  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater,  Agoura 
Hills,  CA  91301.  (818)  706-3708. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos, 
ur  12th  year.  Cineman  Syndicate,  7 
harles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


HEALTH 


“HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


“SENIOR  CLINIC".  A  health  column 
exclusive  for  your  50  plus  readership  by 
eriatric  specialist.  Weekly,  600  words, 
10  newspapers.  Now  in  6th  year.  Free  4 
week  trial.  Samples,  rate,  Frank  Macln- 
nis,  M.D,,  P.O.B.  307,  Edmonton, 
Alberta,  Canada  T5J  2J7  (403) 
973-2361. 


SINGLES  HOTLINE  is  a  weekly  Q  &  A 
column  addressing  more  than  60  milion 
single  adults  in  America.  Radio  person¬ 
ality  Dick  Syatt  writes  with  insight  and 
wit  about  dating,  single  parenting  and 
the  single  life.  Advertisers  love  this 
column  in  The  Boston  Herald,  Tuscon 
Citizen,  Sun  Bulletin,  Palm  Beacher 
and  others.  Free  four  week  trial  and 
rates  available  upon  request.  Dick 
Syatt,  PO  Box  302,  Sudbury,  MA 
01776.  (617)  443-3956. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 

NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W,  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198, 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


Bi-monthly  newspaper  in  Florida  growth 
market.  Could  go  weekly.  Profitable, 
good  growth  history.  Asking  less  than  lx 
gross  at  $350,000.  Will  finance.  Dick 
Briggs,  Box  579,  Landrum,  SC  29356. 
(803)  457-3846. 


BOSTON  area  English  language  ethnic 
weekly  at  $100,000.  Maine  coastal 
region  semi-weekly  at  $30,000.  Massa¬ 
chusetts  semi-weekly  at  $100,000. 
Web-offset  printing  plant  at 
$4,000,000.  Please  write:  BARRY 
FRENCH,  Broker-Appraiser.  Ashlawn 
Road,  Assonet,  MA  02702.  (617) 
644-5772. 


CALIFORNIA  WEEKLIES 
County  seat,  $465,000  gross, 
$500,000.  Suburban,  $243,000 

fross,  $210,000.  Small  group,  press, 
1,000,000  gross. 

BRUCE  WRIGHT 
MEDIA  CONSULTANTS 
Box  910,  Orangevale,  CA  95662 
(916)  988-8959 


MAINE  WEEKLY.  No  competition. 
$40,000  net,  $125,000  gross.  Price 
$100,000  with  terms.  Excellent  and 
profitable  newspaper.  Call  (614) 
889-9747  or  889-2659. 


MAJOR  ALTERNATIVE  weekly  in  lop  5 
market.  Respected,  influential.  Box 
1915,  Editor  &  Publisher. 


THREE  very  profitable  Texas  Panhandle 
weeklies,  $500K,  includes  real  estate. 
WEST  Texas  county  seat  weekly,  no 
other  competition.  Asking  $85K,  real 
estate  optional. 

WEEKLY  plus  shopper,  web  press 
optional,  northeast  Texas.  $600K  total. 
We  have  others,  free  list.  ATN  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 


WELL-ESTABLISHED  Suburban  Week¬ 
ly  in  one  of  the  South’s  main  growth 
areas  is  for  sale.  Owner  retirement  situ¬ 
ation.  Priced  at  less  than  lx  gross  with 
excellent  terms.  Contact  Jerry  Norman, 
Norman  &  Co.  27  Music  Square  E., 
Nashville,  TN  37203  (615)  256-8933. 

Classified 
Advertising 
11  West  19  Street 
New  York,  NY  10011 

NEWSPAPERS  WANTED 

FAMILY  MAN... 

...NEWSPAPER  MAN 
wants  to  purchase  small  daily/large 
weekly  that  provides  challenge  and 
continues  to  be  of  service  to  communi¬ 
ty.  Work  experience  is  100%  newspap¬ 
ers.  Quality  orientated  and  people  moti¬ 
vator.  Zones  1,2, 5, 7.  Terms  to  be 
consideration.  Box  1914,  Editor  & 
Publisher. 


HARD  WORKING  couple  who  enjoy  the 
newspaper  industry  with  vast  experi¬ 
ence  in  very  competitive  market.  Willing 
to  work  with  owner  for  period  of  time  to 
demonstrate  ability.  Contact  at  PO  Box 
8920,  Benton  Harbor,  Ml  49022. 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  established 
periodical  first  time  offered.  Estab¬ 
lished  7  years.  Exclusive  in  its  region. 
Explosive  growth  area.  Southeast  Flori¬ 
da.  Statewide-regional  recognition  and 
linkages.  Some  paid.  Send  inquiries  to 
Box  1/43,  Editor  &  Publisher. 


PUBLICATIONS  WANTED 


ON  BEHALF  of  a  client  we  are  seeking  to 
acquire  business  journals  (weekly, 
monthly,  quarterly)  and  shoppers  with 
controlled  or  paid  circulation.  Contact: 
Leon  Schwartz  Associates,  PO  Box 
13295,  Charlotte,  N.C.  28211. 


MAGAZINES  FOR  SALE 


FOR  SALE  Book  oriented  magazine  for 
scholarly  upscale  audience  established 
10  years.  Small  circulation,  low  over¬ 
head,  high  prestige.  Box  126,  Rhine- 
cliff,  NY  12574. 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readershipand 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


BUSINESS  FOR  SALE 


MAJOR  newspaper  press  and  mailroom 
equipment  firm,  nationwide  contracts 
$3  million  assets,  32%  operating  profit 
on  $2.5  million  1986  gross,  (most 
years  profit  higher),  offers  24%  share  of 
firm  for  $350,0(10  investment.  Fully 
audited  financial  statements  available. 
Investor  may  join  firm  as  general  mana¬ 
ger  at  $1,000  per  week  plus  share  of 
profits.  For  details  contact,  Karl  Wray 
Broker,  2420  South  Ola  Vista,  San 
Clemente,  CA  92672.  (714)  492-5241 


Subscribe 
to  E&P, 
the  bible 
of  the 
newspaper 
industry. 

(212)  675-4380 

NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokcs  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
br  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights;  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appra  isers-Consu  Hants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(6 1 4)  889-9747  (614)  889-2659 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


■  ■»„  - I--- 


. . 


and  NOW 


Editor  &  Publisher  works  for  you,  the  news¬ 
paper  professional. 

52  times  a  year  we  continue  to  bring  you  the 
news,  about  the  news,  as  it  happens. 

Whether  it's  FOI,  government  and  the  press, 
the  right  to  privacy,  or  information  on  indus¬ 
try  leaders  —  we  serve  you  with  unsurpassed 
timeliness  —  and  have  for  over  100  years. 

Regular  features  in  E&P  include  the  Calendar 
of  Events,  Classified  ads.  Editorials,  Newspeo¬ 
ple  in  the  News,  News  Tech,  Syndicate 
News  —  and  much  more. 

Advertisers  are  assured  that  their  communica¬ 
tions  in  E&P  reach  the  working  press.  E&P  is 
the  only  independent  weekly  news  source  for 
the  news  business,  and  "the  bible"  of  the  in¬ 
dustry  . . .  read  by  98%*  of  editors  and  over 
95%t  of  publishers  of  daily  newspapers. 


*1985  Readership  Study  by  Hollander,  Cohen  Associates,  Inc. 
tE&P  computer  analysis 


Call  212  675-4380 
to  subscribe  or  to  advertise . 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


BURKE  CIRCULATION  MARKETING 
SERVICES  A  model  for  positive 
constructive  performances  by  your 
em^lo^ees  and  organization.  (516) 


DAILIES,  WEEKLIES.  NON-DAILItS. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 
Toll  Free  1-800  (247)-2338 


PROMARC  "creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  '80’s."  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 


CONSULTANTS 


INVESTIGATING  ELECTRONIC  COLOR 
PAGINATION  SYSTEMS?  Don’t  make  a 
move  until  you  talk  to  the  team  that 
started  it  all.  Gary  Moore  formerly  direc¬ 
tor  of  sales-publishing  for  SCITEX  has 
recently  formed  Media  Solutions  Inc. 
who’s  mission  is  to  provide  consulting 
services  for  newspapers,  magazines  and 
catalogs.  Call  or  write  to  us:  Gary 
Moore,  Media  Solutions,  2  Elm  St., 
Musgrove  Bldg,,  Andover,  MA  01810. 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact:  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


CAMERA  AND  DARKROOM 
Kodak  Versamat  5A-N  Black  and  white 
processor  with  extra  parts.  Write  Dick 
Mantz,  The  Morning  Call,  PO  Box 
1260,  Allentown,  PA  18105.  Or  Call 
(215)  820-6744. 


EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM 


PENNY  SAVERS  publishing  of  Southern 
California  has  surplus  equipment  for 
sale. 

Included  in  stock  are:  1  Robertson  hori¬ 
zontal  camera,!  Wolf  II  system,  1  Pyro 
Fax  deadliner,  1  Loge  LD24AQ  film 
processor.  2  Compugraphic  RC  proces¬ 
sors  and  1  Compukwip  processor. 
Contact  Tom  Phalen,  Penny  Savers. 
26041  Cape  Dr.,  Suite  1,  Laguna 
Niguele,  CA  92677.  (714)  582-0871. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SUBSCRIBE  TO 


E&P 


PLATEMAKING 


LETTERFLEX  290As 
FOR  SALE 

Three  (3)  290A  systems  and  related 
punch-bend-trim  equipment  available 
due  to  conversion  to  offset. 

Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151 


PHOTOTYPESETTING 


AM  VARITYPER  5810,  Preview, 
extended  memory,  11  fonts  $7,950. 
The  Observer,  Smithfield,  Rl  (401) 
949-2700. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600  68  pica,  53  fonts,  new  CRT. 
Company  has  closed  operation. 
$27,500.  Warranty  available.  (716) 
385-3027. 


ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified  with  64 
terminals,  (2)  300  Meg  and  (2)  80  Meg 
Hard  Drives,  (3)  KSR  820  and  LP  300 
Printronix,  Advantage  Interface,  8600 
Driver,  2  1/2  years.,  $155,000.  BOB 
WEBER  (216)  831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER  (216)  831-0480. 


SURPLUS  EQUIPMENT  FOR  SALE- 
Compugraphic  Unified  Terminal  system 
with  1210  upgrade,  12  terminal  confi¬ 
guration,  serial#131.  Minimum  bid  of 
$10,000.  Also  for  sale,  high  range 
Compugraphic  Unisetter,  serial 
#1390,  with  spare  parts  kit,  14  font 
strips,  width  cards  and  font  cabinet; 
and  Compugrahic  MDR  mini-disk  read¬ 
er,  serial  #247;  and  Compugraphic 
Compukwik  II  SI  I  processor  with  dryer. 
To  obtain  the  official  bid  document. 
Bowling  Green  State  University  Bid 
#8958,  please  call  (419)  372-8411, 
write,  or  stop  by  the  Purchasing  Depart¬ 
ment,  Bowling  Green  State  University, 
Bowling  Green,  Ohio  43403.  Deadline 
for  requesting  the  bid  document  will  be 
May  15,  1987. _ 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


EDITOR  &  PUBLISHER  for  April  11,  1987 


I 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


ROLL  THE  PRESSES! 

If  you  have  a  used  press 
(or  other  equipment) 
standing  idly  by,  put  it 
back  into  production! 
Perhaps  you  can’t  use 
that  particular  equip¬ 
ment — but  we’ll  bet  you 
could  sure  use  the 
space  it  occupies.  Con- 
sider  the  dozens, 
perhaps  hundreds  of 
square  feet  being  lost  in 
storage  of  unused 
equipment.  Now  look  at 
the  space  occupied  by 
each  single  piece  of 
equipment  on  this  page! 
Space  is  money — 
hundreds  of  dollars 
worth  of  your  space  can 
be  opened  up  for  as  lit¬ 
tle  as  $3.25  a  line  of  our 
space!  We’ll  put  that 
equipment  back  into 
production  for  you  in 
someone  else’s  plant— 
and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 

EAP 

CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MULLER  MARTINI  INSERTER,  3  into 
1,  excellent  condition,  used  only  1500 
hours,  model  227  E/103.  Reasonable. 
Call  Ken  Walski  (616)  669-5210. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


PRESSES 


8-Unit/2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4"  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215. 


DOUBLE  PARALELL  CAPABILITY? 
Cole  CX102  easily  attaches  to  web 
press  folder.  Stationary  or  roll  away. 
Delivers  double  digest  fold  for  1  to  6 
webs.  Great  for  book.  Price  negotiable. 
(214)  963-8671  Clay  Stuart. 


Production  changes  at  Red  Bank  (NJ) 
Register  make  available  its  Goss  Cosmo 
5  unit,  substructure  press,  22  3/4" 
cutoff.  May  delivery. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


MAILROOM 

GOOD  RECONDITIONED  Cheshire  and 
K(rk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

INSERTER  McCain  600  four  heads  with 
auto  loader  and  conveyor.  Excellent 
condition.  George  Willard  (313) 
469-4510. 


M  M  ITM  A492R 

Quarter  Folding 
Machine. 


Milthorp 


The  World's  Largest  Buyer  6t 
Supplier  of  Quality  Used  Print* 
ing  and  Graphic  Arts  Equip* 
ment. 


the  following  oqulpmont: 
Complete  or  as  Add-On  units 
1975/85  Goss  S.C.  Community 
1 1  Printing  Units  (8  floor  •  3  upper) 

1  S.C.  Folder  with  Ingol  Stitcher 
2  60  H  P,  Drives 
Baldwin  Water  Circulation 
1977  Harris  V-15-A 
4  Printing  Un  ts 
1  JF4  Folder  with  1  /4  and  D  P. 

4  Manual  Reel  Stands 
1981  Cary  Autopasters  (stacked) 

8  Autopasters  with  2  hoists 
(4  L.H.  •  4  R.H.) 

Various  other  Goss,  Harris.  T.K.S., 
King.  Solna  Equipment  and  Ancillary  items 
also  availaUe  in  various  models 

CONTACT  THE  LEADER 

MILTHORP  MACHINERY  INC. 

P.O.BOX  1388 

NORCROSS.  GEORGIA  30091 
PHONE  (404)  448-5284 
FAX  (404)  263-0047 
TELEX  7S94S0  (TPA  USA  GA) 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

Harris  V25,  4  units,  JFIO  folder  w/h.q. 
double  parallel  fold. 

Harris  VI 5-A,  4  units  1  folder 
Harris  VI  5-A  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VI 5-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4" 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


Editor  &  Publisher 
Classified 
Advertising 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOLDERS  FOR  SALE 
Five  (5)  Goss  Headliner  Mark  II  Imperial 
3:2  Folders  at  $250,000  each. 
Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151. 


GOSS 

5  Units,  1  S.C.  folder  with  40  HP  drive 

3  Units,  1  S.C.  folder  with  50  HP  drive 
2  Units,  1  Community  folder  with  15 

HP  drive 

5  Units  Suburban  (1-1500  Series)  with 
40  HP  drive,  1/2  &  1/4  page  folder 

HARRIS  V-15A 

2  Units,  1-JF7  folder  with  15  HP  drive 

4  Units,  1-JF7  folder  with  30  HP  drive 

6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

COLOR  KING 

5  Units,  2-KJ6  folders  with  60  &  20  HP 
drives,  rebuilt  N.K.  type  roll  stands 

NEWS  KING/DAILY  KING 
10  Units,  2-KJ6  folders  with  2-30  HP 
drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  stands 
(priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  “as-is",  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(:  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 

URBANITE  FOR  SALE 

Closure  of  Sarasota  (FL)  Independent 
makes  available  immediately  the  follow¬ 
ing:  Goss  Urbanite,  4  mono  units,  2 
3-color  units,  '1000'  series  folder  with 
upper  former,  4  splicers,  Quipp  stacker 
and  conveyor. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


EDITOR  &  PUBLISHER  for  April  11,  1987 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1986) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company  _ _ 

Nature  of  Business  _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax 


Enclose  this  card 
with  your  payment. 


EQUIPMENT  &  SUPPUES 

HELP  WANTED 

PRESSES 

WANTED  TO  BUY 

Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

INLAND  will  pay  “top  dollar"  for  your 
press.  Looking  for  Goss,  Harris  and  King 
equipment.  PO  Box  15999,  Lenexa,  KS 
66215. 

IPEC  INCORPORATED 

97  Marquardt  Drive 

Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766. 

WANT  TO  BUY  used  Goss  SSC  presses 
or  equivalent  in  good  condition.  Call  or 
write:  PO  Box  740138,  Houston,  TX 
77274-0138,  or  call  evenings  at  (713) 
668-3656 

•HARRIS  1420  terminals,  5  keyboards 
and  tubes  in  excellent  working  order, 
with  cables,  $8,975  for  all  or  $1,995 

WEB  PRESS  WANTED  by  publisher, 
also  KANSA  inserter-will  give  fast  offer. 
Call  Jack  Cohen  (516)  484-3300. 

•  HARRIS  double-sided  MicroStor, 
upgraded  model  1250  in  perfect  condi¬ 
tion,  $3,495.  May  be  seen  working  on 
our  floor.  Herman  Baumann,  (312) 
824-1111. 

CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 

PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Color  King,  with  KJ6  folder. 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 

SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)  640-1119. 

1  Community  oil  lubricated  add-on  unit 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

6  Unit  Community  SC  located  in  small 
daily  paper 

6  Unit  SSC,  1983  21  1/2”,  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  unit  -  U-731 

1  Harris  V-15A  unit  and  JF7  folder 

4  Unit  Harris  V-15A,  1978  vintage 

2  Unit  V25  with  JF25  folder 

4  Unit  Harris  V25  with  JFIO  folder 

8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

Baldwin  Count-O-Veyors,  Imprinter, 
Amal  Splicers,  3-knife  trimmer 

PS 

Ro 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 

ENGLISH:  Full-time  track  position 
beginning  August  15,  1987.  Equal 
consideration  will  be  given  to  holders  of 
a  Ph.D.  in  English  or  print  media  or 
journalism  and  holders  of  an  M.A.  in 
English  or  print  media  or  journalism. 
Journalism  experience  required. 
Commitment  to  undergraduate  teach¬ 
ing.  Salary  and  rank  competitive.  To 
teach  Freshman  writing  courses  and 
journalism  courses  for  journalism  minor 
and  communications  emphasis.  Send 
letter  of  intent,  resume  and  credentials 
containing  three  current  letters  of 
recommendation  to  Walter  Sanders, 
Chairperson,  Department  of  English, 
Mansfield  University,  Mansfield,  PA 

TKS  8  units  21  1/2"  c/o  (43"  circum¬ 
ference)  2  jaw  folders,  pasters  1977. 
IPEC  INCORPORATED 

97  Marquardt  Dr. 

Wheeling  (Chicago)  IL  60090 
(312)459-9700  Telex  206766 

TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 

Wheeling,  IL  60090 
(3 1 2)  459-9700  Telex  206766 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 
Complete  5  unit  VI 5  Harris  press 

Goss  Mark  1  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  1  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 
Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 

Hoe  balloons 

Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

16933.  All  materials  must  be  received 
by  May  8,  1987. 

Mansfield  University  is  an  Affirmative 
Action,  Equal  Opportunity  Employer: 
Black  persons  and  other  minority 
persons  are  encouraged  to  apply. 

THE  MISSOURI  SCHOOL  OF  JOUR¬ 
NALISM  is  seeking  a  managing  editor 
for  its  general  circulation  newspaper. 
The  candidate  will  supervise  news 
coverage,  teach,  and  help  maintain 
relations  with  newspaper  professionals. 
The  candidate  must  have  significant 
newsroom  management  experience  and 
an  ability  to  work  with  talented 
colleagues  and  students.  Advanced 
degree  and  teaching  experience  strong¬ 
ly  preferred.  Tenure  track  appointment 
begins  August  1987.  Send  resume, 
including  references,  to  Byron  Scott, 
Chair,  Managing  Editor  Search  Commit- 
te,  Missouri  School  of  Journalism,  Box 
838,  Columbia,  MO  65205.  Equal 
Opportunity  Employer. 

EDITOR  &  PUBLISHER  for  April  11,  1987- 


HELP  WANTED 


ACADEMIC 


MEDIA  MANAGER  to  advise  student 
news-ed  staffs  and  manage  the  produc¬ 
tion  and  photography  departments. 
Demonstrated  journalistic  competence, 
management  experience  and  excellent 
people  skills  are  essential  to  success  in 
this  position.  Reports  to  the  director 
and  is  a  member  of  the  management 
team.  Note:  this  is  a  tentative  vacancy. 
ADVERTISING  SUPERVISOR  for  the  ad 
sales,  marketing  and  circulation  depart¬ 
ment.  Most  student  sales  representa¬ 
tives  are  non-ad  majors  with  little  or  no 
previous  sales  experience  and  require 
considerable  training.  Sales,  manage¬ 
ment  and  training  experience  and  excel¬ 
lent  people  skills  are  essential  to 
success  in  this  position.  Immediate 
vacancy. 

Students  Publishing  Company  is  a  non¬ 
profit  corporation  which  is  responsible 
fcr  most  student-produced  media 
(including  daily  newspaper,  yearbook, 
video  annual)  serving  Southern  Method¬ 
ist  University  community.  It  is  an  inno¬ 
vative  and  dynamic  program  which, 
while  financially  and  operationally  inde¬ 
pendent  of  SMU,  enjoys  a  strong  and 
positive  working  relationship  with 
students,  faculty  and  administration. 
The  working  conditions  and  benefits  are 
exceptional.  To  apply,  send  resume  and 
letter  of  application  with  salary  history 
tO:  L.  R.  Hyder,  Director,  Students 
Publishing  Company,  Inc.,  Box  134 
SMU  Station,  Dallas,  TX  75275.  AA/ 
EOE.  Applications  will  be  accepted 
until  positions  are  filled. 


E&P  CLASSIFIED 
(212)  675-4380 


COMPUTER  TECHNOLOGY 


PRODUCT 

DEMONSTRATOR 

{Computerized  Typesetting) 

Crosfield  Electronics,  Inc., 

having  recently  expanded  into 
the  typesetting  market,  requires 
the  addition  of  a  Product  Dem¬ 
onstrator  for  our  Hastech  CSI 
product  lines  (System  23001 
2400). 

Specific  responsibilities  include: 

•  Conducting  equipment 
demonstrations 

•  Technical  sales  support 

The  successful  candidate  must 
have  a  strong  knowledge  of 
both  hardware/software  appli¬ 
cations  within  a  systems  envi¬ 
ronment.  Excellent  presentation 
skills  are  a  must.  Should  you  be 
interested,  please  forward  your 
resume,  in  strict  confidence,  to: 
Personnel  D^.,  65  Harris- 
town  Road,  Glen  Rock,  NJ 
07452. 

Equal  Opportunity  Employer  M/F 


Crosfield 
Electronics 
Inc. 


A  Oe  La  Rue  Cwnpany 


HELP  WANTED 


COMPUTER  TECHNOLOGY 

SYSTEMS  TECHNOLOGY  MANAGER 
(VAX  Systems  Programming)  Upon 
completion  of  6  months  employment 
you  will  receive  $1,000  bonus!  New 
Jersey’s  largest  PM  daily  newspaper 
seeks  Manager  of  Systems  Technology. 
Ten  years  experience  with  2-3  years  in 
active  management  with  large  VAX 
System  in  cluster  environment.  Respon¬ 
sible  for  supervision  and  coordination  of 
Systems  Technology  staff  including 
Systems  Programming  and  Production 
Systems  Support.  Evaluate,  recom¬ 
mend,  develop  and  implement  new 
software  and  hardware  systems;  resolve 
problems  arising  on  computer  systems. 
Direct  training  of  programmers,  opera¬ 
tors  and  users  in  use  of  software 
systems  and  counsel  user  departments 
in  specifying  and  selecting  software. 
Responsibility  for  monitoring  and 
tuning  existing  systems.  Salary  compat¬ 
ible  with  experience,  excellent  benefits 
with  2  profit  sharing  plans; 
100%- 125%  tuition  reimbursement 
plan.  Send  resume  to  Lynn  Polle,  The 
Record,  150  River  St.,  Hackensack,  NJ 
07601. 


ADMINISTRATIVE 

MIAMI  WEEKLY,  30,000  circulation 
and  $1  million  in  billing  with  strong 
growth  potential,  seeks  COO  exper¬ 
ienced  in  all  aspects  of  newspaper 
publishing  with  especially  successful 
record  in  sales  and  circulation.  R.  Toll, 
800  Brickell  Ave.,  Suite  200,  Miami, 
FL  33131. 


PUBLISHER  TRAINEE 
Paper  in  weekly  group  in  the  lakes  and 
mountains  of  Maine,  New  Hampshire 
seeks  assistant  manager.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 
helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers  Inc.,  PO  Box  269,  Norway, 
ME  04268. 


PUBLISHER 

For  long  established  competitive  semi¬ 
weekly  in  South  Florida.  Great  oppor¬ 
tunity  for  a  highly  motivated  self  starter. 
Send  resume  and  salary  expectations  to 
Box  1932,  Editors  Publisher. 


_ ADVERTISING _ 

ACCOUNT  REPRESENTATIVE 
National  Advertising  Department 
The  Star-Ledger  is  New  Jersey's  leading 
daily  and  Sunday  newspaper.  Our 
continued  growth  in  circulation  and 
advertising  volume  places  us  in  presti¬ 
gious  company  among  the  nation’s  20 
largest  newspapers. 

We  are  currently  seeking  an  ambitious 
advertiisng  sales  professional  to  fill  an 
immediate  opening  in  our  national 
advertising  department.  The  person  we 
seek  will  be  responsible  for  a  wide  range 
of  national  accounts  that  include  finan¬ 
cial,  automotive,  computer,  television, 
liquor  and  tobacco  advertisers. 

The  successful  candidate  will  enjoy  a 
work  environment  that  is  both  profes¬ 
sional  and  challenging.  Benefits 
include  a  choice  of  HMD’s  or  Blue 
Cross/Blue  Shield  as  well  as  dental, 
vision  and  retirement  plans. 

Qualified  candidates  should  send 
resume  along  with  salary  history  ASAP 

tO; 


Mr.  Fred  Marks 
National  Advertising  Mgr. 

THE  STAR-LEDGER 
Star  Ledger  Plaza 
Newark,  NJ  07101. 

EOE/M/F/HA/ 
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ADVERTISING  | 

Ad  Dir  to  $70,000 

West  Coast  50,000  daily  and  part  of 
a  chain  is  seeking  an  experienced 
ad  director  who  can  bring  stability, 
style  and  leadership  to  this  news¬ 
paper. ..must  possess  an  abun-  . 
dance  of  common  sense. 

Retail  Ad  Mgr  to  $60,000 

A  50,000  plus  daily  in  a  desirable 
Southeast  location  is  seeking  an 
RAM  to  supervise  25  people...  must  | 
be  able  to  assume  position  of  ad 
director  in  two-three  years.  “Street 
smarts”  and  a  good  administrative 
ability  essential 

Class  Ad  Mgr  to  $50,000 

Our  client  a  100,000  daily  in  a 
competitive  Northeast  market  is 
seeking  a  good  manager  with  skill  in 
computerized  operations. 

Class  Ad  Mgr  to  $40,000  -i- 
A  50,000  daily  is  seeking  a  creative 
CAM  with  four  to  five  years  experi-  '• 
ence  .  automotive  and  employment 
experience  a  must. 

Retail  Ad  Mgr  to  $35,000 

20,000  +  daily  and  part  of  a  chain  in 
a  highly  desirable  location  seeks  an 
experienced  RAM  to  supervise  staff 
of  ten  in  this  highly  competitive 
marketplace. 

Retail  Ad  Mgr  to  $40,000  -i- 
An  East  Coast  daily  is  looking  for  a 
RAM.  This  position  is  in  a  mature 
market.  Must  have  five  years  exper¬ 
ience  in:  sales;  budgeting;  major 
market  development;  and  sales 
staff  development. 

Ad  Dir  to  $40,000 

A  medium  size  Midwest  daily  and 
part  of  a  major  chain,  is  seeking  an 
ad  director  who  thrives  in  a  competi¬ 
tive  environment. 

Ad  Mgr  to  $35,000 

Our  client,  a  30,000  plus  daily  is 
seeking  a  retail  sales  manager  who 
can  manage  in  a  “Theory  Y"  style. 

Special  Sect  Mgr  $35,000 
A  50,000  t  daily  and  part  of  a  major 
chain  is  seeking  a  special  sections 
manager.  The  selected  person 
must  have  demonstrated  superior 
sales  ability. 

Class  Ad  Mgr  to  $20,000 

An  East  Coast  daily  is  seeking  an 
experienced  CAM.  Located  in  desir¬ 
able  college  town. 

Ad  Mgr  to  $25,000  + 

Small  daily  'ocatged  in  desirable 
vacation  spot  is  seeking  an  ad 
manager. 

Adv  Sales  to  $20,000 

Small  Southern  daily  seeks  exper¬ 
ienced  sales  representatives  ,  to  be 
groomed  for  the  RAM  position. 

All  positions  fee  paid 
Send  resume  to  or  call: 

Fred  J.  Dunkerley 

GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
PO  Box  905 
Media,  PA  19063 
(215)  565-0800  or  (800)  523-7112 


HELP  WANTED _ 

_ ADVERTISING _ 

ADVERTISING  SALES  Person  for 
28,000  daily  in  Big  Ten  university 
town,  growing  market.  Ad  sales  experi¬ 
ence  required.  Salary  plus  commission, 
good  benefits.  Starts  mid-May.  Send 
resume  and  salary  requirements  to: 
Personnel  Dept.,  The  Herald-Telephone, 
PO  Box  909,  Bloomington,  IN  47402. 

ADVERTISING  DIRECTOR 
A  super  promotion  tor  a  talented  indivi¬ 
dual  has  created  an  opening  at  the  helm 
of  our  advertising  department.  This 
opening  is  an  outstanding  opportunity 
for  some  other  highly  accomplished 
person. 

Vl/e're  a  top  flight  19,000  PM  daily 
located  in  one  of  the  Midwest  premier 
university  communities.  We’ve  got  a  lot 
to  offer. 

If  you're  a  capable  and  efficient  indivi¬ 
dual  prepared  to  take  the  reins  of  the 
staff;  if  you  have  the  leadership  skills  to 
guide  its  growth  with  an  expanding 
business  community;  if  you  personlly 
are  prepared  to  see  your  reponsibilities 
broaden  into  other  facets  of  marketing 
for  print  and  electronic  media,  then 
we'd  certainly  like  to  know  about  you. 
Tell  us  why  your'e  the  new  leader  we're 
seeking.  Send  a  letter  and  resume,  in 
complete  confidence,  to  Box  1918, 
Editor  &  Publisher. 

ADVERTISING  DIRECTOR  for  17,000 
southern  Oregon  daily.  Due  to  promo¬ 
tion  we  are  looking  for  someone  who  will 
let  our  staff  benefit  froui  llieir  maturity, 
experience  and  creative  abilities.  We 
want  a  leader,  a  motivator  and  a  organ¬ 
ized  individual.  We  would  like  someone 
who  respects  the  value  of  people  and 
will  be  involved  in  the  community.  The 
person  we  will  chose  will  be  exper¬ 
ienced  in  display  and  classfied  sales 
and  the  production  of  both.  This  is  rare 
opportunity  to  join  the  management 
team  of  a  101  years  young  family- 
owned  independent  newspaper 
company.  Send  resume  and  salary 
requirements  to  Dennis  Mack,  General 
Manager,  Daily  Courier,  PO  Box  1468, 
Grants  Pass,  (3r  97526. 

ADV/SALES  MANAGEMENT 
An  excellent  opportunity  in  advertising 
sales  and  management  for  a  qualified 
energetic  person  who  is  willing  to  work 
for  an  excellent  return.  Must  have  good 
sales  ability,  be  self  motivated  and  will¬ 
ing  to  take  on  responsibility.  Layout 
skills  helpful.  Should  be  able  to  talk 
with  both  advertising  agencies  and  to 
accounts  both  in  person  and  by  tele¬ 
phone,  Able  to  organize  and  lead  adver¬ 
tising  department  with  direct  line  to 
publisher  of  multi-business  (4  color) 
publications.  Location-  down  South. 
Write  in  detail  sales  record  and  qualifi¬ 
cation  in  field  of  management,  with 
references.  Interview  required.  Box 
1903,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  -  to  lead 
staff  of  5  and  be  responsible  for  classi¬ 
fied.  Proven  success  a  must.  This  posi¬ 
tion  offers  good  opportunity  for  right 
person  to  become  General  Manager. 
Small  daily  with  TMC,  and  shopper 
competition.  In  N.C.  to  35,000  yr.  Box 
1920,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER  for 
Zone  1  daily/Sunday,  6  weeklies  and  a 
shopper.  We  will  only  entertain 
aggressive,  self  motivated  applicants 
who  thrive  in  a  competitive  market  and 
possess  strong  leadership/training  abili¬ 
ties.  You  will  command  our  8  person 
sales  staff,  our  art  and  dispatch  depart¬ 
ments  and  be  responsible  for  promo¬ 
tions  and  budgeting.  The  potential  tor 
personal  growth  is  limitless.  Our 
compensation  and  benefits  programs 
are  excellent.  Send  resume  to:  Dave 
Ruscetta,  General  Manager,  Citizen 
Publications,  349  New  Haven  Ave., 
Milford.  CT  06460. 


HELP  WANTED _ 

ADVERTISING _ 

A  REGIONAL  NEWSPAPER  GROUP  in 
the  Southeast  seeks  experienced  adver¬ 
tising  professionals  at  both  the  director 
and  manager  levels.  Candidates  must 
possess  competitive  market  experie¬ 
nce;  the  ability  to  translate  market 
knowledge  into  challenging  and  realis¬ 
tic  revenue  budgets;  the  ability  to 
achieve  successful  relationships  with 
employees;  and  the  ability  to  imple¬ 
ment  short  and  long  term  strategy  for 
continuing  revenue  growth.  Send  cover 
letter,  resume  and  salary  history  to  Box 
1909,  Editor  &  Publisher. 

ASSISTANT  REGIONAL  DIRECTOR 
Haas  Publishing  Company,  the  nation’s 
largest  successful  publisher  of  monthly 
apartment  guide  and  journal  seeks 
aggressive,  career  minded  and  moti¬ 
vated  individual  to  assist  regional  direc¬ 
tor  in  overseeing  regional  publishing 
operation.  Background  in  advertisi.i^ 
sales  and/or  property  management/ 
apartment  management  preferred. 
Excellent  opportunity  with  the  nation’s 
leader.  Send  resume  Mr.  Levine,  3119 
Campus  Drive,  Norcross.  GA  30071. 

CLASSIFIED  ADVERTISING  MANAGER 
needed  immediately  at  144  year  old 
family  owned  26,000  circulation  daily/ 
Sunday  newspaper,  located  in  Zone  4, 
Rome,  Georgia  (60  plus  miles  north¬ 
west  of  Atlanta)  looking  for  experienced 
leader  in  class  advertising  and  tele¬ 
marketing.  Renumeration  up  to 
$30,000  plus  based  on  degree  of 
experience  and  ability.  Attractive  bene¬ 
fits.  Rush  resume  to  H.  Wilson  Adams, 
Advertising  Director,  Rome  News- 
Tribune,  PO  Drawer  F,  Rome,  GA 
30161. _ 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 

CHESAPEAKE  PUBLISHING  is  looking 
for  an  advertising  director  to  lead  an  8 
person  department  in  Waldorf,  Mary¬ 
land  25  miles  southeast  of  Washington, 
DC.  Strong  marketing  background  and 
solid  sales  experience  required.  Demon- 
stated  management  ability  preferred. 
Two  weeklies  and  a  twice  weekly  paper 
are  served  by  this  department  in  a 
rapidly  growing  suburban  area.  New 
office  and  printing  plant,  competitive 
salary,  excellent  benefits.  Resume  to 
Mary  Ziegenhagen,  Publisher,  The 
Maryland  Independent,  7  Industrial 
Park  Circle,  Waldorf,  MD  20601. 
CLASSIFIED  MANAGER  daily  newspap¬ 
er  in  South  Carolina  seeks  an  aggressive 
individual  to  head  our  classified  adver¬ 
tising  department.  Successful  candi¬ 
date  must  have  experience  in  classified 
or  display  advertising.  Attractive  salary 
and  incentive  program  plus  complete 
company  benefits  package.  Qualified 
individuals  should  send  complete 
resume  outlining  experience  and  salary 
history  to  Box  1928,  Editor  & 
Publisher. 

DISPLAY  ADVERTISING 
SALES  MANAGER 

Good  career  opportunity  available  in 
non-competitive  fast  growing  top  100 
California  market.  The  position  requires 
experience  and  a  thorough  knowledge  of 
newspaper  sales.  Salary  middle  5 
figure.  Excellent  benefit  package 
offered.  Send  resume,  salary  history  to 
W.A.  Keever,  Director  of  Personnel,  The 
Bakersfield  Californian,  PO  Box  440, 
Bakersfield,  CA  93302.  EOE. 

ADVERTISING  SALESPERSON 
Immediate  opening  for  intelligent, 
aggressive,  ethical  salesperson  to  work 
out  of  NJ  office.  Excellent  company, 
compensation  package  and  company 
benefits.  Box  1923,  Editor  &  Publisher. 


HELP  WANTED _ 

_ ADVERTISING _ 

IMMEDIATE  OPENING  for  an  advertis¬ 
ing  manager  with  small  daily  or  large 
weekly  experience.  The  Times- 
Georgian,  6  day  daily  with  10,000 
circulation  and  TMC  program,  requires 
an  individual  with  college  degree  or 
comparable  experience,  a  history  of 
success,  the  ambition  and  ability  to 
advance  at  this  newspaper  or  one  of  the 
50  properties  owned  by  Worrell  Enter¬ 
prises,  Inc.  The  advertising  director  will 
be  responsible  for  all  advertising 
revenue  and  provide  training,  leader¬ 
ship,  and  guidance  to  staff  of  10. 
Complete  compensation  program  with 
competitive  salary  and  bonus  plus 
commission,  profit  sharing,  and  an 
environment  that  stimulates  personal 
and  professional  growth.  Direct  applica¬ 
tions  to:  David  R.  McClain,  General 
Manager,  Times-Georgian,  PO  Box  460, 
Carrollton,  GA  30117.  Include  resume, 
salary  history  and  references  with  cover 
letter.  EOE. 


MIDWEST  SUBURBAN 
Small  suburban  group  needs  aggressive 
advertising  manager  who  can  sell,  teach 
others  and  lead  our  sales  expansion. 
With  small  staff  of  8  we  expect  a  work¬ 
ing  manager,  we  have  several  offices  in 
metro  market.  Competition  is  stiff  with 
shoppers,  other  weeklies  and  metro 
daily.  Our  area  is  growing  fast,  with 
diverse  market  of  retail,  commercial, 
industrial  and  residential.  We  are  deve¬ 
loping  long  range  plans  and  need  highly 
capable  person  with  management 
experience.  Excellent  position  for 
personal  growth,  salary  and  bonus 
open.  Box  1935,  Editor  &  Publisher. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspapers 
Association,  Personnel  Referral 
Senrice,  70  Washington  Street,  Salem, 
MA  01970. _ 

RETAIL  ADVERTISING  MANAGER  for 
progressive  Zone  3  46,000  daily  with 
TMC.  The  ideal  candidate  will  have 
previous  management  experience. 
Outstanding  opportunity  for  career 
minded  individual.  Excellent  compen¬ 
sation  and  benefits  package.  Send 
resume  and  salary  history  to  Box  1864, 
Editor  &  Publisher. 


RETAIL  AD  MANAGER 
Excellent  opportunity  to  build  reputa¬ 
tion  and  lineage  in  very  dynamic  Zone  1 
market.  The  Telegraph  is  a  30,000 
daily  and  Sunday  newspaper.  We  are 
looking  for  an  aggressive  goal  oriented 
individual  with  a  solid  ad  background 
who  can  manage  and  motivate  12 
outside  sales  representatives  in  a  highly 
competitive  market.  Applicant  should 
possess  strong  people  skills,  be  innova¬ 
tive,  work  well  under  pressure,  be  crea¬ 
tive,  possess  the  ability  to  teach  and 
plan  ahead.  We  offer  an  excellent  work¬ 
ing  environment  and  benefit  package. 
Send  resume  with  salary  history  to 
Personnel  Manager,  The  Telegraph,  PO 
Box  1008,  Nashua,  NH  03061. 


PHOTO/GRAPHICS 

ALBUQUERQUE’S  TRIBUNE  is  looking 
for  a  first-rate  photo/graphics  director  to 
lead  a  staff  of  4  photographers  and  2 
artists.  If  you  are  interested  in  doing 
some  industry-standard-setting  work, 
send  a  resume  and  samples  to  John 
Weed,  Managing  Editor,  The  Albu¬ 
querque,  PO  Drawer  T,  Albuquerque, 
NM  87103. 


46 
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HELP  WANTED 

_ ADVERTISING _ 

SALES  MANAGER  for  growing  Connec¬ 
ticut  urban  weekly.  Sales  management 
experience  preferred.  Send  resume 
along  with  salary  history  to;  Box  1912, 
Editor  &  Publisher. 

TIMES  GRAPHICS,  Gannett  subsidiary, 
has  immediate  opening  for  retail  sales. 
,3-5  years  previous  newspaper  sales 
experience  required.  Salary  commensu¬ 
rate  with  experience  plus  excellent 
company  benefits.  Send  resume,  salary 
history/requirements  to  Sandy  Wicker, 
Times  Graphics,  PO  Box  1504,  Vine- 
land,  NJ  08360.  EOE. 

WE  ARE  LOOKING  FOR  OUR  NEXT 
CLASSIFIED  MANAGER-The  Colum¬ 
bian  newspaper  in  Vancouver  Washing¬ 
ton  (47,000  daily  52,000  Sunday)  has 
a  great  career  opportunity  for  you! 
Manage  our  staff  of  seasoned  profes¬ 
sionals  in  the  scenic  Pacific  Northwest. 
We  are  96  year  old  independently 
owned  newspaper  and  commerical 
printing  company  and  we’ve  done  the 
planning  to  keep  us  that  way.  This  gives 
you  the  opportunity  to  run  your  own 
department.  A  proven  track  record  of 
success  as  a  CLASSIFIED  manager  is 
required.  Salary  is  negotiable.  Full 
benefit  package  including  four  weeks 
paid  vacation  and  employee  stock 
ownership  plan. 

For  your  application  packet  please  call 
Ann  Michael,  The  Columbian  (206) 
694-3396  collect. 

Equal  Opportunity  Employer 

WE  GUARANTEE  Confidentiality. 

Marketing-Advertising- 
Promotion  Manager-Print  Media 
We  need  the  best....  If  you  excel  in 
sales  management  and  have  a  proven 
record  in  print  media — we  want  to  talk 
to  you.  We  need  a  motivator,  manager, 
sales  person  with  endless  energy,  who 
wishes  to  grow  professionally  in  an 
atmosphere  that  encourages  creativity 
and  innovation.  We  want  a  joint 
commitment  with  the  right  person. 
Outstanding  financial  package— salary, 
incentive,  benefit  package.  This  is  an 
opportunity  for  growth  in  an  excellent 
organization.  Come  help  us  grow!  Confi¬ 
dential  interview  assured.  Box  1910, 
Editor  &  Publisher. 

ARTIGRAPHICS _ 

NEWSROOM  ARTIST-The  La  Crosse 
Tribune  seeks  a  newsroom  artist  to 
provide  graphics  support  for  all  news 
sections  of  our  daily  and  Sunday  news¬ 
paper  The  person  we  hire  will  contri¬ 
bute  through  free  hand  drawing,  paint¬ 
ing,  cartooning  and  other  artistic  tech¬ 
niques.  He  or  she  will  help  design 
section  covers,  work  with  maps  and 
charts,  be  knowledgeable  in  typography 
and  understand  newspaper  design 
involving  black  and  white  and  color 
photography.  She  or  he  will  be  comfort¬ 
able  and  creative  with  all  facets  of  full 

and  spot  color  technology - we  use 

much  and  want  to  use  it  better - and 

the  overall  production  process.  Experi¬ 
ence  with  computer  graphics  is  a  plus. 
If  you  are  the  right  person,  send  a  letter 
of  application,  resume  and  samples  to 
Human  Resources,  La  Crosse  Tribune, 
401  N.  Third  St.,  La  Crosse,  Wl  54601. 
No  phone  calls  please.  Application 
deadline  is  Friday.  April  24,  1987. 


_ CIRCULATION _ 

CIRCULATION  SUPERVISOR 
Needed  tor  Southwest  metro  daily.  Zone 
8.  Must  have  solid  background  with 
progressive  organization  and  proven 
ability  to  motivate  staff  toward  perma¬ 
nent  growth.  Supervise  team  of  district 
managers  in  sales,  service,  collection 
and  recruiting  young  merchants.  Excel¬ 
lent  starting  salary,  DOE  and  complete 
benefits  program.  Box  1858,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  April  1 


HELP  WANTED 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Leadership.  Initiative.  The  ability  to 
motivate  and  direct  others.  The  poten¬ 
tial  for  personal  growth  as  a  team  player 
on  a  growing  PM  daily  in  an  exciting  and 
growing  Midwestern  university 
community. 

If  those  attributes  describe  you,  then 
perhaps  you're  the  individual  who  can 
infuse  new  enthusiasm,  vitality  and 
professionalism  into  our  circulation 
department. 

What’s  your  background?  Have  you 
supervised  youth  carriers?  Adults? 
Motor  route  drivers?  Are  you  adept  with 
postal  and  ABC  regulations?  Can  you 
handle  a  TMC  and  third  class  mail? 
What  CIS  experience  do  you  have?  What 
are  your  personal  ambitions,  and  what 
is  the  foundation  for  your  goals? 
Introduce  yourself  to  us.  Write,  in  confi- 
dence,  to  Box  1917,  Editor  & 
Publisher.  Include  a  resume  and  the 
names  of  people  we  can  contact  to  learn 
more  about  you. 

CIRCULATION  DIRECTOR 
Aggressive,  growth-minded,  profession¬ 
al  needed  to  take  northern  Ohio  daily 
from  35,000  to  40,000  circulation.  In 
a  very  competitive  market.  Proven  sales 
and  promotion  experience  a  must. 
Strong  computer  background  and  P.I.A 
experience  helpful.  Salary  and  other 
benefits  based  on  experience,  success 
and  enthusiasm.  Send  resume  with 
salary  requirements  to  Box  1873, 
Editor  &  Publisher. 


CIRCULATION  CHIEF 
Progressive  Zone  2  daily  seeks  sharp, 
ambitious  circulation  manager.  You 
must  have: 

5  years  or  more  on  a  daily 
experience  as  a  manager 
Track  record  of  circulation  gain 
College  degree  and  willingness 
to  take  role  in  a  total  newspaper 
management  team 
A  feel  for  detail  and  a  focus 
on  big  picture 

We’re  a  36,000  circulation,  7-day  oper¬ 
ation  in  a  gorgeous  spot  in  upstate  New 
York,  If  you  are  career-minded  and  look¬ 
ing  for  an  uncommon  opportunity  rush 
us  a  resume.  Tell  us  how  you’ll  help  us 
grow  to  45,000,  Box  1910,  Editor  & 
Publisher. 


HOME  DELIVERY  MANAGER 
Sunny  Southern  California’s  finest  has  a 
great  job  for  you  if  you’re  a  successful 
supervisor  and  ready  to  move  up.  If  you 
can  lead  through  motivation  and  good 
sense  rather  than  through  intimidation, 
send  your  resume  tO:  Tom  M.  Peterson, 
Circulation  Director,  The  Orange  County 
Register,  625  N.  Grand  Avenue,  Santa 
Ana,  CA  92711. 

LARGE  ZONE  6  daily  newspaper  has  an 
opening  for  a  highly  motivated  individu¬ 
al  with  proven  management  experience 
in  home  delivery  and  single  copy  sales. 
Individual  must  have  the  ability  to 
recruit,  train  and  motivate  independent 
contractors,  possess  solid  record  keep¬ 
ing  skills,  have  a  strong  sales  back¬ 
ground  and  be  able  to  work  in  a  compe¬ 
titive  market.  A  progressive  salary  and 
benefits  package  awaits  the  successful 
applicant.  Candidate  should  forward  a 
resume  to  Box  1900,  Editor  & 
Publisher. 

SUNNY  SOUTHWEST-A  major  news¬ 
paper  in  the  Southwest  in  an  excellent 
growth  area  is  looking  for  an  exper¬ 
ienced  manager  with  a  proven  track 
record  to  assume  responsibility  for  our 
afternoon  home  delivery  operation.  The 
applicant  should  have  good  communi¬ 
cation  and  leadership  skills  and  the 
ability  to  hit  the  ground  running.  Send 
resume  with  salary  history  and  refer¬ 
ences  to  Box  1931,  Editor  &  Publisher. 
An  equal  opportunity  employer. 

,  1987 


HELP  WANTED 

_ CIRCULATION _ 

CIRCULATION  HOME 

DELIVERY  MANAGER 
Immediate  opening  for  our  266,000 
weekly  suburban  newspaper  group. 
Direct  responsibility  for  training  and 
motivating  a  staff  of  10  area  managers 
who  are  responsible  for  handling  1700 
carriers  with  a  190,000  circulation 
saturation  delivery  with  voluntary  pay. 
Person  we  are  seeking  must  be  a  people 
oriented  manager.  Prior  circulation  and 
supervisory  experience  desired.  We 
offer  a  competitive  salary  plus  bonus 
program  in  addition  to  a  fringe  benefit 
package.  For  consideration  please  send 
resume  and  salary  history  tO;  Personnel 
Dept.,  Cincinnati  Suburban  Press, 
1329  Arlington  St,,  Arlington,  OH 
45225.  Equal  Opportunity  Employer. 


_ EDITORIAL _ 

73  AMATEUR  RADIO  is  looking  for  an 
experienced  editor  who  has  a  strong 
background  in  amateur  radio.  The  qual¬ 
ified  applicant  must  be  able  to  shape 
the  editorial  focus  of  the  magazine.  Up 
to  date  knowledge  of  ham  radio  technol¬ 
ogy  is  an  absolute  necessity.  If  you 
understand  the  market  place  and  can 
report  on  it  without  editorial  bias;  if  you 
write  Cleary  and  concisely  sharing  our 
absolute  reverence  for  deadlines,  this 
could  be  the  opportunity  you  are  looking 
for.  73  is  located  90  minutes  from 
Boston  in  the  beautiful  Monadnock 
region  of  southern  New  Hampshire  and 
offers  a  competitive  salary  and  an  excel¬ 
lent  benefits  package.  Send  your 
resume  to  Stu  Norwood,  Associate 
Publisher,  73  Amateur  Radio,  WGE 
Center,  Peterborough.  NH  03458. 

ASSISTANT  LIFESTYLE  EDITOR- 
Strong  layout,  copy  editing  essential. 
Salary  depends  on  experience.  Reply 
with  samples  to  Managing  Editor, 
Altoona  Mirror,  PO  Box  2008,  Altoona, 
PA  16603. 

A  LIFESTYLES  EDITOR  who  under¬ 
stands  the  need  tor  aggressive  feature 
writing  in  a  competitive  market.  Has  a 
bright  future  with  us.  You  will  develop 
story  ideas,  edit  copy  and  design  cover 
pages  tor  a  daily  litestyle  section  and 
weekly  food  and  entertainment  section. 
We’re  a  40,000  AM  Zone  2.  Write  to 
Sam  Fosdick,  York  Daily  Record,  1750 
Industrial  Highway,  York,  PA  17402 
with  your  philosophy  of  a  strong  feature 
section,  samples,  and  resume. 

ARTIST 

San  Francisco  Examiner  seeks  an 
editorial  artist  with  excellent  design  and 
illustration  skills  and  proficency  on  the 
Macintosh  and  who  would  enjoy  passing 
those  Mac  skills  on  to  others  in  art 
department.  Opening  for  a  well  quali¬ 
fied  person  to  spearhead  a  new  direc¬ 
tion  in  paper’s  infographics.  Art  depart¬ 
ment  of  10  is  currently  equipped  with  3 
Macpiusses,  a  LaserWriter  Plus  and  2  E 
Big  Picture  screens.  Recently  reorgan¬ 
ized  with  an  energetic,  open  and 
responsive  management,  the  Examiner 
seeks  the  best  talent  for  this  job. 
Contact  Don  McCartney,  Art  Director, 
San  Francisco  Examiner,  PO  Box  7260, 
San  Francisco,  CA  94120,  or  call  (415) 

777-7969. _ 

AWARD-WINNING  Southwest  weekly 
has  opening  for  food  editor.  This  is  not  a 
restaurant  review  job.  Must  have  report¬ 
ing,  editing,  organizational  skills  to  plan 
and  produce  weekly  section  of  food-and 
cooking-related  features.  Food  back¬ 
ground  a  plus.  Writing  talent,  innovative 
thinking  are  musts.  This  publication, 
the  third  largest  alternative  weekly  in 
the  country,  is  recognized  locally  and 
nationally  for  its  writing  and  reporting. 
Send  resume  and  lists  of  sample  story 
ideas  to  Managing  Editor,  New  Times, 
PO  Box  2510,  Phoenix,  AZ  85002. 


HELP  WANTED 


EDITORIAL 


AWARD  WINNING  NORTHERN  WEST¬ 
CHESTER  WEEKLY  seeks  reporters  to 
cover  education  beats.  Long  hours 
required.  Journalism  degree  hard  news 
experience  preferred.  Send  resume  to 
North  County  News,  1766  Front  St., 
Yorktown  Heights,  NY  10598. 


BUREAU  MANAGER-Editor  for  growing 
AM  in  Hudson  Valley.  Responsible  for 
staff,  correspondents  and  local  news 
content  of  community  -  focused  edition. 
Excellent  salary,  benefits.  Write:  Sam 
Daleo,  Managing  Editor,  Daily  Freeman, 
79  Hurley  Ave.,  Kingston.  NY  12401. 
No  phone  calls. 


GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-6000  Ext.  8-4261  for  current 
federal  list.  (Fee  required.) 


ENTRY  LEVEL  REPORTERS-  If  you 
got  the  talent  and  all  you  need  is  a  break 
into  the  dailies,  we’ve  got  the  editors 
ready  and  willing  to  help  you  develop 
your  reporting  and  writing  skills.  We’ve 
got  one  opening  now  and  anticipate 
others  this  Spring  as  some  of  our  repor¬ 
ters  move  on  to  larger  papers.  Send  3  of 
your  best  stories  to:  Bob  Lutgen, 
Managing  Editor,  Texarkana  Gazette. 
PO  Box  621,  Texarkana,  TX  75504. 


EXECUTIVE  EDITOR 
Prosperous  prize  winning  fast  growing 
pair  of  community  weeklies.  Circulation 
35,000  in  New  York  metro  area  seeks 
enterprising  editor  to  manage  2  news¬ 
rooms.  High  standards,  wide  autonomy. 
Salary  in  30’s  plus  profit  participating. 
For  ttie  right  candidate  the  dream  job. 
Experienced  applicants  only  please. 
Send  resume  and  clips  to  Executive 
Editor  Search,  The  Patent  Trader,  2721 
N.  Bedford  Rd.,  Mt  Kisco,  NY  10549. 


FEATURE  WRITER  The  Ft.  Lauderdale 
News.'Sun  Sentinel  is  looking  for  a 
feature  writer  for  its  lifestyle  section. 
Candidates  must  have  at  least  5  years 
professional  experience.  Send  10  writ¬ 
ing  clips,  resume  and  statement  of 
intent  to:  Robin  Doussard,  Features 
Editor,  PO  Box  14430,  Ft,  Lauderdale, 
FL  33302.  No  phone  calls  please. 


STAFF  WRITER 
Public  Affairs 

Fortune  500  company,  locatetj  in 
the  Southwest,  has  an  immediate 
opening  on  its  corporate  communi¬ 
cations  staff. 

We  prefer  candidates  with  out¬ 
standing  academic  records,  jour¬ 
nalism  degree  and  2-6  years  of 
intensive,  related  writing  experi¬ 
ence  in  a  daily  newspaper,  news 
service,  broadcast  or  corporate 
environment. 

This  position  offers  an  excellent 
wage  and  benefit  package  and  a 
variety  of  challenging  writing 
assignments. 

Please  send  your  resume  and  sal¬ 
ary  history  to: 

Box  1942,  Editor  &  Publisher 


An  Equal  Opportunity  Employer 
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EDITORIAL 
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EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


FINANCIAL  REPORTER:  Aggressive, 
personable  self-starter  needed  to  help 
cover  New  York  futures  and  financial 
markets  for  fast-growing  financial  news 
wire  service,  economic  background 
helpful,  June  graduates  invited. 
Resume  and  cover  letter  to  Judith 
Burns,  Commodity  World  News,  15 
Maiden  Lane,  Suite  1712,  New  York, 
NY  10038. 


FOOD  EDITOR  The  Ft. Lauderdale 
News/Sun  Sentinel  is  looking  for  a  food 
editor  to  write  for  and  edit  its  weekly 
food  section.  Candidates  must  have 
solid  food  writing  experience  and  strong 
editing  and  planning  skills.  Send  10 
clips  (or  sections),  resume  and  state¬ 
ment  for  food  section  philosophy  to: 
Robin  Doussard,  Features  Editor,  PO 
Box  14430,  Ft.  Lauderdale,  FL  33302. 
No  phone  calls  please. 

GENERAL  ASSIGNMENT  REPORTER 
needed  to  cover  legislative,  business 
and  feature  news  for  Independent 
Statewide  News  Bureau,  (iontact: 
Editor,  Connecticut  Statenews  Bureau, 
57  Pratt  St.,  Hartford,  CT  06101. 


JOIN  THE  FLORIDA  PUSH 
We’re  upgrading  our  staff.  We  want 
talented  and  experienced  reporters  and 
desk  people  who  want  chance  to  be 
creative  and  competitive  in  mid-sized 
but  growing  beach  city.  Florida  is  grow¬ 
ing  and  so  will  you  as  member  of  our 
staff.  Box  1883,  Editor  &  Publisher. 


KOREA  BUREAU  CHIEF 
Want  a  front  seat  at  the  '88  Olympics  in 
South  Korea?  Meet  the  following  qual¬ 
ifications  and  It's  yours.  Pacific  Stars 
and  Stripes,  the  US  Forces  state-of-the- 
art  daily  newspaper  headquarted  in 
Tokyo,  is  looking  for  an  experienced 
newsman  to  run  its  Korea  Bureau  in 
Seoul.  The  ideal  candidate  should  have 
a  minimum  of  five  years  experience  as  a 
reporter  on  a  daily  newspaper,  be  fami- 
lar  with  government/military  affairs, 
have  some  knowledge  of  the  Asia- 
Pacific  region  and  be  a  good  copy 
editor.  Prior  service  in  the  Armed  Forces 
and  the  ability  to  cover  sports  events 
would  be  a  plus.  Base  pay  is  $22,458, 
plus  a  tax-free  housing  allowance  or 
government  quarters,  military  exchange 
and  commissary  (shopping  and  food) 
privileges,  annual  vacation  and  in  addi¬ 
tion,  after  two  years,  up  to  two  weeks 
paid  home  leave.  Applicants  should 
forward  Department  of  Army  Form 
3433,  Application  for  Nonappropriated 
Fund  Employment,  or  a  Standard  Form 
171,  Personal  Qualifications  State¬ 
ment,  available  at  US  Federal  Govern¬ 
ment  offices,  to  the  following  address: 

Eighth  US  Army 
Civilian  Recruiting  Office 

PO  Box  C-34102 
Seattle,  Washington  98124-1102 


MANAGING  EDITOR 
Immediate  opening  for  editor  on  a  small 
daily  newspaper  in  southern  Zone  5. 
Beautiful  community  with  many  plus 
advantages.  Applicants  must  have  good 
writing  skills,  leadership  and  training 
abilities.  Advancement  opportunities 
are  excellent  for  the  right  person  in  our 
corporation.  Letter,  resume,  clips  and 
references  to  Box  1881,  Editor  & 
Publisher. 


MANAGING  EDITOR 
16,500  circulation  Rocky  Mountain 
daily  seeking  ME  with  minimum  5  years 
experience  as  a  top  editor  or  ME  on 
daily.  Extensive  administrative  and 
budgetary  experience  required.  Send 
resume,  copies  of  weekday  and 
weekend  papers  and  5  recent  editorials 
you  have  written  to  Box  1929,  Editor  & 
Publisher. 


“PERSONAL  FINANCE  REPORTER, 
experienced,  sought  by  large  newspap¬ 
er.  Excellent  pay  and  benefits.  Send 
letter,  resume  and  clips  to  Box  1916, 
Editor  &  Publisher." 


MANAGING  EDITOR  Zone  9  metro  area 
small  daily  seeks  a  creative  manager  to 
produce  an  innovative  community 
newspaper  with  strong  emphasis  on 
local  news.  Experience  managerial  and 
editing  skills  a  must.  Send  resume  and 
salary  history  to  Box  1940,  Editor  & 
Publisher. 


MANAGING  EDITOR 
Quality  community  daily  seeks  energe¬ 
tic  shirt-sleeve  managing  editor.  Our 
paper  serves  an  area  of  rapid  population 
growth.  We  would  like  to  find  someone 
interested  in  long  term  commitment. 
Send  resume  in  confidence  to  T.  Pat 
Cavanaugh,  Publisher,  Suffolk  News 
Herald,  Suffolk,  VA  23434. 


NEWS  EDITOR—  12,000  circulation. 
Southern  California  daily.  Call  Harold 
Kinsch  (805)  987-5001. 


NEWS  EDITOR:  Strong  newsroom  lead¬ 
er  and  copy  editor  wanted  for  daily  PM 
on  Colorado's  scenic  Western  Slope. 
Must  have  solid  design  skills  and  record 
of  community  involvement.  Contact 
Robb  Krecklow,  Glenwood  Post,  PO  Box 
550,  Glenwood  Springs,  CO  81602.  Or 
call  (303)  945-8515  afternoons. 


NEWS  EDITOR 

We  need  a  news  editor  with  the 
management  skills  and  journalism  savy 
to  maintain  high  standards  of  editing 
and  design.  Talented  staff;  good  work¬ 
ing  environment.  We  are  a  33,000  AM 
daily  in  Zone  3.  Send  resume  and  refer¬ 
ences  to  Rob  Schorman,  Executive 
Editor,  Messenger-Inquirer,  PO  Box 
1480,  Owensboro,  KY  42302. 


COMMUNICATIONS  JOURNALIST 

Writing  news,  features,  editorials  for  company  publications 
and  performing  other  communications  assignments. 
Requires  Communications,  Journalism  or  English  degree 
and  at  least  1  year’s  newspaper  experience  or  its  equiva¬ 
lent.  Knowledge  of  photography,  economcis  and  political 
science  helpful. 

Send  resume,  transcripts  and  writing  samples  in  confidence 
to: 

C.P.  Williams 

Professional  &  Technical  Employment 
CATERPILLAR  INC. 

100  N.E.  Adams  St. 

Peoria,  IL  61629-1490 

WE  ARE  AN  EQUAL  OPPORTUNITY  EMPLOYER 


MANAGING  EDITOR 
Managing  Editor  for  monthly  garden 
magazine  with  at  least  2  plus  years 
experience  as  magazine  managing 
editor.  We're  looking  for  someone  who 
takes  initiative,  solves  problems,  loves 
magazines  and  has  some  gardening 
experience.  Must  have  thorough  know¬ 
ledge  of  production  from  manuscript  to 
mechanical  boards  to  printing  and  be 
able  to  maintain  a  deadline  schedule 
with  patience,  efficiency  and  a  sense  of 
humor. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Personnel  Department  (ME-EP) 
RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18049 
E.O.E. 


PHOTOGRAPHER 

A  Knight-Ridder  paper  that  treasures 
good  photos  needs  someone  who  will 
give  us  more  of  them.  Rewards  include 
good  play,  lots  of  enterprise  time,  pleas¬ 
ant  Sunbelt  living,  competitive  salary 
and  fringe  benefits.  Contact  Mark 
Strong,  Ledger-Enquirer,  PO  Box  711, 
Columbus,  GA  31994. 


REPORTER  for  weekly  Connecticut 
legal  newspaper,  part  of  national  chain. 
Wide  variety  of  news  and  features, 
including  legal  trends,  law  firm  news, 
legislative  issues,  trials.  Creative,  high¬ 
ly  talented  staff.  Strong  writing  skills 
and  two  years  reporting  experience  a 
must;  legal  background  a  plus.  Send 
resume  and  clips  to:  Senior  Editor,  The 
Connecticut  Law  Tribune,  Stamford 
Landing,  62  Southfield  Avenue,  Stam¬ 
ford,  CT  06902. 


REPORTER-Photographer  with  page 
layout  experience.  Five-day  morning 
daily.  Contact  Publisher,  Northern 
Wyoming  Daily  News,  (307)347-3241, 
PO  Box  508,  Worland,  WY  82401. 

REPORTER  WITH  EXPERIENCE 
A  monthly  business  magazine  in  South¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials  who  can 
cover  complex  issues  and  write  an  occa¬ 
sional  feature  with  flair.  Applicant  must 
have  a  minimum  of  3  years  experience. 
Please  submit  samples  of  written  work 
that  emphasize  your  versatility.  Do  not 
call.  Send  correspondence  tO:  Editor, 
Business  N.H,  177  East  Industrial 
Drive,  Manchester,  NH  03103. 


REPORTER 

We're  growing.  We  need  experienced 
reporters  willing  and  able  to  learn  to 
report  hard  news  on  business.  Start  as  a 
reporter,  great  potential  for  advance  to 
editor  and  beyond.  You  must  be  a  self¬ 
starter,  capable  of  discovering  stories, 
following  leads  and  researching  the 
tacts.  All  by  telephone.  To  apply  for  this 
unique  opportunity,  rush  your  resume  to 
Personnel  Department  E,  Crittenden 
News  Service  Inc.,  Box  1150,  Novato, 
CA  94948. 


RESEARCHER 

A  chance  to  use  reportorial  skills  with 
one  of  the  world's  largest  publishing 
houses.  Job  entails  information  and 
writing  reports  on  a  variety  of  subjects 
pertaining  to  publishing  and  other 
areas.  Must  be  resourceful,  thorough, 
conscientious  and  self-starter.  Beauti- 
ful  city,  excellent  benefits. 
$1830. /Month  to  start. 

Please  send  cover  letter  detailing  exper¬ 
ience,  resume  and  salary  requirements 
to: 

HARCOURT  BRACE  JOVANOVICH 
C/0  Personnel  Dept.  (EPR) 

1250  Sixth  Avenue 
San  Diego,  CA  92101 

Equal  Opportunity  Employer 


SPORTS  EDITOR.  Sunbelt,  40,000 
AM.  We  are  NOT  looking  for  a  reporter 
or  a  columnist;  we  have  those.  We  ARE 
looking  for  a  manager  of  people,  sche¬ 
dules  and  news  hole,  a  man  or  woman 
who  will  edit  staff  copy-prep,  outdoor. 
Division  I,  Division  II,  NAIA,  pro  stories 
and  photos — and  combine  it  with  AP, 
NYT,  SHNS  into  a  quality  daily  report. 
We  are  an  independent,  offset,  4-color, 
paginated  newspaper.  Complete 
company  benefit  package.  Our  employ¬ 
ees  know  of  this  ad .  Send  resume  to  Box 
1888,  Editor  &  Publisher. 


SPORTS  EDITOR  needed  by  5-day  AM 
daily  in  the  heart  of  the  great  outdoors. 
Layout  and  photo  experience  necessary, 
plus  ability  to  cover  all  events  for  sever¬ 
al  area  high  schools.  Contact  publisher. 
Northern  Wyoming  Daily  News,  (307) 
347-3241.  PO  Box  508,  Worland,  WY 
82401. 


COPY  EDITOR 

Versatility,  solid  news  judgment,  strong 
layout  skills,  proven  deadline  perfor¬ 
mance,  dependability  and  at  least  3 
years  of  experience  are  the  require¬ 
ments  for  this  position  on  a  morning 
daily  with  31,000  circulation.  The 
successful  applicant  will  edit  wire  copy 
and  design  Page  One  two  nights  a  week 
and  inside  pages  three  nights.  Among 
the  benefits  are  living  and  working  in 
the  scenic  Shenandoah  Valley  and 
enjoying  the  amenities  of  a  university 
city.  Send  resume  and  tear  sheets  to 
Richard  C.  Wagner,  Managing  Editor, 
Daily  News-Record,  PO  Box  193,  Harri¬ 
sonburg,  VA  22801. 

COPY  EDITOR 

Largest  PM  paper  in  the  Carolines  has  a 
copy  desk  opening  for  dedicated  copy 
editor.  All  phases  of  copy  desk  work 
involved,  including  handling  wires,  staff 
copy  and  layout.  Tuesday-Saturday 
work  schedule,  salary  commensurate 
with  experience,  four  years  desired. 
Send  resume,  work  samples  and  refer¬ 
ences  to  Robert  S.  Wilson,  Managing 
Editor,  The  Fayetteville  Observer,  PO 
Box  849,  Favetteville,  NC  28302. 

BUSINESS  WRITER 
Experienced  reporter  to  cover  business 
for  a  Knight-Ridder  newspaper  in  a 
booming  market.  Send  resume  and 
clips  to  Managing  Editor,  The  News,  PO 
Box  580,  Boca  Raton,  FL  33429. 

BUSINESS  WRITER  for  transportation 
beat.  Aggressive,  hard  working  and 
knowledgeable  reporter  needed  to  fill 
this  demanding  position.  If  you  have 
business-reporting  experience  and  want 
a  challenge,  send  a  cover  letter, 
resume,  salary  requirements,  names 
and  phone  numbers  for  3  references 
and  10  of  your  best  clips  to  Karen 
Brune  Mathis,  Business  Editor,  The 
Florida  Times  Union/Jacksonville  Jour¬ 
nal,  PO  Box  1949  F,  Jacksonville,  FL 
32231.  Respond  by  April  17. 

BUSINESS  WRITER:  43,000  circula¬ 
tion  daily  in  southern  Illinois  seeks 
aggressive  business  writer.  Recent 
grads  considered,  but  applicants  must 
have  basic  knowledge  of  business  and 
the  eagerness  to  develop  those  skills. 
Emphasis  placed  on  thorough  investiga¬ 
tive  reporting.  Clips,  resume  to  Gary 
Dotson,  Business  Editor,  Belleville 
News-Democrat,  PO  Box  427,  Bellevil¬ 
le,  IL  62220. 


CITY  EDITOR 

The  Times-News,  a  22,000  seven-day 
morning  daily  in  Southern  Idaho,  is 
looking  w  a  city  editor,  the  No.  2  posi¬ 
tion  in  the  news  operation.  Applicants 
should  have  exceptional  hard  news 
experience,  both  as  a  reporter  and  in 
newspaper  editing;  solid  management 
skills;  and  a  "feel"  for  life  in  the  Rocky 
Mt.  region.  Send  resume  to  Stephen 
Hartgen,  Managing  Editor,  The  Times- 
News,  Box  548,  Twin  Falls,  ID  83303. 


EDITOR  &  PUBLISHER  for  April  11,  1987 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


COPY  EDITOR  needed  to  join  enthu¬ 
siastic  staff  of  universal  desk.  This  is  an 
expansion  position  and  will  require  top 
notch  editing,  layout,  headline-writing 
skills  to  keep  up  with  our  veterans. 
Strong  PM  daily  in  city  that  is  fastest 
growing  in  U.S.  Stimulating  work  atmo¬ 
sphere,  lovely  Southwest  Florida  Gulf 
Coast  setting.  Good  pay,  benefits.  Send 
resume,  tearsheets  to  Executive  Editor, 
Naples  Daily  News,  Naples,  FL  33940. 


E&P 

CLASSIFIED 

It’s  your  people-to-people 
meeting  place! 

(212)  675-4380 


COPY  EDITOR 

The  Times-Picayune  of  New  Orleans  is 
seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience.  They  should  be  able  to 
demonstrate  a  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines. 

All  copy  desk  positions  require  evening 
work.  Send  resume  to: 

The  Personnel  Manager; 

Attn:  Copy  Desk  Position-, 

The  Times-Picayune; 

3800  Howard  Avenue 
New  Orleans,  LA  70140 
An  Equal  Opportunity  Employer  M/F. 


COURT  REPORTER 
CRITICAL-that  is  the  word  our  D.A. 
used  to  describe  a  court  system  with  24 
pending  first-degree  murder  cases.  Our 
court  reporter  is  leaving  for  a  "step  up." 
We  critically  need  another  one.  Only  the 
best  need  apply.  Send  resume,  clips, 
salary  requirements  to  Luke  West,  News 
Editor,  The  Fayetteville  Times,  PO  Box 
849,  Fayetteville,  NC  28302. 


DESK  EDITOR 

Growing  New  York  metro  daily  seeks  an 
experienced  editor.  Excellent  layout, 
copy  editing  and  grammatical  skills 
required.  Minimum  of  2  years  daily 
newspaper  experience  a  must.  For 
immediate  consideration  mall  resume 
and  work  samples  to  T.  Kerrigan,  The 
News  Tribune,  1  Hoover  Way,  Wood- 
bridge,  NJ  07095.  EOE. 


EDITOR  FOR  Michigan  weekly.  Report, 
write,  edit,  direct  staff.  Photo  layout 
and  people  skills  necessary.  Send 
resume,  salary  history  and  clips  to 
W.B.C.  Publishing  Co.,  PO  Box  254, 
Clawson,  Ml  48017. 


EDITORIAL  PRO 

We  are  looking  for  a  quality  oriented 
person  with  ability  to  organize  editorial 
staff.  Responsibilities  include  plan¬ 
ning,  production  and  layout  of  four  color 
monthly  magazines;  writing  own  arti¬ 
cles,  editing  articles  written  by  other 
writers.  Position  open  in  Sun  Belt. 
Excellent  living  conditions  for  bringing 
up  a  family.  We're  looking  for  the  right 
person  to  carry  a  heavy  load  of  responsi¬ 
bility.  Serious  applicants  only.  Inter¬ 
view  required.  Send  resume  with  letter 
explaining  qualifications,  clips,  refer¬ 
ences  and  salary  history  to  Box  1861, 
Editor  &  Publisher. 

EDITOR  WANTED  for  national  pro-life, 
pro-family  publication.  Range  of  experi¬ 
ence  preferable,  familiarity  with  move¬ 
ment  essential.  Resumes  in  confi¬ 
dence.  PO  Box  190,  Garrisonville,  VA 
22463. 


COPY  EDITOR-Full-Time,  editing  news 
stories  and  writing  headlines;  some 
paper  layout  and  working  in  composing 
room.  Opportunity  for  advancement. 
Minimum  two  years  newspaper  editing 
experience  required.  Night  and 
weekend  hours.  Send  resume,  layout 
and  headline  samples  to  John  Zaimes, 
News  Editor,  News-Journal  papers.  Box 
nil,  Wilmington,  DE  19899. 


COPY  EDIT0RS:SP0RTS 
Award-winning  sports  section  in  Zone  2 
seeks  candidates  for  full  time  editing 
positions.  Salary  to  high  $20’s.  Include 
resume,  non-returnable  samples  and 
summary  of  what  makes  a  great  sports 
section.  Box  1913,  Editor  &  Publisher. 


COPY  EDITOR:  Pacific  Stars  and 
Stripes,  a  daily  newspaper  serving  US 
Forces  in  the  Asia-Pacific  region  and 
headquartered  in  Tokyo,  is  looking  for 
an  experienced  copy  editor  with  a  mini¬ 
mum  of  5  years  experience  on  a  metro¬ 
politan  daily  newspaper.  Candidate 
must  have  sound  news  judgment,  be  a 
solid  speller  and  grammarian  and  have 
excellent  headline,  editing  and  layout 
skills.  We  are  looking  for  someone 
special  to  help  us  build  for  the  future. 
The  position  starts  at  $22,500  per  year, 
with  a  tax-free  post  allowance,  free 
government  housing  and  utilities,  mili¬ 
tary  exchange  and  commissary  (shop¬ 
ping  and  food)  privileges,  medical, 
dental  and  retirement  plans,  liberal 
vacations  and  paid  home  leave  after 
three  yers  and  every  two  years  thereaf¬ 
ter.  Applicants  should  forward  Depart¬ 
ment  of  the  Army  Form  3433,  Applica¬ 
tion  for  Nonappropriated  Fund  Employ¬ 
ment,  or  a  Standard  Form  171, 
Personal  Qualifications  Statement, 
available  at  US  Federal  Government 
offices,  plus  a  separate  typewritten 
statement  on  plain  paper  giving  a  narra¬ 
tive  of  the  tasks  previously  performed.  If 
veteran’s  preference  is  to  be  claimed, 
appropriate  documentation  should  be 
mailed  along  with  application  to  reach- 
9th  Area  Support  Group  (Prov) 
(USAGH) 

ATTN:  AJGH-PA-PORP 
APO  San  Francisco,  96343-0064 
no  later  than  20  April  1987. 


COPY  EDITOR:  Mid-sized  Zone  3  PM 
looking  for  an  experienced  copy  editor. 
Must  be  a  good  headline  writer.  Nice 
place  to  live;  weekends  off.  Send 
resume,  clips,  salary  requirements  to 
Box  1930,  Editor  &  Publisher. 


EDITOR  for  monthly  New  Jersey  Home 
&  Garden  Magazine.  Small  staff.  This  is 
a  hands-on  writing  and  editing  position. 
Fast  growing  publishing  company  with 
two  other  magazines.  Send  resume  to 
Larry  Finkelstein,  Garden  State  Home  & 
Garden  Magazine,  50  Highway  9, 
Morganville,  NJ  07751. 


EDITOR  POSITION  available  in  historic 
New  Bern,  located  in  desirable  eastern 
North  Carolina.  The  Sun-Journal,  a 
16,000  circulation  daily,  needs  an  indi¬ 
vidual  with  good  management  skills, 
responsible  for  writing  local  editorial 
(some  knowledge  or  interest  in  the  liber¬ 
tarian  philosophy  helpful),  able  to 
establish  a  good  rapport  within  the  local 
community  and  the  ability  and  desire  to 
produce  a  good  quality  news  product. 
Send  resume  and  salary  requirements 
to  John  R.  Graham,  Publisher,  The  Sun- 
Journal.  P(D  Box  1149,  New  Bern,  NC 
28560. 


EDITOR/PUBLISHER.  Women  Studies 
Abstracts,  2-4  months.  Excellent  know¬ 
ledge  of  women  studies,  publishing 
required.  Editing,  computer  input, 
proofreading.  Person  is  to  contact 
publishers,  etc.  tor  continuation  of 
WSA.  Send  resume,  references  to:  Sara 
Whaley,  Rush  Pub.  Co.,  PO  Box  29, 
Rush,  NY  14543.  $3000-$4000 
monthly. 


EDITORIAL 

Publications/Public  Affairs  Manager  for 
non  profit  organization  in  New  York  City 
area.  Must  be  creative  professional, 
facile  writer  and  have  several  years  hard 
news  experience,  preferably  on  a  daily 
newspaper.  Handle  a  wide  range  of 
assignments:  conceptualize  and 
produce  brochures,  catalogues  and 
other  publications:  write  press  releases; 
handle  media  inquiries  and  story  place¬ 
ment.  Degree  required.  Excellent  bene¬ 
fits.  Send  cover  letter,  resume  and 
sample  copies  of  your  writing  tO:  Box 
0403  PA,  c/o  12th  Floor,  Five  West 
37th  Street,  New  York,  NY  10018.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


SPORTS  SLOT  MAN 
The  person  we’re  seeking  will  be  able  to 
produce  crisp,  clear,  imaginative  layout 
with  an  emphasis  on  color  and  graphics. 
Experience  and  story  selection  and  copy 
editing  under  deadline  pressure  on  a 
daily  newspaper  is  a  must.  The  Bakers¬ 
field  Californian  is  a  85,000  circula¬ 
tion  AM  newspaper  serving  the  South¬ 
ern  Joaquin  Valley,  100  miles  north  of 
Los  Angeles.  To  apply,  send  a  letter, 
resume  and  tearsheets  to  Jim  Hodges, 
Sports  Editor,  Bakersfield  Californian, 
PO  Box  440,  Bakersfield,  CA  93302. 
EOE. 


SUNDAY/SPECIAL  SECTIONS  EDITOR 
Growing  morning  daily  near  Atlanta 
needs  talented  layout,  design  and  edit¬ 
ing  person  to  continue  tradition  of 
excellence  in  our  Sunday  newspaper 
and  in  special  sections.  Apply  with 
clips,  resume  or  other  information  to 
Sunday  Editor,  The  Times-Georgian, 
901  Hays  Mill  Road,  Carrollton,  GA 
30117.  Excellent  salary,  benefits, 
working  conditions,  room  for 
advancement. 


THE  ANCHORAGE  TIMES  in  Alaska’s 
largest  city  is  looking  for  copy  editors 
with  at  least  3  years  daily  newspaper 
experience  who  want  to  work  in  an  excit¬ 
ing,  competitive  news  situation.  Applic¬ 
ants  should  be  sticklers  for  style,  spell¬ 
ing,  grammar  and  good  layout.  Send 
letter,  resume  and  clips  to  Carmen 
Dybdahl,  The  Anchorage  Times,  Box 
40,  Anchorage,  AK  99510. 


THE  MAUI  NEWS,  a  16,500 circulation 
daily  paper,  is  looking  for  an  exper¬ 
ienced  business  reporter  to  work  in  one 
of  the  world’s  most  scenic  locations. 
The  Hawaiian  Islands.  This  is  a  position 
being  created  to  complement  an  already 
talented  staff  of  reporters  and  editors 
working  at  a  privately  owned  newspaper 
where  salaries  are  determined  by  a 
Guild  contract.  The  applicant  should 
have  at  least  two  years  daily  experience. 
Send  a  resume,  references,  clips,  etc. 
to  David  Hoff,  News  Editor,  The  Maui 
News,  Wailuku,  HI  96793.  No  phone 
calls  please. 


The  St.  Paul  Pioneer  Press  Dispatch,  a 
1986  Pulitzer  Prize  winning  Knight- 
Ridder  daily,  has  one  position  open  for  a 
copy  editor.  Our  features  department 
seeks  an  individual  with  newspaper  or 
magazine  experience,  who  has  good 
language  and  computer  skills  and  a  real 
interest  in  innovative  page  design  . 
Apply  in  writing,  including  resume, 
cover  letter,  and  work  samples  to  Ken 
Doctor,  St  Paul  Pioner  Press  Dispatch, 
345  Cedar  St.,  St.  Paul,  MN  55101. 
EEO. 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J.  Lacey,  WA  98503. 


PRODUCTION 


A  SENIOR  PRODUCTION  MECHANIC 
Immediate  opening  available  for  a 
senior  production  mechanic.  Position 
reports  to  Production  Director.  Must 
have  solid  knowledge  of  mailroom 
equipment.  Electrical  and/or  electronic 
experience  helpful.  Good  salary  and 
benefits.  Send  resume  to  Personnel 
Department,  The  New  London  Day,  47 
Eugene  O’Neil  Dr.,  New  London,  CT 
06320. 


PRESS  PERSONS 

Goss  metro  experience  preferred.  Possi¬ 
ble  advancement  to  shift  foreman  or 
assistant  foreman  possible.  Expanding 
daily  AM  newspaper  located  in  Zone  2. 
Send  resume  and  salary  requirements 
to  Box  1926  ,  Editor  &  Publisher. 


PRINTING  MANAGER 
Atlanta  Journal  Constitution  has  an 
opening  for  a  printing  manager,  a  key 
newspaper  production  management 
position  at  our  new  suburban  Atlanta 
printing  plant. 

This  position  reports  to  plant  manager 
and  is  responsible  tor  the  management 
of  the  pressroom  plate  making  and 
warehouse  operation. 

The  ideal  candidate  should  have  the 
following  qualifications: 

•  5-8  years  press  and  pressroom 
management  experience 
•Experience  with  offset  press  opera¬ 
tions  preferred  (TKS  press  experience  a 
plus) 

•People  oriented  management  style 
with  excellent  communications  skills 
and  ability  to  work  with  all  levels  of 
management  staff. 

•Excellent  organizing  and  coordinating 
abilities 

We  offer  an  attractive  salary,  excellent 
benefits  package  and  advancement 
opportunities. 

Please  send  resume  and  salary  require¬ 
ments  to  Employment  Manager,  The 
Atlanta  Journal  Constitution,  72  Mariet¬ 
ta  Street.  Atlanta,  GA  30303. 

EOE 


GENERAL  FOREMAN 
NEWSPAPER  TRUCKING 

Large  morning  and  Sunday  newspaper  seeks  exper¬ 
ienced  foreman.  Must  be  capable  of  handling  sche¬ 
duling  and  union  grievances,  participate  in  contract 
negotiations,  review  runs  regularly  to  curtail  overtime. 
Will  regularly  meet  with  home  delivery  staff  and  news¬ 
paper  wholesalers.  Job  includes  some  night  shifts 
and  dispatching.  Apply  in  writing  listing  complete  work 
history  to  A.D.  Gittrich,  Circulation  Director,  Star- 
Ledger,  PO  Box  148,  Newark,  NJ  07101-9981.  No 
phone  calls  please.  Confidential  handling  assured. 
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HELP  WANTED 


PRODUCTION 


MAILROOM  MANAGER 
A  new  position  is  open  for  an  exper¬ 
ienced  mailroom  manager.  Position 
includes  supervision  of  operation,  with 
heavy  zoning  and  key  bundles,  New 
Sheridan  11-48  and  Quipp  equipment. 
Must  have  strong  mechanical  back¬ 
ground  on  same  or  related  equipment. 
Position  will  work  nights  as  required. 
Great  salary  and  benefits.  Excellent 
growth  potential.  Send  resume  to 
Personnel  Dept.,  The  New  London  Day, 
47  Eugene  O'Neill  Dr.,  New  London,  CT 
06320. 


_ SALES _ 

CAREER  OPPORTUNITY 
EXPERIENCED 
NEWSPAPER  SALES 

Top  newspaper  sales  position  with 
potential  of  growth  into  key  postion  of 
working  sales  department  management. 
Must  be  able  to  train,  supervise  & 
manage  sales  department  of  6-10 
people.  Free  circulation  community 
newspaper,  over  23  years  old,  located 
in  city  of  88,900,  centrally  located  in 
retail  trade  zone  of  250,00  clustered 
small  towns  in  15  mile  area.  Privately 
held,  small  corp.,  debt  free.  Completely 
equipped  14,000  square  feet  plant 
with  modern  presses.  Exceptional 
person  we  are  seeking  must  have  excel¬ 
lent  record  of  field  success  as  well  as 
solid  management  skills  permitting 
upward  growth.  We  are  looking  for  a 
person  with  impeccable  list  of  accom¬ 
plishments  who  wants  to  commit  them¬ 
selves  to  a  full  time  career.  Send  refer¬ 
ences,  present  salary  &  resume  to: 
Verne  Offerman 
620  Lindberg 
McAllen,  Texas  78501 
(residential  address) 

Phone  evenings,  (512)  686-8226 


SALES  PROMOTIONS 
If  you  can  write  advertising  and  promo¬ 
tions  copy,  handle  crisp  layout  and  use 
these  talents  in  assisting  in  sales,  we 
want  to  talk  to  you.  We  are  an  estab¬ 
lished  trade  paper  publishing  company 
of  many  years  located  in  the  Sun  Belt. 
Send  resume  and  clips  to  Box  1904, 
Editor  &  Publisher. 


HELP  WANTED 


MARKETING 


MARKETING  SERVICES  DIRECTOR 
Innovative  40,000  AM  in  the  Southwest 
seeks  experienced  manager  to  build 
new  marketing— research-promotion 
department.  Develop  sales  materials; 
design  and  administer  ongoing 
research;  coordinate  multi-media  prom¬ 
otion  efforts.  Position  reports  to 
publisher.  Competitive  salary,  great 
benefits  and  growth  opportunity.  Send 
resume  and  salary  history  to  Box  1869, 
Editor  &  Publisher. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING. 


Call  212  675-4380 


Editor  &  Publisher 

11  West  19  Street 
New  VkHh,  N.Y.  10011 


MARKETING  SERVICES  MANAGER 
“Are  you  in  a  number  2  or  number  3 
spot  and  ready  to  move  up?” 

The  Columbian,  southwest  Washington 
largest  daily  newspaper,  is  seeking  an 
experience  marketing  services 
manager. 

Develop  systems,  design  research 
studies,  prepare  sales  presentation 
material  and  be  involved  in  developing 
our  major  and  key  accounts. 

$25,7(10  to  $29,000  to  start  depend¬ 
ing  on  experience,  plus  full  benefits 
including  27  paid  days  off  and  employ¬ 
ees  stock  ownership  plan.  Growing 
community  of  200,080  across  the 
Columbia  River  from  Portland,  Oregan. 
Must  have  proven  track  record  doing 
market  research  in  media  and  have 
personal  computer  skills.  Should  have 
an  understanding  of  sales  amd  market¬ 
ing  principals,  coupled  with  the  ability 
to  create  effective  sales  material. 

For  your  application  packet,  please  call 
or  write:  Ann  Michael,  Vice  President, 
Human  Resources,  The  Columbian,  PO 
Box  180,  Vancouver,  WA  98666, 

Equal  Opportunity  Employer 


MARK- BURTON 

master  printer 


PRINTING-SALES 


Mark-Burton  has  expanded  and  needs  an  experienced 
Sales  Person. 

We  are  the  largest  Boston-based  quality  commercial 
printer,  and  we  have  a  career  opportunity  for  you. 

If  you  are  unhappy  because  your  present  printing  plant 
cannot  handle  your  potential  sales;  if  it  cannot  produce 
the  quality  your  customers  require;  if  it  cannot  deliver  on 
time  competitively;  come  see  us. 

Our  remuneration  policy  and  fringe  benefits  are  second 
to  none. 

For  a  confidential  interview,  please  write  Robert  B.  Cohen, 
President.  We  are  an  equal  opportunity  employer. 

Summer  Street^^^^ 
Boston,  MA  02210 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company 

Adt1rA.<i.<; 

City 

State 

7ip 

Phone 

Cla.<t.<iifioatinn 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 ,  1 987 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are;  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


MARKETING 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


_ PRESSROOM _ 

DAILY  NEWSPAPER  in  South  Carolina 
needs  experienced  pressman  who  can 
produce  top  quality  work  on  a  new  Goss 
Community  press.  Successful  candi¬ 
date  should  have  a  minimum  of  3  years 
experience.  We  offer  competitive  salary 
and  a  complete  benefits  package.  Send 
complete  resume  and  salary  history  to 
Box  1927,  Editor  &  Publisher. 


LARGE  CARIBBEAN  daily  newspaper 
seeks  services  of  hands-on  letterpress 
foreman  for  one-year  training  and  tech¬ 
nical  assistance  assignment.  Send 
resume  and  salary  requirements  to  Box 
1887,  Editor  &  Publisher. 


METROLINER  PRESS  PERSON  wanted 
for  a  growing  daily  newspaper  in  Arizo¬ 
na.  Two  years  experience  on  a  Metrolin- 
er  in  a  collect  and  straight  cylinder  situ¬ 
ation.  We  offer  competitive  salary  and 
an  excellent  benefit  package.  If  inter¬ 
ested  send  resume  detailing  experience 
and  salary  requirements  to  Cox  Arizona 
Publications,  PO  Box  1547,  Mesa,  AZ 
85201.  Attn.  Lori  Sheldon.  EOE  M/F. 

PRESSROOM 
2nd  Shift  Supervisor 

The  Dover  Post  Co.,  a  growing  newspap¬ 
er,  publication  printer  in  Dover,  Dela¬ 
ware,  is  looking  for  a  working  supervisor 
to  be  in  charge  of  our  2nd  shift.  Applic¬ 
ants  should  have  a  strong  web  press 
background  and  supervisory  experi¬ 
ence.  Benefits  include  participation  in 
group  health  insurance,  paid  sick,  holi¬ 
day  and  vacation  time.  Dover  is  an 
attractive  town  of  25,000,  boasts  a 
good  educational  system  and  is  located 
just  1  hour  from  Delaware  and  Maryland 
resort  beaches.  Please  send  resume  and 
salary  requirements  to:  Dover  Post  Co., 
PO  Box  664,  Dover,  Delaware,  19903, 
or  call  Curt  Garrison  at  (302) 
678-3616. 


_ PRINTING _ 

PRESS  OPERATORS/ASSISTANT 
OPERATORS  wanted  in  San  Jose,  Cali¬ 
fornia.  Experienced  on  Goss  suburban 
or  similar  press  equipment  required. 
Full  time,  full  benefits,  top  wages.  Fast 
growth,  future  expansion  and  plenty  of 
opportunity  with  Northern  California's 
largest  weekly  shoppper  publication,  an 
Operating  Unit  of  Flarte  Hanks  Direct 
Marketing.  Apply  tO:  E.  Lee,  Potpourri, 
1350  E.  Duane  Ave.,  Santa  Clara,  CA 


POSITIONS 


WANTED 


ADMINISTRATIVE 

FORMER  VICE  PRESIDENT  OF  SALES, 
publications  management  specialist, 
21  years  experience.  Solid  profit 
history.  Wishes  to  relocate  to  Zones  1  or 
2.  Write  Box  1938,  Editor  &  Publisher. 

GROUP  ORIENTED  publisher/general 
manager  with  proven  bottom  line 
success  and  quality  conscious  produc¬ 
er.  7  years  experience  in  small  daily, 
TMC,  commercial  printing  in  top  posi¬ 
tion.  Emphasis  in  advertising  with  abili¬ 
ty  to  motivate  and  inspire  personnel. 
Seeking  a  career  commitment.  Box 
1925,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER  22 
years  experience  in  circulation,  adver¬ 
tising  and  publisher.  Now  publisher  of 
3.5  million  operation.  Good  creative 
motivator  seeking  position  with  daily.  I 
have  a  proven  track  record.  Box  1792, 
Editor  &  Publisher. 


SUCCESSFUL  PUBLISHER  seeks 
career  opportunity  with  individual  or 
group.  Proven  record  in  management, 
advertising,  news  and  circulation.  Wish 
to  locate  in  college  or  university 
community  so  spouse  can  utilize  EdD, 
degree.  Will  consider  all  opportunities. 
Box  1934,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  with  27 
years  experience  seeks  new  challenge 
with  aggressive  daily.  Strong  experience 
in  promotions,  team  builder  and  moti¬ 
vator.  Box  1933,  Editor  &  Publisher. 


ADVERTISING  MANAGER  with  excel¬ 
lent  credentials.  12  years  sales  experi¬ 
ence  with  top  publishing  and  broadcast¬ 
ing  media  (New  York  market)  plus  7 
years  as  ad  director  with  largest  New 
York  ethnic  weeklies.  Seeks  manage¬ 
ment  position  with  a  general  market 
publication  in  the  NY/NJ/CT  major 
metropolitan  area.  (212)  687-0810  9- 
5. 


_ CIRCULATION _ 

DEPARTMENT  HEAD  can  do  it  all 
because  he's  done  it  all.  Strong  director 
that  motivates  by  leadership  and  know 
how  not  intimidation.  For  more  call 
(216)  964-2455. 


_ EDITORIAL _ 

11  YEAR  SPORTS  vet  seeks  beat/ 
feature  spot  at  daily.  6  year  stint  as  beat 
writer  on  NBA,  NFL  and  baseball  for  AM 
metro.  Quality  clips,  references.  Box 
1941,  Editor  &  Publisher. 


AVAILABLE:  Flexible,  organized  repor¬ 
ter  and  urbane  stylist  with  nearly  six 
years  in  beats,  columns  and  depth 
reporting.  Concentrations  include  forest 
issues,  environment,  utilities,  politics, 
police  and  courts.  Assertive,  smart  and 
willing  to  learn  the  responsibilities  of 
bigger  league.  No  prima  donna.  I  seek  a 
slot  on  an  AM  daily  90,000  or  larger 
that  is  devoted  to  strong  reporting, 
photography  and  graphics.  Any  Zone. 
Box  1937,  Editor  &  Publisher. _ 

WASHINGTON  D.C.  writer/editor/ 
paralegal  translates  legalese  documents 
to  plain  English.  Analysis  and  summary 
of  statutes,  regulations,  court  deci¬ 
sions.  Box  1895,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


BUSINESS-ORIENTED  editor/writer 
with  8  years'  experience  in  technical, 
business,  financial  fields  as  well  as 
corporate  public  relations  seeks  writing/ 
editing/PR  position  in  San  Antonio- 
Austin  area.  Renee  Wash,  (915) 
682-6867,  (915)  686-9379. _ 

ENTERPRISING  REPORTER  16 
months  doing  everything  on  large  week¬ 
ly.  Seeks  position  with  a  future  on  a 
daily  or  weekly  in  CA  or  FL.  Box  1936, 
Editor  &  Publisher, 


FINANCIAL  REPORTER 
Seeks  similar  or  general  assignment 
spot  on  daily  in  Zone  2  or  Zone  9.  Box 
1901,  Editor  &  Publisher. 


SEASONED  VET.  Enterprise  reporter 
with  record  of  breaking  top  stories  in 
N.Y.C.  Broad  news  experience  writing 
for  major  N.Y.C.  daily  and  planning  TV 
network  news  coverage  for  Northeast. 
Solid  in  breaking  stories,  politics, 
feature  writing  on  business  and  life  in 
the  Big  Apple.  One  person  news  bureau 
looking  for  regional  newspapers  needing 
a  pro  based  in  N.Y.C.  Call  (212) 
243-1211  or  write  Box  1922,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR  seeks  job  with 
metropolitan  daily.  Eight-year  veteran 
experienced  and  efficient  in  pagination. 
Prefers  job  in  Zones  1,  2,  3  or  9. 
Contact  Mike  Weaver  at  (509) 
735-3167. 


SPORTSWRITER,  18  years’  varied 
sports  daily  experience,  now  on  national 
award-winning  staff.  Seeks  new  chal¬ 
lenge.  Box  1908,  Editor  &  Publisher, 

TOP  NFL  BEAT  writer/reporter  seeks 
relocation.  Anywhere,  USA.  8  years  of 
scoops,  enterprise,  total  coverage. 
Available  immediately.  Box  1906, 
Editor  &  Publisher. 


TV/RADIO  writer  and  critic.  Excellent 
writer  with  broadcast  degree  and  12 
years  experience  wants  to  return  to  jour¬ 
nalism.  Prefer  position  with  primary 
responsibility  covering  the  electronic 
media.  Terry  Whaley  (606)  266-0477. 


BEST  SPORTS  EDITOR  in  America 
seeks  move  as  No.  1,  No.  2  or  beat 
assignment  at  medium  to  large  metro  or 
suburban.  Excellent  leader,  organizer. 
Computer  and  people  oriented.  Don’t 
pass  me  by.  Contact  Box  1841,  Editor 
&  Publisher. 


WASHINGTON  STRINGER:  Exper¬ 
ienced  journalist  will  write  weekly  news 
feature  article  from  Washington  D.C. 
with  your  paper’s  local  readers  in  mind. 
Focus  on  consumer,  health  and  elderly 
issues.  Assignments  welcome.  Box 
1894,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


VERSATILE  1986  U.W.-Madison  mark¬ 
eting  and  management  graduate  seeks 
editor  or  reporter  position.  A  quality 
writer  with  a  diverse  background  in 
advertising,  comedy  and  film.  I  have 
coached  and  officiated  many  sports. 
Curious?  Call  Kim  (608)  271-6745. 

WIRE  SERVICE  correspondent  in  Zone 
5  misses  newspapers.  Seeks  city,  news 
or  managing  editor  slot  at  medium¬ 
sized  or  metro  daily.  Ideal  job  would 
offer  challenges,  room  for  advance¬ 
ment.  I  offer  a  broad  range  of  reporting, 
editing  and  supervisory  experience. 
Three  years  with  wire  services,  nine  with 
■  newspapers.  B.A.  English,  M.S,  Jour¬ 
nalism.  Free  as  a  bird,  so  location  open. 
Box  1939,  Editor  &  Publisher. 


PUBUC  RELATIONS 

VERSATILE  AND  EXPERIENCED 
reporter  for  Zone  3  daily  with  back¬ 
ground  as  copy  editor  and  television 
reporter/anchor  seeks  position  in  public 
relations.  Veteran  still  and  video  photo¬ 
grapher.  Record  of  positive  interaction 
with  public.  Willing  to  relocate.  Box 
1921,  Editor  &  Publisher. 


_ PROMOTION _ 

ADVERTISING  SALES  promotion, 
circulation  promotion,  research.  Award¬ 
winning  ideas.  Excellent  publication, 
marketing  background.  Bob  Barbee. 
2224  South  Piney  Point.  223,  Hous¬ 
ton,  TX  77063.  (713)  785-9777. 


PHOTOGRAPHER 

HARD  WORKING  PHOTOGRAPHER 
WITH  GOOD  EYE  seeks  employment 
with  medium  to  large  publication  in  any 
area.  Currently  employed  by  weekly  with 
100,000  circulation.  Richard  Bowles, 
The  Marietta  Daily  Journal.  1257 
Blueberry  Trail.  Decatur,  GA  30003. 
(404)  634  2002  home,  or  (404) 
292-5572  work. 


NEWS  PHOTOGRAPHER  with  degree 
and  two  years  weekly  and  daily  experi¬ 
ence  seeks  full  time  staff  position. 
Eager  to  work  hard  and  learn.  Willing  to 
relocate.  Please  contact  Chuck  Riechl, 
1819  Powell  St.,  Norristown,  PA 
19401.  (215)  279-1131. 


PHOTOGRAPHER  with  30  years  big  to 
small  city  experience  seeks  staff  posi¬ 
tion  in  Zone  3  or  4.  Box  1896,  Editor  & 
Publisher. 


PHOTOGRAPHER  w/2  years  Darkroom 
experience.  Seeks  entry  level  position 
on  medium-sized  daily  in  all  Zones/ 
except  7,5.  Two  years  at  school  of 
Visual  Arts,  some  newspaper  experi¬ 
ence.  Available  June  1.  For  portfolio 
and  resume,  call  (718)  788-2825. 


95054.  Telephone  (408)  748-1360. 
EOE/MFH. 
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SHOP  TALK  AT  THIRTY 


How  to  win  the  competitive  battie  with  teievision 


By  Jesse  Knight,  Jr. 

Marketing  is  perhaps  the  most  dynamic,  complicated 
and  challenging  function  of  business.  Over  the  years,  it  has 
become  a  finely  tuned  science. 

It  is  most  evident  in  packaged  goods  companies  and 
industries  where  consumers  are  presented  with  myriad 
purchase  options  for  their  hard-earned  dollars. 

Marketing  sets  the  stage  for  the  sales  function,  a  func¬ 
tion  that  many  times  is  mistaken  to  be  marketing  by  the 
uninformed.  Ignorance  of  the  distinction  has  led  many  to 
extinction. 

Presently,  the  business  world  is  rapidly  transforming 
itself  through  revolutionary  mergers  and  acquisitions.  The 
onslaught  has  incurred  much  press  and  public  indignation. 
However,  a  more  quiet  evolutionary  change  is  also  taking 
place  in  firms  that  are  re-examining  their  internal  market¬ 
ing  directives,  thus  redefining  their  financial  imperatives. 

Many  fledgling  and  mature  industries  are  rapidly  realiz¬ 
ing  incremental  gains  and  insured  long-term  survival  by 
recognizing  that  marketing  success  is  a  pivotal  determin¬ 
ant  for  the  success  of  the  firm.  I  speak  of  industries  such  as 
banking,  health  care,  financial  services,  telephone  com¬ 
munications. 

Only  a  few  short  years  ago,  these  “mature”  businesses 
quietly  heeded  the  call  of  the  sirens  to  believe  that  con¬ 
sumers  would  perpetually  succumb  to  the  herd  instinct 
and  automatically  purchase  their  products. 

This  perhaps  is  never  more  true  than  what  one  finds  in 
the  history  of  the  newspaper  industry.  Advertisers  and 
readers  alike  were  treated  as  second-class  citizens 
because  their  options  were  limited,  regardless  of  the  level 
of  dissatisfaction  with  the  product. 

But  how  times  have  changed! 

The  newspaper  industry  has  awakened  to  a  new  dawn. 
A  new  breed  of  management  is  emerging  in  many  seg¬ 
ments  of  the  business  across  the  country.  They  are  taking 
a  broader  view  of  the  role  and  economic  opportunity  for  a 
newspaper  enterprise. 

This  growing  group  considers  the  total  environment  in 
which  the  business  operates  and  is  beginning  to  redefine 
the  old  precepts  of  what  business  is. 

Enlightened  management  has  disposed  of  the  “cash 
cow”  complex  and  are  looking  to  rejuvenate  the  business 
to  a  more  productive  plane. 

The  fundamental  proposition  is  a  simple  one.  New 
growth  in  earnings  and  product  utility  can  be  created 
through  innovation  and  asset  redeployment  in  an  industry 
that  may  be  viewed  as  mature  and  stagnating.  Meaningful 
growth  in  revenues  and  profits  can  be  attained  by  execut¬ 
ing  practically  achievable  goals  within  the  present  configu¬ 
ration  of  the  organization,  a  configuration  that  produces 
the  day-to-day  profits. 

This  contrarian  notion  does  not  receive  the  publicity  of 
the  more  glamorous  alternative  of  growth  via  acquisition. 
While  acquisition  is  presently  popular,  it  many  times  is 
wrought  with  economic  peril. 

Stories  abound  where  post-acquisition  performance 
fails  to  match  original  corporate  goals  —  the  end  result 
has  served  only  to  enrich  the  deal  makers,  frustrate  man¬ 
agement  and  dilute  shareholder  return  and  equity. 

Legions  of  anti-newspaper  executives  predict  the 
demise  of  the  industry  because  of  its  declining  share  of  the 


(Knight  is  vice  president  of  marketing  for  the  San  Fran¬ 
cisco  Chronicle  and  the  San  Francisco  Examiner.) 


national  and  retail  advertising  pie  and  its  weakening  per¬ 
centage  of  adults  who  read  the  newspaper. 

They  fail  to  grasp  the  increasing  momentum  of  the 
industry’s  commitment  to  prospects  that  deal  with  the 
Future  of  Advertising  Project  sponsored  by  the  American 
Newspaper  Publishers  Association  and  the  Newspaper 
Advertising  Bureau. 

They  fail  to  count  the  increase  in  the  number  of  total 
market  coverage  programs  that  use  the  newspaper  to 
deliver  advertising  circulars  to  subscribers  and  the  mail  to 
reach  non-subscribers. 

They  fail  to  see  the  many  boardrooms  that  increasingly 
are  tackling  issues  of  color  printing,  solving  the  local/ 
national  rate  of  differential  and  the  dollar  commitments  to 
major  advances  in  printing  technology. 

They  fail  to  fathom  the  tremendous  metamorphosis  of 
newspaper  organizations  with  the  advent  of  proactive 
marketing  departments,  led  by  bona  fide  marketing  pro¬ 
fessionals. 


IVe  in  marketing  must  explore  the 
unknown  or  revisit  strategies  and 
tactics  that  were  proven  “back  in  the 
old  days.” 


These  well-publicized  efforts  are  taking  place  at  a 
rapidly  growing  pace,  while  doubting  Thomases  continue 
to  berate  the  industry  to  “start  doing  something.” 

However,  we  as  an  industry  must  do  more  to  challenge 
the  status  quo.  More  efforts  must  be  made  to  boost  our 
advertisers  and  to  address  the  issue  of  sagging  household 
penetration  for  our  product. 

We  in  marketing  must  explore  the  unknown  or  revisit 
strategies  and  tactics  that  were  proven  “back  in  the  old 
days.” 

There  is  a  plethora  of  ideas  that  emanate  from  the 
premise  that  one  newspaper  need  not  compete  against 
another  newspaper.  A  newspaper  competes  for  consumer 
time,  pure  and  simple.  Always  let  a  tear  fall  when  one  of 
our  own  closes  it  doors  forever;  for  each  that  does,  we  all 
lose  a  part  of  our  institutional  soul. 

Let's  look  at  some  ideas  from  which  we  all  can  share 
potential  fruits: 

•  Devote  a  page  of  space  to  review  the  merchandising 
philosophies,  upcoming  sales,  points  of  interest  about 
those  in  the  retail  industry  who  advertise  in  the  paper. 
Support  retailers  who  support  the  newspaper  by  providing 
inside  information  about  their  business  to  readers. 
Humanize  and  dimensionalize  who  they  are  and  what  they 
stand  for. 

•  Examine  cooperative  news  features  with  popular 
radio  stations  that  are  devoted  to  news  coverage.  The 
alliance  can  serve  to  provide  a  much  stronger  opponent  to 
the  television  industry.  Promote  joint  news  programming 
and  coverage  of  salient  topics  and  issues.  The  paper  can 
serve  as  a  reference  piece  during  programming,  or  vice 
versa. 

•  Critique  television  programs  as  movies  are  critiqued. 
Warn  viewers  of  the  good  and  bad  for  key  programs  before 
they  are  aired  on  the  tube.  For  our  business,  to  promote 
television  viewership  is  to  carry  the  crucifix  to  Calvary. 

(Continued  on  page  37) 
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Issues  of  the  Information  Age: 


The  paradox  of  pos\et: 


The  Information  Age, 
for  all  its  potential,  has 
brought  with  it  a  new  kind  of 
problem.  Often,  the  machines 
that  contribute  so  much  to 
the  flood  of  information  do 
little  to  help  most  of  us  cope 
with  it.  They  are  difficult  to 
use,  rigid  in  their  demands, 
almost  arrogant  in  their 
inability  to  work  with  any 
but  their  own  kind.  They  are 
the  muscle-bound  tools  of 
specialists. 

In  our  view,  the  problem 
is  not  that  the  machines  are 
too  powerful  for  the  rest  of 
us.  They  are  not  pow'erful 
enough. 

This  is  the  paradox  of 
jxwer:  the  more  powerful  the 
machine,  the  less  power  it 
exerts  over  the  person  using 
it.  We  define  a  more  powerful 
machine  as  one  that  is  more 
capable  of  bending  to  the  will 
of  humans,  rather  than  hav¬ 
ing  humans  bend  to  its  will. 
The  definition  is  deeply 
ingrained  in  AT&T.  The  tele¬ 
phone  is  such  a  powerful 
device  precisely  because  it 
demands  so  little  of  its  user. 

AT&T  foresees  the  day  when 
the  Information  Age  will 
become  universal.  People 
everywhere  will  participate 
in  a  worldwide  Telecommu¬ 
nity  They  will  be  able  to 
handle  information  in  any 
form— conversation,  data, 
images,  text— as  easily  as  they 
now  make  a  phone  call. 


That  day  is  coming  closer. 
One  example:  scientists  at 
Al’&T  Bell  Laboratories  are 
developing  “asscK'iative” 
memories  for  computers,  fur¬ 
ther  enabling  the  machines  to 
work  with  incomplete,  impre¬ 
cise,  or  even  contradictory 
information.  That’s  jx^fectly 
natural  fora  human. What 
makes  it  a  breakthrough  is 
that  these  computers  won’t 
ask  you  to  be  anything  else. 

Telecommunity  is  our  goal. 
Technology  is  our  means” 

We  are  committed  to  lead¬ 
ing  the  way. 


AT&T 
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OPENING  DOORS  TO  A  WIDER  WORLD: 
A  TESTAMENT  FROM  EL  PASO 


‘  ‘The  time  has  come  to  preach  the  word, 
the  printed  word,  to  celebrate  reading  and 
its  many  rewards ;  to  defend  the  greatest 
civilizing  force  in  the  history  of  mankind 
against  the  ravages  of  inadequate  educa¬ 
tion  and  social  neglect.’  ’ 

With  these  words  Jay  Ambrose,  editor  of 
the  El  Paso  Herald-Post,  launched  what  is 
perhaps  the  most  comprehensive  literacy 
program  in  America.  The  Herald-Post  has 
organized  or  helped  sponsor  more  than  30 
community  literacy  projects  during  ‘  ‘The 
Year  of  the  Printed  Word.’  ’ 

To  help  other  interested  newspapers 
organize  similar  projects,  ArT±>rose  has 
summarized  his  experience  in  a  hand¬ 


book,  ‘  ‘A  Testament  From  El  Paso.’  ’  Pub¬ 
lished  by  Scripps  Howard  Newspapers  in 
Cincinnati,  it  describes  both  what  worked 
and  what  didn’t.  A  copy  is  being  mailed  to 
the  editor  of  every  daily  newspaper  in  the 
United  States. 

‘  ‘A  Testament  From  El  Paso’  ’  gives  new 
meaning  to  the  power  of  the  printed  word. 

Additional  copies  of  the  booklet  are  available  at 
$2.25 per  copy  from  The  American  Society  of 
Newspaper  Editors  Foundation,  PQ  Box  17004, 
Washin0on,  DC  20041. 

^  SCRIPPS  HOWARD 
Eli  NEWSPAPERS 

Literacy:  We  Open  Doors  To  A  Wider  World 
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